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1. esau u 3a7a4uM ¥ IVIAHUPYEMBbIE pe3yJbTAaThl 00y4eHHs M0 TUCHUIIIINHE

K 0CHOBHBIM 1eJIIM OCBOEHUS JUCHMILIMHBI «IHOCTpaHHBIH SI3BIK» CIIEyEeT OTHECTH:

KOMILUIEKCHOE pPa3BUTHE COHOPMHPOBAHHBIX Ha MPENBIIyHIMX CTYHNEHSIX 00pa30BaHUs
KOMMYHHKATHBHBIX HAaBBIKOB CTYJIEHTOB, HEOOXOAUMBIX M 3(P(PEKTUBHOTO IMOBCETHEBHOTO M
poeCCHOHATIBHOIO OOLIEHMS, a TaKXKe 3HAKOMCTBO CTYJEHTOB C LIM(POBBIMM MHCTPYMEHTAMHU,
KOTOpbIE KaK CIOCOOCTBYIOT ()OPMHPOBAHHIO HEOOXOAMMBIX HHOS3BIYHBIX KOMMYHHUKATHBHBIX
KOMIIETEHIIMH, TaKk W O0JIer4yaroT YCTHOE M NHCbMEHHOE B3aUMOJCHCTBUE C 3apyOekHBIMU
KOJUIETaMH.

K ocHOBHBIM 3a1a4uaM OCBOEHMSI TUCHUILUIUHBI «VIHOCTpaHHBIN SA3bIK)» CIIEAYET OTHECTH:

- OCBOCHHME HEOOXOJUMOIO JIEKCHYECKOr0 MHHHMMYyMa Uil OOLIEHUS B IOBCEJHEBHBIX U
po(heCcCHOHANBHBIX TEIISX;

- pa3sBUTHE HABBIKOB IIPABHJIBHOIO HCIOJB30BAaHUS TI'PAMMAaTHYECKUX KOHCTPYKLHH,
o0ecreunBaroIINX KOMMYHUKALINIO 0€3 NCKaKEHUS CMbICIIA;

- pa3BUTHE YMEHHs BOCIIPMHMMATh HHOCTPAHHYIO P€Yb HA CIyX KaK B PEAJIbHOW KU3HU, TaK
U B popMe BUICOJIEKIINI 1 BUCOPOIMKOB B IHTEpHETE;

- Pa3BUTHE HABBIKOB YTEHUS M MOHUMaHMs NPOPECCUOHATIBHON U HAYYHOM JUTEpaTyphl HA
MHOCTPAHHOM $I3bIKE 10 CBOEMY HaIIPaBJICHUIO NOATOTOBKHY;

- pa3BUTHE YMEHUS I'PAMOTHO BBIPAXKaTh CBOM MBICIIM B YCTHOW U MUCbMEHHOH (opme;

- pa3BUTHE HABBIKA HWCIOJB30BAHUA IUPPOBBIX HMHCTPYMEHTOB Ui (HOpMHUPOBAHHS
HEOOXO/UMBIX HHOS3BIYHBIX KOMMYHUKATHUBHBIX KOMIIETEHIUH (OHJIAiH TOJKOBBIC U JIBYS3bIUHbIC
CJIOBapH, UHCTPYMEHTHI JJIsl [E€pPEeBOJA TEKCTOB, MCIPABICHUS NUCbMEHHOW pedd, 3allOMUHAHUS
HOBBIX CJIOB)

- (hopMUpOBaHHE a/IEKBATHOTO PEYEBOTO MOBEACHHUS B MOBCETHEBHBIX U MPO()ECCHOHAIBHO
OPUEHTUPOBAHHBIX CUTYalLUsX;

- opMupoBaHue U pa3BUTHE HABBIKOB CAMOCTOSTENILHOW pabOThI (pabOTHI C MHOS3BIYHBIMA
UCTOYHMKAMH, TIOUCKA U aHaJIM3a HeoOXOAUMOM MH(OPMAIIUK, KPUTUUYECKOTO MBIIIICHHUS) B TOM
YHCJIE C IPUBJICYEHNEM U(PPOBBIX HHCTPYMEHTOB.

OOyuenne mno nuctuminHe «HOCTpaHHBIN $3bIK» HANpaBlIeHO Ha (OPMHUPOBAHUE Y
00yYaroImuxcst CIeyOUMX KOMITETeHIIUMI:

Ko m HauMeHoBaHue NuaukaTopbl 10CTHKEHUS] KOMIIETEeHIMH
KOMIIeTEeHIIN
VK-4: cniocobHocTh | UYK-4.1. YuuThiBaeT 0COOEHHOCTH J1€TI0BON KOMMYHUKAITUH
OCYIIIECTBIISTh JISIIOBYIO | HA TOCYJITAPCTBEHHOM ¥ MHOCTPAHHOM $SI3BIKAaX B 3aBUCHMOCTH

KOMMYHHUKAIIMIO B YCTHOH M | OT OCOOEHHOCTEH BepOalbHBIX M HEBEpOAJIbHBIX CPENCTB
MUCbMEHHOW  ¢opMax  Ha | oOLEeHUs

roCcyAapCTBEHHOM a3pike | MYK-4.2. Ymeer BecT 0oOMeH naenoBod HHQpopmaluei B
Poccuiickoit  Denepali ¥ | yeTHOH W MHCHMEHHOM (OpMax Ha TOCYHApPCTBEHHOM M
MHOCTPAHHOM A3BIKC MHOCTPAHHOM $I3bIKaX C Y4Y€TOM CBO€OOpa3Hs CTHIIMCTUKU
opuIMaNbHBIX M HEO(UIMAIBHBIX IHCEM, a TaKxke
COLIMOKYJIBTYPHBIX pa3inuuii B popMaTe KOPPECTIOHACHIINH
NYK-4.3. Beinonnsier nepeBoJ Npo(ecCHOHAIBHBIX TEKCTOB
C MHOCTPAHHOI'O sI3bIKa HAa IrOCYJapCTBEHHBIN s3bIK PD um ¢

roCyIapCTBEHHOTO si3bika PD Ha MHOCTpaHHBIN
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2. MecTO TUCHUILTHHBI B CTPYKTYpe 00pa30BaTeIbHOM MPOrpaMMbl

JlaHHbBI Kypc OTHOCHUTCSA K JAMCHUIUIMHAM 00s3aTenbHON yactu 6n10Ka bl «/lucuuminHb
(Momymu)y». JucuumummHa «MHOCTpaHHBIM S3BIK» JIOTUYECKH, COJIEPKATEIbHO W METOIUYECCKHU
CBSI3aHA C JPYrUMU TYMAaHMTAPHBIMU JUCIHMIUIMHAMM B y4eOHOM IIJIaHE, HAMpaBJICHHBIMU Ha
pacmiMpeHne Kpyro3opa, (opMupoBaHHE TYMAaHUCTHUYECKOTO MHPOBO33PEHHUSI W Pa3BHUTHE
KOMMYHHKATHBHBIX HaBBIKOB, a TAKXKe ¢ HH()OPMAIMOHHBIMU TEXHOJIOTHUSMHU, KOTOPHIE HAITPABJICHBI

Ha popMupoBaHUs HU(GPOBOrO CO3HAHUSI CTY/ICHTOB.

3. CTpyKTypa M cojepskaHHe U CHUILTUHbI

OO01mas TpyI0eMKOCTh TUCIUTUTHHBI COCTaBisieT 12 3aueTHBIX enuHull (432 vaca).

3.1 Buabl yueOHOi#i paGoThl M TPYA0EMKOCTh

3.1.1. Ounas ¢popma oOyueHUs

Ne KoimuectB CemecTpbl
n/ Bun yueoHoii padoTnl 0 1 2 3 4 5 6
n 4acoB
1 | AyautopHble 3aHATHS 212 32 36 36 36 36 36
B Tom uncne:
1.1 | Jlexkmuu - - - - - - -
1.2 | CemuHapcKue/mpakKTHYECKH 212 32 36 36 36 36 36
€ 3aHATUS
1.3 | JIaGopaTopHbIe 3aHATHUS - - - - - - -
2 | CamocTosiTesibHasi padoTa 220 40 36 36 36 36 36
3 | IIpomexyTouHas
aTrecTanus
3auert/mud.3auer/7K3aMeH 3age | mud. | 3ade | aud. | 3aue | SK3aMeH
T 3aye | T 3a4e | T
T T
Hroro 432 72 72 72 72 72 72
3.1.2. OuHo-3a04yHas popMa oOyueHus
Ne Koui-80 CemecTpbl
n/ Bua yueoHoii padoThl 1 2 3 4 5 6
I 4acoB
1 | AyauTopHble 3aHATHS 104 14 18 18 18 18 18
B ToM uucne:
1.1 | Jlekmun - - - - - - -
1.2 | Cemunapckue/npaktuueckue | 104 14 18 18 18 18 18
3aHSATHUS
1.3 | JJaGopatopHble 3aHATHS - - - - - - -
2 | CamocTrosiTeibHAsI padoTa 328 58 54 54 54 54 54
3 | [TpomexyTounas
aTTecTanus
3adet/nud.3auer/7K3aMeH 3ader | aud. |3ader | amd. | 3ade | IK3aMEH
3auer 3a4eT | T
Hroro | 432 72 72 72 72 72 72




3.1.1. 3aounas popma oOydeHUs

Ne Kou1-B0 CemecTpsl
n/ Buj yuedoHoii padoThl 1 2 3 4 5 6
I 4yacoB
1 | AyauTtopHble 3aHATHS 48 8 8 8 8 8 8
B ToM uucne:
1.1 | Jlexkunun - - - - - - -
1.2 | Cemunapckue/mpakTu4ecKue 48 8 8 8 8 8 8
3aHSATHUS
1.3 | JlabopaTopHbI€ 3aHATHS - - - - - - -
2 | CamocrosniTejbHAas paboTa 384 64 64 64 64 64 64
3 | [IpomexyTouHas
aTTecTanus
3advet/nud.3auer/7K3aMeH 3ader | aud. |3ader | aumd. | 3aye | IK3aMeH
3auer 3a4eT | T
Hroro | 432 72 72 72 72 72 72
3.2 TemaTudeckuii MJIaH U3y4YeHUs] TUCITUNIUH
3.2.1. Ounas dopma oOyueHus
TpynoemkocTs, yac
AynurtopHasi padora Camo
CTOSIT
eJIbHA
1
Ne Pasznennl/TeMbl pador
n/n AUCHMILTAHBI a
Bcero
Cewmuna | JIa6op | Ilpakt
pckue/ | aTopH | MYecKa
Jlexy | IPAKTHY|  ble S
- €CKHe | 3aHATH| TMOATO
3aHITHS s TOBKA
1 Cemectp 1.
11 Tema 1. My Family. 24 10 14
1.2 Tema 2. My University 24 10 14
1.3 Tema 3. My Country 24 12 12
2 Cemectp 2
2.1 Tema 4. Means of Transport. 24 12 12
2.2 Tema 5. Travelling. Planning a Business | 24 12 12
Trip.
2.3 Tema 6. Healthy Lifestyle 24 12 12




3 Cemectp 3
3.1 Tema 7. Types of Business Models. 36 18 18
3.2 Tema 8. Recruitment. 36 18 18
4 Cemectp 4
4.1 Tema 9. Marketing. 36 18 18
4.2 Tema 10. Product Advertising vs 36 18 18
Corporate Advertising.
S) Cemectp 5
5.1 Tema 11. History of Advertising. 36 18 18
5.2 Tema 12. Logic and Argumentation 236 18 18
Principles.
6 Cemectp 6
6.1 Tema 13. Story Writing. 22 12 10
6.2 Tema 14. Translation of Slogans and 28 14 14
Ads.
6.3. | Tema 15. Ads Creation Practice 22 10 12
Hroro | 432 212 220
3.2.2. OuHo-3a04Has Gopma 00yyeHHs
TpynoemkocTs, yac
AynurTopHasi padora Camo
CTOST
eJIbHA
|
Ne Pasznennl/TeMbl pador
n/u JAMCHANTMHBI a
Bcero
Cewmuna | JIa6op | Ilpakr
pckue/ | aTopH | MYecka
Jleky | MPAKTHY|  bIC S
— €CKHE | 3aHATH| MOATO
3aHITHS s TOBKA
1 Cemectp 1. 72 14 58
1.1 Tema 1. My Family. 24 4 20
1.2 Tema 2. My University 24 4 20
1.3 Tema 3. My Country 24 6 18
2 Cemectp 2 72 18 54




2.1 Tema 4. Travelling. Planning a Business 24 6 18
Trip.
2.2 Tema 5. Means of Transport. 24 6 18
2.3 Tewma 6. Healthy Lifestyle 24 6 18
3 Cemectp 3 72 18 54
3.1 Tema 7. Types of Business Models. 36 8 28
3.2 Tema 8. Recruitment. 36 10 26
4 Cemectp 4 72 18 54
4.1 Tema 9. Marketing. 36 8 28
4.2 Tema 10. Product Advertising vs 36 10 26
Corporate Advertising -
5 Cemectp 5 72 18 54
5.1 Tema 11. History of Advertising 36 8 28
5.2 | Tema 12. Logic and Argumentation 36 10 26
Principles
6 Cemectp 6 72 18 54
6.1 Tema 13. Story Writing 36 8 28
6.2 Tema 14. Translation of Slogans and 36 10 26
Ads
Hroro | 432 104 328
3.2.3. 3aouHas ¢popma 0OyueHUst
TpynoemkocTs, yac
AyautopHasi paéora Camo
CTOSIT
eJbHA
|
Ne Pa3znennl/TeMbl pador
n/n AUCHUTLTHHBI a
Bcero
Cewmuna | JIa6op | Ilpakt
pckue/ | aTopH | MYecKa
Jlexy; | MPAKTHY|  bIe o
- €CKHE | 3aHATH| MOATO
3aHATUA A TOBKa
1 Cemectp 1. 72 8 64
11 Tema 1. My Family. 24 2 22




1.2 Tema 2. My University 24 2 22
1.3 Tewma 3. My Country 24 4 20
2 Cemectp 2 72 8 64
2.1 Tema 4. Means of Transport. 24 2 22
2.2 Tema 5. Travelling. Planning a Business 24 2 22
Trip.
2.3 Tewma 6. Healthy Lifestyle 24 4 20
3 Cemectp 3 72 8 64
3.1 Tema 7. Types of Business Models. 36 4 32
3.2 Tema 8. Recruitment. 36 4 32
4 Cemectp 4 72 8 64
4.1 Tema 9. Marketing. 36 4 32
4.2 Tema 10. Product Advertising vs 36 4 32
Corporate Advertising
5 Cemectp 5 72 8 64
5.1 Tema 11. History of Advertising 36 4 32
5.2 Tema 12. Logic and Argumentation 236 4 32
Principles
6 Cemectp 6 72 8 64
6.1 Tema 13. Story Writing 36 4 32
6.2 | Tema 14. Translation of Slogans and 36 4 32
Ads
Hroro | 432 48 384

3.3. Conep:kanue TMCHUIIAHBI
1 cemecTp

Tema 1: My Family

Jlexcuueckuit MuHUMyM |family ¢ growing up ¢ convenience * favorite family tradition * demand
sport to play ¢ ¢ changes in family role ¢ details of family relationships *
activities ¢ celebrations ¢ household budgets ¢ the generation gap ¢ parental
responsibility ¢ life expectancy e estate  skillful ways ¢ to make a family
wealthy °

I'pammaruka Mecroumenusa. MHOXECTBEHHOE YHCIIO CYIIECTBUTENbHBIX. Present
Simple. There is/are. [Ipemyiorn mecra u BpemeHu. CTeTeHU CpaBHEHUS.

I'oBopenwue Onucanne What is a family member you admire?
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ITuceMmo

[MTucemennoe onucanue Do you get along well with your family?

Ces3yromiue ciosa and, also, moreover, but, however, although, besides.

Tema 2: My University

Jlexcuueckuii MUHUMYM

Meeting preparation and coordination at the university * to identify the
purpose of your future profession ¢ informal or formal meeting  develop
professional skills ¢ select the right university ¢ decide where and when
to look for the best university ¢ send invitations.

I'pammatuka

Past Simple. Future Simple. MonanbHbIe rarosisl can, may, must. Some,
any, N0 U UX IMMPOU3BOJHEIC.

I'oBopenue

[ToaroToBuTH BCTpedy 3apyoOekHOro nmaptHepa B oduce “Administrative
meeting” (poneBas urpa). CioBa, yka3blBaroIllue Ha
MocCJIeNOBaTeNIbHOCTD AckicTBuii: first, second, third, then, next, after,
finally.

IIuceMmo

Onwucarts 1000 3HaMeHUTHIN yHuBepcuteT “University”

CamocrosiTenbHas
pabora

BBenenune mnpuMepa WM WUIIOCTpanuy B mpe3eHranuio. ‘What is a
successful international University?” (mouck uHpoOpMaI M0 3aJaHHBIM
Bompocam B MHTEepHETE).

Tema 3: My Country

Jlekcuyeckuit MUHUMYM

Country « the history of the country you live in ¢ capital * well-planed
city * select the right place to live * to be proud of the country ¢ send
invitations for the visitors ¢ famous cities ¢ famous people ¢ industry °
science ¢ language * population e flag * traditions.

pabota

I'pammaTika MonanbHble TIarosisl can, may, must. Some, any, no ¥ UX IpOU3BOHbIE.

I'oBopenue [TonroroBuTh BCTpeuy 3apy0eKHOro rocTs B Hallel ctpane “Meeting in
Russia” (ponesas urpa). CrioBa, ykas3pIBaroIIfe Ha MOCIEA0BATEILHOCTh
neiictBuil: first, second, third, then, next, after, finally.

[Incemo Onwucars 11000l BCEeMUPHO U3BECTHBIM rOpoJ B HallleH cTpaHe
“University”

CamocTosTenbHas ITonroroBka mpe3eHTanuii 10 TEMaM CEMECTPA.
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Tema 4: Means of Transport.

Jlekcuueckwuii a means of transportation « a ferry « a fine/ticket « a baggage handler ¢

MUHHMYM A barge « a beltway/bypass/ringroad * goods ¢ a free rental of city bikes
* customs * disadvantages ¢ a bonnet/hood (GB) * mental * money * a
bumper ¢ a bus ride& etc.

I'pammaruka Present Continuous. Breipaxxenue to be going to. Bpemena rpymimsl
Continuous.

['oBopenue “Barriers in multicultural communication”. Jlekcuka st BBIpaXKCHUS
cBoero MHeHus U aprymenraiuu (because, lead to disruptions and
inability of some employees to work effectively as a team, cause
conflict, due to, as).

[Tucemo “How does cultural diversity affect communication?”” Ctpykrtypa 3cce.

[TpaBuia nmocrpoeHwust ab3ara. BBogaHbIC IPeI0KEHUS, KOTOPBIE
dbopmynupyer Temy abd3ana.

Tema 5: Traveling. Planning a Business Trip.

Jlekcuyeckuii Business traveling, A 4-wheel drive « A baggage handler « A barge « A

MHUHUMYM beltway/bypass/ringroad ¢ goods * shortage * customs ¢ disadvantages ¢
A bonnet/hood (GB) * mental * money A bumper « A bus ride& etc.

I'pammaruxka Bpemena rpynmsl Perfect.

I'oBopenue “Barriers in transportation”. JIekcuka asist BBIpaKEHHsI CBOETO MHEHHSI U
aprymenTanuu (because, lead to disruptions and inability of some
employees to work effectively as a team, cause conflict, due to, as).

[Tucemo “How does cultural diversity affect transportation system?”” Ctpykrypa

scce. [IpaBuna moctpoenus ab3ana. BBoaHbIe peanokeHus, KOTopbie
dbopmynupyer Temy abd3ara.

Tema 6: Healthy lifestyle

Jlexcnueckniit MUHUMYM

Nutritiouse Nutrition « Food allergy ¢ Food intolerance ¢ Free-range
Balanced diet ¢ Fattening « Cut down on smth. ¢ Snack ¢ Strongly advise
* To digest * & etc.

paborta

I'pammaruka MopanbHbI€ TI1aroybl ¥ UX SKBUBAJICHTHL.

I'oBopenwue [TpoBenenue kpyrioro crona mo teme «Healthy lifestyle»

[Tucemo “Healthy lifestyle is becoming more and more popular” Ctpykrypa
scce. [IpaBuna noctpoenus ab3ana. BBoaHbIe npeaoxkeHus, KOTOpbIe
dopmynupyeT TeMy ab3arna.

CamocrosTenbHas [ToaroToBka mpe3eHTaIHi IO TEMaM CEMeCTpa.




3 cemecTp
Tema 7: Types of Busin
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ess Models.

Jlekcnueckuiit MUHUMYM

proprietorship, sole proprietorship, assets and liabilities, income tax, debts,
taxation, competition, entity

['pammatuka [IpocThie (hOpMBI TPUIACTHIA.
["'oBOpeHuE Pa3BuTHE YMEHHS BBIpaXKaTh CBOE MHEHHUE U JIeNIaTh 0000IICHHUS.
[Incemo Onucanue KpyroBoil JuarpaMmsl

Tema 8: Recruitment

Ulekcuueckuit Munumym employment, recruitment, application form, applicant, employment,
assess, compulsory

I pammaruka [TaccuBHBII 3a110T.

I oBOopeHue Pa3BuTHE YMEHHS BBIpAXKaTh CBOE MHEHHUE U JIeNIaTh 0000IICHHUS.

ITucemo Ornucanue cTon0YaTon TuarpaMmsl

CaMocTosTenbHas OrmucaHue AuarpamMmm.

pabora

4 cemecTp

Tema 9: Marketing

Jlekcuueckuii MUHUMYM

pricing, promotion, distribution channels, merchandising, wholesale, external/
internal marketing environments

['pammaTrka NupuantuB. Dopmbl 1 QyHKLINU.
['oBopeHue IPa3BuTHE YMEHUS BBIpAXKATh CBOE MHCHHE U JIeJIaTh O0OOIICHHMS.
[Trucemo Onucanue TuHEHHOTO rpaduka

Tema 10: Product Adve

rtising vs Corporate Advertising

Jlexcruuecknii MUHUMYM

landing page,

['pammatHka H(UHUTHBHBIE 000POTHI.
["'oBOpeHue IPazBuTHE yMEHUS BhIpaXaTh CBOE MHEHHE U JIeJIaTh 0000IICHHUS.
[Trucemo Ornucanne TUHEHHOTO Trpaduka

CamocrosTensHas paboTa

Onucanue rpagukos.

5 cemecTp

Tema 11: History of Advertising. Types of Advertising Texts

Jlexcnueckuiit MUHUMYM

advertising, landing page, heading, announcement, digital television,
value

['pammatnka

['epynauii.

[ 'oBOopeHue

IPazputHe YMCHUS BBIPpAXKATh CBOC MHCHHUC U J1CJIATh 0606H_ICHI/IH.

Tema 12: Logic and Argumentation Principles

Jlexcnuecknii MUHUMYM

reasoning, evidence, implication, fallacy, assertion, premise, testimony

I pammarnka

MHUHUTUB U TepyHIUI: cCpaBHEHUE.

I 'oBOopeHue

PaszBuTHe YMCHUA IMTPOBOAWUTE CPABHCHUC.
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Camoctosrenshas pa6ora  |[leGaThl Mo MpodhecCHOHATLHON TEMATHKE.

6 cemecTp
Tema 13: Story Writing

Jlekcuueckuit MUHEMYM [persuasion, expressiveness, heritage, brief gist, tag-line, riddle
['pammatHka Cnoxubie popmbl npuuactus |. [Tpugactue 1.

["'oBOpeHue PasBuTHE ymMeHUs BbIpaXKaTh IPEAIIOIO0KEHUE.

[TruceMo Buasl u cTpykTypa 3cce

Tema 14: Translation of Slogans and Ads
Jlekcuueckuit MunumyM [performance, hook, semantics, peculiarity, violation, ambiguity, zest
['oBOpeHue PasBuTHE yMEHUs BbIpaKaTh IPUYUHHO-CIICICTBEHHYIO CBS3b

ITucemo [TepeBoa peKIaMHBIX CIOTaHOB U TEKCTOB.

Tema 15. Ads Creation Practice

Ulekcuueckuit Muaumym jadvocacy advertising, agate line, art proof, blow-in card, bait
advertising, channels of distribution

ITucemo Harmmmcanne PEKIIAMHBIX CJIOTAaHOB U PCKIIAMHBIX TCKCTOB.

CamocrositensHas pabora  |/leGaThl 10 MPOQECCHOHATBHOIN TEMAaTHKE.

3.4 TemaTuka CeMUHAPCKUX/NMIPAKTHYECKHUX U JIA00OPATOPHBIX 3aHATHH
3.4.1. CemuHapckue/mpaKkTH4ecKre 3aHATHS

Ounasn dopma o0yueHus

1 cemecTp

Tema 1: My Family (10 yacoB)

3ansitue 1. Beenenue HOBOro JIEKCHYECKOr0 MaTepuala o reMe. UreHne ¥ NoOHMMaHHUe TeKCTa Mo
U3y4aeMou TeMe .

3ansitue 2. Mecroumenus. MHOXeECTBEHHOE YHCIIO CyIIECTBUTENbHBIX. ['aron to be. Ilpeanoru
BpeMenu 1 Mecta. O6opot There + to be. CteneHu cpaBHEHUS NMpHUIAraTeIbHBIX.

3ansiTue 3. 3aKkperuieHue JEKCUKH 0 U3yyaeMoil Teme. UTeHne 1 oHUMaHue TeKCTa 10 U3y4aeMoi
TEeMeE.

3ansitue 4. [IpaBuia MOArOTOBKM Npe3eHTauuu: BBeneHue B mpe3eHTanuio. Pa3BuTHe HaBBHIKOB
ayJupOBaHUs.

3ansaTue S. Tekymuii KOHTpOJb 1O Teme 1.

Tema 2. My University (10 yacoB)

3ansaTue 1. BeeeHre HOBOro JIEKCUYECKOr0 MaTepraia o teme. UTeHne u NOHMMaHue TEKCTa 110
M3y4aeMoil TeMe.

BausTue 2. [Toropenue Present Simple, Past Simple. Future Simple.

3anstue 3. 3akperieHHe JIGKCHKH TI0 U3ydaeMoii TeMe. UTeHne u MoHMMaHue TEKCTa 1o
U3y4aeMou Teme.

3aunsrtue 4. [IpaBuia noaroroBku npesentanuu: OCHOBHasA 4acTh. Pa3BuTHE HaBBIKOB
ayJMpOBaHUs.

3ansarue S. Texymuii KOHTPOJIb 11O TEME 2.

Tema 3. My Country (12 yacoB)
3austue 1. BBenenrne HOBOTO JIEKCUYECKOTO MaTepuraia mo TeMe. YTeHne u MoHUMaHHuEe TeKCTa 1Mo
U3y4aeMou Teme.
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3ansaTue 2. MoaanbHble raaroibl. HeonpeneneHHble MECTOMMEHHS SOme, any, no.

3ansaTue 3. 3akperuieHne JIEKCUKH 110 U3y4aeMoil TeMe. UTeHue ¥ NoHMMaHue TeKCTa o
M3y4yaeMou Teme.

3ansTue 4. [IpaBuia noAroTOBKM Npe3eHTalMu: 3aKiitoueHue. Pa3BuTue HaBbIKOB ayIUPOBAaHMSL.
3ansrtue S. BeicTymnenue ¢ npe3eHtauusmu. [loBropenue rpaMMaTuueckoro Matepuaina ceMecTpa.
3ansTHe 6. BoIoHEHNE UTOTOBON JICKCUKO-TPAMMATHYECKOW KOHTPOIBHOU PabOTHI.

2 cemecTp

Tema 4. Means of Transport (12 yacos)

3ansTue 1. BBegeHre HOBOro JIEKCHYECKOT0 MaTepualia mo reMe. UreHue u MOHMMaHue TeKCTa 1o
U3y4aeMou Teme.

3aunstue 2. Dopmbl u npaBuiia ucnosibzoBanus Present Continuous. Conocrasinenue Present
Continuous u Present Simple.

3ansTue 3. [Ipezenranus: Kak cripaBUTCsl CO CTpECCOBOM cuTyalnueil. Pa3Butre HaBBIKOB
ayJMpOBaHUs.

3ansitue 4. CriocoObI BeIpaKeHUs OyIyIero BpeMeH! B aHIJIMICKOM si3bIke: Future Simple, be
going to, Present Continuous, Present Simple.

3ansaTue 5. PazBuTue HaBBIKOB MMMChMA: MIPAKTHKA CPABHUTEIBHOTO aHAIIN3A.

3ansaTue 6. Tekymuii KOHTPOJIb 1O TEME 4.

Tema 5. Traveling. Planning a Business Trip (12 yacos)

3ausrtue 1. BBeneHrue HOBOTO JIEKCUYECKOT0 MaTepuraia no reMe. YTeHue u moHMMaHHue TeKCTa 1o
M3y4aeMoil Teme

3anstue 2. Present Perfect. ConocraBnenue Present Perfect u Past Simple.

3ansTue 3. [Ipesenrtanus: @opmanbHbIi 1 HePOPMATBHBIN CTUIb. Pa3BUTHE HaBBHIKOB
ayAupOBaHUS.

3ausTue 4. Bpemena rpynmsr Perfect.

3ausrtue 5. [Ipe3enTanus: npakThKa OMUCaTEIILHOTO MpoIlecca.

3ansarue 6. Texymuii KOHTPOJIb 11O TEME 5.

Tema 6. Healthy Lifestyle (12 uacos)

3ansTue 1. BBeieHre HOBOTO JIEKCUYECKOI0 MaTepuraia no reMe. YTeHne u moHMMaHHue TeKCTa 1o
M3y4aeMoil TeMe.

3anstue 2. MoJanbHbIe 1arojibl U UX 3KBUBAJICHTHI.

3ansaTue 3. [IpezeHTtanus: yncia B npe3eHTaluu. Pa3BuTue HaBBIKOB ayIMPOBAHUS.

3ansTue 4. PazBuTre HaBBIKOB MHUCHMA: CIIOCOOBI BBIPAKESHHSI MHEHHUS.

3austue 5. Beictynnenue ¢ npe3eHtanusmMu. [loBropeHne rpaMMaTuueckoro MaTepuaina ceMecTpa.
3ansTue 6. BeinonHeHne UTOTOBON JIEKCUKO-TPAMMATHYECKOW KOHTPOIBHOM paboTHlI.

3 cemecTp

Tema 7. Types of Business Models (18 uacoB)

3ansaTue 1. Beegenue npodeccronanbHoil iekcuku. Pabora ¢ TEKCTOM 0 H3ydaeMoi TeMe.
3ansaTue 2. PaboTa ¢ BUugeoMarepraioM: pa3BUTHE HABBIKOB ayAHPOBAHUSI.

3ansTue 3. PaboTa ¢ ayuosiekiuid. 3a1aHus Ha MIOHUMaHUEe MaTePHATIOB ayIHOJICKITHH.
3ansitue 4. BBeneHue nousatus «auarpammay. [Ipaktuka mo Bugam auarpamm. Pie Chart.
3ansrTue 5. [Ipuyacrtue |, 1l.

3ansaTHe 6. 3aKpeIuieHNe JIEKCUKO-TPAMMAaTHYECKOr0 MaTepHraa.

3ansiTre 7. BpllTOTHEHNE TBOPYECKUX 3a/IaHHIA.

3ansaTue 8. [loBTopeHne NpoOiAEHHOTO MaTepuaa.

3ausitue 9. Tekyuuii KOHTPOJIb 110 TEME 7.
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Tema 8. Recruitment. What to Choose: PR or Advertising? (18 uacoB)

3anstue 1. Beenenue npodeccroHanbHOM JeKcukh. PaboTa ¢ TEKCTOM 10 n3ydaeMoi TeMe.
3ansaTue 2. Pabota ¢ BujgeoMaTepuanoMm: pa3BUTHE HABBIKOB ayJAHPOBaHUS.

3ansrue 3. Pabora c aynuonekiuii. 3ajanus Ha MOHUMaHUE MaTEPUAIOB ayAUOJICKIINH.
3austue 4. Onucanue cToa04aTol JUarpaMmel.

3ausrtue 5. [laccuBHbIii 3a10r.

3ansTue 6. 3akperieHUE JEKCUKO-TPaMMaTUYECKOI0 MaTepuania.

3aunsitue 7. BeinojHeHWe TBOPUECKUX 3aaHUM.

3ansTue 8. [loBrOpeHre NpolICHHOr0 MaTepurarna.

3ansaTne 9. BrinonHeHHe HTOTOBOM JIEKCHKO-IPAMMAaTHYECKONH KOHTPOJIBHOM PAaOOTHI.

4 cemecTp

Tema 9. Marketing (18 uacoB)

3ansrue 1. Beenenue npodeccrnoHanbHOM JeKcukH. PaboTa ¢ TEKCTOM 10 N3ydaeMoi TeMe.
3anstue 2. PaGorta c BUgeoMaTepraioM Mo U3y4aeMoi TeMe: pa3BUTHE HABBIKOB ayJAUPOBAHUSI.
3ansrue 3. Pabora c aynuoneknuii. 3ajanus Ha TOHUMaHUE MAaTEPUAIIOB ayTUOJIEKITUH.
3ansaTue 4. Onucanue JMHEWHOTO rpaduka.

3ansrue S. UndpunutHs.

3ansTHe 6. 3aKpernseHue JIEKCUKO-TpaMMaTUYECKOro MaTepHara.

3austue 7. BeinosHeHne TBOPUYECKUX 3aaHUH.

3anstue 8. [loBTOpeHHE NPOiiIEHHOrO MaTepuana.

3ansaTue 9. Tekymuii KOHTPOJIb 1O TEME 9.

Tema 10. Product Advertising vs Corporate Advertising. Public Speaking Techniques. (18
4acoB)

3anstue 1. Beenenue npodeccnoHanpHOM IeKcukn. PaboTa ¢ TeKCTOM 1o n3ydaeMon TeMe.
3ansaTue 2. PaboTa ¢ BUgeoMaTepraioM 1o u3y4yaeMoi TeMe: pa3BUTHE HABBIKOB ayIMPOBAHMUS.
3ansrue 3. 3akpernsieHre HaBBIKOB OMUCAHUS JIMHEHHOTO rpaduka.

3ansaTue 4. IHQUHUTHBHBIE KOHCTPYKIIUH.

3ausrtue 5. Pabora ¢ aynuosnekuuii. 3aaHus Ha TOHUMaHUE MaTePHAIIOB ayIUOIEKIINH.
3ansTue 6. 3akperieHue JEKCUKO-TPaMMaTHYECKOr0 MaTepuania.

3austue 7. BeimosHeHNe TBOPUYECKOTO 3a/IaHUS.

3ansartue 8. [loBTOpeHue npoiiIeHHOro Marepuana.

3ansaTe 9. BoinoiHeHnEe HTOTOBOM JIEKCHKO-IPaMMATHIECKOH KOHTPOJILHOM paboThI.

5 cemectp

Tema 11. History of Advertising. Types of Advertising Texts (18 yacos)

3ansaTue 1. Beenenue npodeccrnoHalbHOMN JIEKCUKH.

3anstue 2. PaboTta c TekCTOM IO U3yyaeMoil Teme.

3ansaTue 3. PaGoTa ¢ BugeomMarepraioM 1o U3y4aeMoi TeMe: pa3BUTHE HABBIKOB ayIHPOBAHMUS.
3ansTue 4. ®opMmbl repyHaus U QYHKIUN B IPEIOKCHHH.

3ausitue 5. Pa3BuTHE HaBBHIKOB MMCHMEHHOW PEYM: HAIMCAHUE ICCe.

3ansTue 6. 3akperuieHue JEKCUKO-TpaMMaTHYeCKOro MaTepuara.

3ausTue 7. Pabota ¢ aynuonexuuii. 3a1aHus Ha TOHUMAaHUE MaTePUATIOB ayTUOJICKITHH.
3ansaTue 8. [loBropeHne NpoiACHHOTO MaTepuaia.

3ansaTne 9. Texymuit KOHTPOIH 1Mo Teme 11.

Tema 12. Logic and Argumentation principles (18 uacos).

3ansTue 1. BBeaenue npodeccnoHaNbHOM TEKCUKH.

3ausitue 2. PaGoTa ¢ TEKCTOM IO U3y9aeMOU TeMe.

3ansaTue 3. PaboTa ¢ BUgeoMaTepranioM 1Mo u3ydaeMoil TeMe: pa3BUTHE HABBIKOB ayIUPOBAHMUS.
3austue 4. 3akperieHre MaTepraia 1Mo u3y4aeMoi Teme.
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3austue 5. IHQUHUTHUB U TepYHIUIN: CPAaBHECHHE.

3ansaTHe 6. 3akperuieHNEe HaBBIKOB HAITUCAHUs ICCE.

3aunstue 7. Pabora ¢ aynuosiekuuid. 3aaHus Ha TOHUMAaHUE MaTEPHAIIOB ayIHOJICKIIUH.
BrinonHenue TBOPUECKOro 3aJaHusl.

3ansTue 8. [ToBrOpeHre NpoKICHHOrO MaTepurarna.

3ansaTne 9. BoinonHeHHe HTOMOBOU JIEKCHKO-TPAMMAaTHYECKON KOHTPOJIBHOM pabOTHI.

6 cemecTp

Tema 13. Story Writing (12 gacos).

3anstue 1. Beenenue npodeccrnoHanbHOM JeKCHKH. PaboTa ¢ TEKCTOM 110 U3y4aeMoi TeMe.
3anstue 2. PaGorta c BUgeoMaTepragoM o U3y4aeMoi TeMe: pa3BUTHE HABBIKOB ayIUPOBAHMSL.
3ansrue 3. Cnoxusie popmsl npudactus |. [Ipuaactue 1.

3anstue 4. Pa3BuTre HaBHIKOB MMCbMEHHOM peYr: CO3/laHUE PEKIIAMHOIO TEKCTA.

3ansTue 5. 3akperieHUe JEKCUKO-TPAaMMaTHYECKOr0 MaTepuaia.

3ansTre 6. Texyuuii KOHTPOJIb 1O Teme 13.

Tema 14. Translation of Slogans and Ads (14 gacoB)

3ansitue 1. Benenue npodeccroHalbHOM JTEKCHKH.

3anstue 2. PaGoTta ¢ TekCTOM 10 U3yyaeMoil Teme.

3ansrue 3. Pabora c BugeoMaTepragoM Mo U3y4aeMoi TeMe: pa3BUTHE HABBIKOB ayIUPOBAHMUSL.
3anstue 4. 3akpernseHue JIEKCUKO-TpaMMaTUYECKOro MaTepHara.

3ansTue 5. PazButue HaBbIKa [1€peBOJIa PEKJIAMHBIX TEKCTOB U CJIOTaHOB: FPAMMAaTHYECKUE
TpaHchopMalMy IPU IEPEeBOJIE PEKIAMHOTO COOOLICHMS.

3ansaTue 6. PazBuTue HaBbIKa [1€peBOJIa PEKJIAMHBIX TEKCTOB U CJIOTaHOB: JIEKCUYECKUE U
JMHTBOCTUJIMCTHYECKUE TpaHC(HOPMALK B IEPEBOJIE PEKIAMHOI0 COOOIICHHUS.

3ansitue 7. Pa3BuTHEe HaBbIKa MEPEBO/Ia PEKIIAMHBIX TEKCTOB M CIIOTAHOB: OCOOCHHOCTH TIEPEeBOIA
CcJIOraHa.

Tema 15. Ads Creation Practice (10 uyacoB)

3ansaTue 1. Beegenue npodeccnonanbHoil tekcuku. Pabota ¢ TEKCTOM 0 U3ydaeMoi TeMe.
3ansaTue 2. Pa3BuTue HABBIKOB NMCbMEHHOW PEUM: CO3/IaHNUE PEKJIIAMHOTO CJIOTaHa.
3ansTue 3. PazBuTue HaBHIKOB MMCbMEHHOM peun: CO3AaHUE PEKIAMHOI0 TEKCTa.

3ansaTue 4. [loBTOpeHue NpoiIeHHOroO MaTepuana.

3ausitue 5. BrinmogHeHre UTOTOBOH JIEKCUKO-TPAMMATHYECKON KOHTPOIBHON pabOTHI.

Ou4Ho-3204Has popma 00ydeHHs

1 cemectp

Tema 1: My Family (4 yaca)

3austue 1. BBenenrne HOBOTO JIEKCHYECKOTO MaTepuaia mo reme. YteHue u moHMMaHue TEeKCTa 1o
u3ydaeMoii Teme. MecroumeHusi. MHO>KECTBEHHOE YHCIIO CYIIECTBUTENbHBIX. [ 1aron to be.
3ausTue 2. 3akpernsieHue JEKCUKU 10 u3ydaeMoit Teme. UTeHrne U MOHUMaHUe TeKCTa 10 U3y4aeMon
teme. CTeneHu cpaBHEHMS MpUilaraTesbHbIX. TeKylnii KOHTpoib o TeMe 1.

Tema 2. My University (4 yaca)

3ansiTue 1. BBeieHue HOBOIO JIGKCHYECKOTO MaTepuaia o Teme. UYTeHue v MOHUMaHHUe TEKCTa 110
nzydaemoii reme. [loBropenue Present Simple.

3ansTue 2. 3akpenieHue JIEKCUKU 1o u3yyaemoii Teme. UTeHue 1 NOHMMaHue TEKCTa 110
nuzydaeMoii reme. [losropenne Past Simple. Future Simple. Tekymuii KOHTpOJIb 1O TEME 2.

Tema 3. My Country (6 yacoB)
3austue 1. BBenenrne HOBOTO JIEKCUYECKOTO MaTepuraia mo TeMe. YTeHne u MoHUMaHuEe TeKCTa 1Mo
n3ydaemon reme. MonaneHble rarojsl. Heonpenenenuble MeCTOUMEHUS SOmMe, any, no.
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3ansTre 2. 3aKperyieHue JIEKCUKU 0 U3y4aeMon Teme. UTeHre 1 TOHMMaHUE TEKCTa Mo
uzydaemoi reme. [IpaBuiia moAroToBKY Npe3eHTauu
3ansitue 3. BoinojHeHWe HTOTOBOM JICKCUKO-TPAMMATHYECKOW KOHTPOIBHOW paboTHI.

2 cemecTp

Tema 4. Means of Transport (6 uacos)

3ansiTue 1. BBeeHue HOBOTO JIGKCHYECKOTO MaTepHaia 1o treme. YTeHne U MoHNMaHue TeKCTa 110
nzydaemoit reme. @opmel 1 npaBuiia ucnosibzoBanus Present Continuous.

3ansTue 2. Pa3Burue HaBbikoB ayaupoBanus. ConocraBnenue Present Continuous u Present
Simple. Crioco0Os! BeIpakeHHst OyAyIIero BpeMEeH! B aHIIIMHCKOM si3bike: Future Simple, be going
to, Present Continuous, Present Simple.

3aunsrue 3. Writing Skills. [IpakTuka cpaBHUTEIBHOTO aHANIU3a. TEKYIIUA KOHTPOJIb 11O TeME 4.

Tema 5. Traveling. Planning a Business Trip (6 yacoB)

3ansTue 1. BBeleHre HOBOTO JIEKCUYECKOI0 MaTepuaia no reMe. YTeHue U IOHMMaHUEe TEKCTa M0
U3y4aeMou TeMe.

3ausTue 2. PasBurue HaBbikoB ayaupoBanus. Present Perfect. ComocraBnenue Present Perfect u
Past Simple.

BausTue 3. Writing Skills. [Tpaktuka onucaTeabHOro mpoiecca. TeKyi i KOHTPOJIb TT0 TeME 5.

Tema 6. Healthy lifestyle (6 yacos)

3ansitue 1. BBenenue HOBOTrO JIGKCHYECKOTO MaTepuaia rmo treme. UreHne u MOHUMaHHue TEKCTa 10
u3ydaeMoi TeMe MoJaabHbIe T71arojbl U X SKBUBAJICHTEHI.

3anstue 2. PazBuTtre HaBbIkOB ayaupoBanus. Writing Skills. [IpakTuka BbIpakeHUs MHEHUH.
3ansrue 3. [loBTOpeHue Marepuaia cemecTpa. BelnmonHeHne UTOroBoi JIEKCUKO-rpaMMaTHYecKON
KOHTPOJIbHON paboThI.

3 cemecTp

Tema 7. Types of Business Models (8 uacos)

3ansaTue 1. Beegenue npodeccronanbHoil iekcuku. Pabora ¢ TEKCTOM 10 H3ydaeMol TeMe.
3anstue 2. PaGorta c BUgeoMaTepraioM: pa3BUTHE HAaBBIKOB ayJAMPOBAHUS.

3ausTue 3. BBenenue nousaTHs «auarpammay. [Ipaktuka no Bugam auarpamm. Pie Chart.
3anstue 4. [Ipuuactue |, Il. Tekymuit KOHTPOIb.

Tema 8. Recruitment (10 yacoB)

3ansaTue 1. Beegenue npodeccnonanbHoil nekcuku. Pabora ¢ TEKCTOM Mo M3y4aeMoi TeMe.
3anstue 2. PaGorta c BUgeoMaTepraioM: pa3BUTHE HABBIKOB ayJAMPOBAHUS.

3ansaTue 3. Onucanue cToa0YaTON AUArpaMMsl.

3ansrue 4. IlaccuBHbIif 3a510T.

3ausitue 5. BrinmogHeHre UTOTOBOM JIEKCUKO-TPAMMATHYECKON KOHTPOIBHOUN pabOoTHI.

4 cemecTp

Tema 9. Marketing (8 uacos)

3ansaTue 1. Beenenue npodeccuonanpHo nekcuku. Pabora ¢ TekcToM Mo n3ydyaeMoil Teme.
3anstue 2. Paborta c BugeoMaTepranoM Mo n3ydyaeMoi TeMe: pa3BUTHE HABBIKOB ayAHPOBaHUSI.
3ausrue 3. Onucanue TMHEHHOTO rpaduka.

3ansrue 4. Unpunutus. Tekynmii KOHTPOIIb.

Tema 10. Product Advertising vs Corporate Advertising. Public Speaking Activities. (10
4acoB)

3anstue 1. Beenenue npodeccroHanbHOM JeKCUKH. PaboTa ¢ TEKCTOM 110 U3y4aeMoi TeMe.
3ansaTue 2. PaboTa ¢ BUgeoMarepraioM 1o U3y4aeMoil TeMe: pa3BUTHE HABBIKOB ayIHPOBAHMUSI.
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3austue 3. IHGUHUTHBHBIC KOHCTPYKITUH.

3ansaTue 4. [loBropeHne NpoiAEHHOTO MaTepuaia.

3auHsiThe 5. BeInosHeHHE HTOTOBOM JICKCUKO-TPAMMaTHYECKON KOHTPOJIBHOM paboThl. BeimoHeHNE
UTOTOBOMU JICKCUKO-TPAMMATUYECKOM KOHTPOJIHHON PaOOTHI.

5 cemecTp

Tema 11. History of Advertising. Types of Advertising Texts. (8 uacos)

3anstue 1. Beenenue npodeccrnonanbHoM Jekcukn. PaboTa ¢ TEKCTOM 10 N3ydaeMoi TeMe.
3ansaTue 2. PaboTa ¢ BUgeoMaTepralioM 1o U3y4aeMoil TeMe: pa3BUTHE HABBIKOB ayIUPOBAHMUS.
3anstue 3. Pabora c BugeOMaTepraioM Mo N3yd4aeMol TeMe: pa3BUTHE HABBIKOB ayAUPOBAHUSI.
3ausitue 4. Dopmbl repyHIus U QYHKIIUU B IPEATIOKEHUH. TEeKyIUi KOHTPOJIb.

Tema 12. Logic and Argumentation Principles (10 yacos)

3ansrue 1. Beenenue npodeccrnoHanbHOM JeKcukH. PaboTa ¢ TEKCTOM 10 N3ydaeMoi TeMe.
3ansaTue 2. PaboTa ¢ BUugeoMaTepraioM 1o U3y4aeMoil TeMe: pa3BUTHE HABBIKOB ayIUPOBAHMUS.
3ansarue 3. UHQUHUTHB U TepyHAUN: CpaBHEHHE.

3ansrtue 4. [loBTOpeHue npoiiIeHHOro Marepuania.

3aunsitue 5. BeinojHeHWe UTOTOBOM JICKCUKO-TPAMMATHYECKOW KOHTPOIBHOM paboTHI.

6 cemecTp.

Tema 13. Story Writing (8 uacos)

3anstue 1. Beenenue npodeccrnoHanpHoM Jekcukn. PaboTa ¢ TEKCTOM 10 N3ydaeMoi TeMe.
3anstue 2. PaGora c BUgeoMaTepuanoM Mo u3y4aeMoi TeMe: pa3BUTHE HABBIKOB ayIUPOBaHMUSL.
3ansaTue 3. PazButue HaBBIKOB MMCbMEHHOM peun: CO3aHie PEKIaMHOIO TEKCTA.

3ansaTue 4. Texkymuii KOHTPOJIb.

Tema 14. Translation of Slogans and Ads (10 gacos)

3anstue 1. Benenue npodeccrnoHanbHOM JeKCHKH. PaboTa ¢ TEKCTOM 110 H3y4aeMoi TeMe.
3ansaTue 2. PaboTa ¢ BUgeoMaTepraioM 1o U3y4aeMoil TeMe: pa3BUTHE HABBIKOB ayIUPOBAHMUSL.
3ansaTue 3. PazButue HaBbIKa [1€peBOJIa PEKJIAMHBIX TEKCTOB U CJIOTaHOB.

3ansaTue 4. [ToBTOpeHME MPONAEHHOIO MaTEpHaa. .

3ausitue 5. BeinojHeHHE UTOTOBOM JIEKCUKO-TPAMMATHYECKON KOHTPOIBHOM paboTHI.

3aouHas popma o0yueHnus
1 cemectp

Tema 1: My Family (2 uaca)

3ansTue 1. BBeneHne HOBOTO JIEKCHYECKOTIO MaTepuana 1no reme. YreHue u NoHMMaHue TEKCTa 1o
n3ydaemoit TeMe MectonmeHusi. MHOXECTBEHHOE YHCIIO CYIIEeCTBUTENbHBIX. [ 1aroi to be. Crenenn
CpaBHEHUS NpuUiararelbHbIX. TeKyIMi KOHTPOJb 1o Teme 1.

Tema 2. My University (2 yaca)

3ansitue 1. BBenenue HoBoro jekcudyeckoro marepuania no teme. Ilosropenue Present Simple.
UreHnue ¥ MOHMMaHHUE TEKCTa M0 U3ydaeMoi TeMe 3aJjaHns Ha IIOHNMaHue MPOYUTAaHHOTO TEKCTa.
[Toropenue Past Simple. Future Simple. Texymiuii KOHTpoJb 10 TEME 2.

Tema 3. My Country (4 yaca)

3ansTue 1. BBeeHre HOBOro IEKCHYECKOTO MaTepHala o Teme. UTeHne u MTOHMMaHue TeKCTa 1Mo
n3y4daemoil teme. PazBuTrie HaBBIKOB ayIMPOBAHUS.

3ansTue 2. MogansHble r1aroisl. HeonpeneneHHbie MECTOUMEHHUS SOMe, any, no.
HeomnpeneneHHple MECTOMMEHHS SOMe, any, no.
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2 cemecTp
Tema 4. Traveling. Planning a Business Trip (2 uaca)

3ansTue 1. BBegeHre HOBOro JIEKCHYECKOT0 MaTepHralia no reme. UYteHre 1 noHUMaHHUe TEKCTa 10
u3ydaeMoii reme. @opMbI U TIpaBmiia UCToab30BaHus Present Continuous. CriocoObl BeIpasKeHUs
OyIyliero BpeMeHHU B aHTJIMICKOM si3bIke: Future Simple, be going to, Present Continuous, Present

Simple.

Tema 5. Means of Transport (2 uaca)

3ansTue 1. BBC,I[GHI/IG HOBOI'0 JICKCHYECKOI'O MaTc€puraia 1o TeMe. Yrenne 1 NOHNMaHHUE TEKCTa I10

u3zydaemoii reme. Pa3Butue HaBbIkOB ayaupoBanus. Present Perfect. ConocraBnenue Present
Perfect u Past Simple.

Tema 6. Healthy lifestyle (4 uaca)

3ansaTue 1. BBC,I[GHI/IG HOBOI'O JICKCHYCCKOI'0 MaT€puajia 1o TeMe. Yrenne 1 NOHNMaHHUE TEKCTa I10

U3y4aeMou TeMe.
3ansiTre 2. MojaJibHBIE IJ1aroJibl M UX SKBUBaJICHTHI. [[oBTOpeHUE MPOIIEHHOIO MaTepuaia.

3 cemecTp

Tema 7. Types of Business Models (4 yaca)

3ansaTue 1. Beegenue npodeccnonanbHoil nekcuku. Pabota ¢ TEKCTOM 0 U3y4aeMoi Teme.
Pabora ¢ BupcoMaTepraaoM: pa3BUTHE HABBIKOB ayIUPOBAHHSI.

3aunsrue 2. [Ipuuacrue |, 1.

Tema 8. Recruitment (4 yaca)
3anstue 1. Benenue npodeccrnoHanbHOM JeKcukh. PaboTa ¢ TEKCTOM 10 N3ydaeMoi TeMe.
3ansTue 2. [laccuBHBIII 3a10T.

4 cemecTp

Tema 9. Marketing (4 uaca)

3anstue 1. Brenenue npodeccruoHanbHOM JekcukH. PaboTa ¢ TEKCTOM 110 H3ydaeMoit TeMe.
Pabora ¢ BuaeomaTepragoM o u3yyaeMon Teme.

3ansitue 2. UHQuHUTHB.

Tema 10. Product Advertising vs Corporate Advertising (4 uaca)

3ansaTue 1. Beegenue npodeccnonanbHoil tekcuku. Pabota ¢ TEKCTOM 0 U3y4aeMoi TeMe.
PaboTa ¢ BuseomMarepuanom 1o u3y4aeMoiu Teme..

3ansitue 2. [loBTOpeHNE POIIEHHOTO MaTepHaa.

5 cemecTp

Tema 11. History of Advertising. Types of Advertising Texts (4 uaca)

3ansaTue 1. Beegenue npodeccnonanbHoil nekcuku. Pabora ¢ TEKCTOM 1o M3y4aeMoi TeMe.
PaboTa ¢ BueomMarepranom 1o u3yqaeMoi Teme.

3ansaTue 2. Dopmbl repyH U U QYHKIMH B IPEATIOKEHUU.

Tema 12. Logic and Argumentation Principles (4 gaca)

3anstue 1. Beenenue npodeccronanbHoi gekcuku. PaboTa ¢ TEKCTOM 10 H3ydaeMoi TeMe.
PaboTa ¢ BugeoMarepuaiom 1mo u3y4aeMou Teme.

3ansiTue 2. Pa3BuTHe HaBBIKOB MMCbMEHHOMN peyr: HalMcaHUe JCce.
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6 cemecTp

Tema 13. Story Writing (4 yaca)

3austue 1. Beenenue npodeccuoHanbHOM JeKCHKU. PaboTa ¢ TEKCTOM 110 U3y4aeMou TeMe.
Pabora ¢ BuaeomaTepraioM 1o u3y4aemMomn Teme.

3ansTue 2. PazButue HaBBIKOB MMCHMEHHOM pedur: CO37aHie PEKIaMHOI0 TEKCTa.

Tema 14. Translation of Slogans and Ads (4 uaca)
3anstue 1. Beenenue npodeccrnoHanbHOM JeKcukh. PaboTa ¢ TEKCTOM 110 U3y4aeMoi TeMe.

Pabora c BuieomaTepuanoM o u3y4aeMon Teme.
3ausTue 2. Pa3BuTHE HaBbIKA IEPEBO/IA PEKJIAMHBIX TEKCTOB U CJIIOTaHOB.

3.5 Temaruka KypcoBbix pador
He npexgycmorpeno.

4. YueOHO-MeTOAUYeCcKOe U HHPOPMALIMOHHOE o0eclieueHne

4.1 HopmaTusubie 10KyMeHTbI 1 ['OCThI
He npenycmoTpeno

4.2 OcHOBHAas1 IUTEpaTypa:

1. Mys3bikaHT, B. JI. Pexiiama u ¢Bsi3H ¢ 00IIECTBEHHOCTBIO: KOMMYHUKATHBHBIE TEXHOJIOTHU:
yuebnuk / B. JI. My3bikant. — Mockaa : FOpaiit, 2023. — 502 c. — ISBN 978-5-9916-9979-5.
2. JleBuenko, B. B. AHrmuiickuii s3bIK 111 3KOHOMUCTOB (A2-B2) : yueOHMK 1711 BY30B /

B. B. JleBuenko, E. E. [Jonranésa, O. B. MemepsikoBa. — 2-¢ U3/1., UcIp. u 1on. — MOCKBa .
W3znarensctBo FOpaiit, 2026. — 408 c.

3. AxumoBa, O. A. AHrimickui s3bIK Ui npeanpuanMareneii. English for entrepreneurs
(B1-B2) : yuebnuk mist By3oB / O. A. Akumosa, . B. T'opmikosa, H. 3. Illapabapuna. — Mocksa :
WznatensctBo FOpaiit, 2026. — 172 c.

4.3 lonoJiHMTEIbHASA JIATEPaTypa:

1. Munaesa, JI. B. Anrnuiickuii s3b1k. HaBbixu yctHO# peun (I am all Ears!) : yueOHuK ams
By30B / JI. B. Munaesa, M. B. Jlykanuna, B. B. Bapuenko. — 2-e u3zn., ucrp. u gomn. — Mocksa :
NznarensctBo FOpaiit, 2026. — 165 c.

2. Typees, B. A. Aurnmiickuii s3pik. [ pammatuka (B2) : yaeOHHK U PaKTUKYM JJ1s BY30B /

B. A. I'ypeeB. — 2-e u3a., nepepad. u non. — Mocksa : U3natensctBo FOpaiit, 2026. — 304 c.
2. Axumosa, O. A. AuHrnmiickuii s3bIk 17 npennpunumarenei. English for entrepreneurs (B1-
B2) : yueOnuk mis By30oB / O. A. Akumona, 1. B. Topuikosa, H. D. [llapabapuna. — Mocksa :
WznarensctBo FOpaiit, 2026. — 172 c.

3. Anemmuna, W. B. [Tabnuk puneiH3 aas MeHeIKepoB U MapKeToIoros : yueoHuk / M. B.
Anemmna. — 4-e u31., nepepad. u gomn. — Mocksa : FOpaiit, 2023. — 476 ¢. — ISBN 978-5-534-
16045-6.

4.4. JjeKTpoHHbIE 00pa3oBaTe/IbHbIE Pecypchl
[Mepesiit cemectp: https://online.mospolytech.ru/course/view.php?id=3316

Bropoii cemectp: https://online.mospolytech.ru/course/view.php?id=4282

Tpetwuii cemectp: https://online.mospolytech.ru/course/view.php?id=757

Yetseptslii cemectp: https://online.mospolytech.ru/course/view.php?id=757



https://online.mospolytech.ru/course/view.php?id=3316
https://online.mospolytech.ru/course/view.php?id=4282
https://online.mospolytech.ru/course/view.php?id=757
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[Tateiit cemectp: https://online.mospolytech.ru/course/view.php?id=1461

[ecroit cemectp: https://online.mospolytech.ru/course/view.php?id=1461

4.5. JInlieH3MOHHOE M CBOOOTHO pPacnpocTpPaHsieMoe MPOrpaMMHOe

odecrieuenue
HE IPETYCMOTPEHO

4.6 CoBpeMeHHBbIe TPO(deccCHOHATBbHBIE 0a3bl JAHHBIX U

HH(OPMAIMOHHBIE CIIPABOYHBIC CHCTEMbI
https://isar.unctad.org/
www.multitran.ru
https://www.oxfordlearnersdictionaries.com/

5. MaTepuajabHO-TeXHHYECKOE o0ecrievyeHne

1. Ayauropuu 11t IPOBEACHUS PAKTUIECKUX 3aHATUH 001ero Gponma
2. IlomerieHue 1t CaMOCTOATENbHOM paboThI

3. HoytOyxk

4. lnTepakTHBHasI JOCKa

6. Meroauyeckne peKOMeHIalMU

6.1. MeToanyecKkue peKOMeHAalMu /I IIPenoAaBaTe/is 10 OPraHu3auuu
00y4eHuUs

«lHOCTpaHHBIM A3BIK» — OAHA W3 0a30BbIX AUCUMIUIMH Jit0OOro ydeOHoro miaHa. B
COBPEMEHHOM MHpe 0e3 3HaHWS MHOCTPAHHOTO SI3bIKa HEBO3MOXKHO TOBOPHTH O BCECTOPOHHEH
MOATOTOBKHU Oyaynux nHxkeHepoB. OCHOBHOM KypcC JaHHOM TPOrpaMMbl pa3paboTaH sl CTYIC€HTOB,
paHee M3y4YaBIIMX AHIVIMHCKUMN sI3bIK. Benymas nenp JaHHOTO Kypca — pPa3sBUTHE y CTYICHTOB
MHOS3BIYHOM  MPO(ecCHOHAIbHO-KOMMYHHKAaTUBHON ~ KOMIIETEHIIMM B TIOBCEJHEBHOW U
npodeccuoHanbHON cdepe obmenus. [lockoabky B 00pa3oBaTeIbHOM MPOCTPAHCTBE JUCLUILIMHA
«VIHOCTpaHHBIH SA3BIK» OTHOCUTCS K OJIOKY 'yMaHUTapHBIX TUCIMILIIMH, OHAa UMEET BaXKHOE 3HaUEHUE
B ()OPMUPOBAHUU COLUOKYIBTYPHOT'O OOJIMKA COBPEMEHHOI'O KOHKYPEHTOCIIOCOOHOIO CIIEIUATIUCTA.

CtpykTypa Kypca COCTaBJIEHAa C Y4YE€TOM IOCJIE€I0BAaTEIbHOTO JIBMKEHUS OT MPOCTOrO K
CIIO)KHOMY, OT OOIIel JeKCHMKH U Oosiee MpodhecCHOHATHHO-OPUEHTUPOBAHHOM, YTO TO3BOJISIET
OCYIIECTBUTH IIOCIIEOBATENbHBIN Mepexos oT oOuiero s3blka K mnpodeccuoHaabHOMY. JlaHHas
paboyasi mporpaMMa CTPOMTCSI HAa COYETAaHMU TAaKUX MPUHIUIOB OOyueHHUs, KaK JIMHEHHOCTh U
MOJYJIbHOCTb, (YHAAMEHTAJIBHOCTh W TNParMaTMYHOCTb, OPUEHTUPOBAHHOCTb Ha JIMYHOCTD
CTYJEHTA.

Kypc coctout u3 1Byx 0J0KOB: MPAKTHUECKUE 3aHATHUS U CAMOCTOSITENIbHAs paboTa CTyIEHTOB,
KOTOPOH OTBOJAWTCS 3HAUMTENIbHAS YacTh y4eOHBIX 4acoB. [IpakTHueckue 3aHATHS JOJKHBI OBITH
MIOCTPOEHBI TAKUM 00Pa30M, YTOOBI U3y4aeMbIil U 3aKPEIIIEMbIH B X0/1€ BBITIOJHEHUS YIIPaKHEHUN
JIEKCUKO-TpaMMaTHYeCKUi  Marepuan o00s3aTelbHO HAXOAWJI BBIXOJ B  MPOAYLHUPOBAHHUU
COOCTBEHHBIX BBICKA3bIBAaHUM CTYJEHTOB B YCTHOM M NMUChbMEHHOW peud. MIMEeHHO c 3Toi 1enbio
KaXKIBIN coZiepKaTeNbHbIN pa3zien AUCUUIUIMHBI BKII0YaeT B ce0s yactu «['oBopenue» u «llucemo,
LENIbI0 KOTOPBIX M SIBIISIETCS BBEIEHHE M 3aKPEIUICHHE OIpPENeJIeHHOT0 TEeMaTHYeCcKoro OJoka


https://online.mospolytech.ru/course/view.php?id=1461

22

JICKCUKO-TPAMMATHYECKUX KOHCTPYKUMH W CO3AaHHME HEOONBUIMX YCTHBIX W IHCHhMEHHBIX
COOOIIeHNH Ha 3aJaHHYIO TEMY B COOTBETCTBUU C N3Y4aEMbIM B JaHHBIA MOMEHT Pa3/IeioM.

Llenpio caMOCTOSTENBHOM PAadOTHI CTYJEHTOB SIBISAETCS, MPEKIE BCETO, Pa3BUTHE HABBIKOB
HEOOXOIMMBIX B JAJIbHEUIIEH MPOQecCHOHATBHON KU3HU, TAKMX KaK HABBIKOB CaMOOOYYEHUS U
CaMOpa3BUTHUS M HABBIKOB PaOOTHI B IPyIIIax.

VYcnemHoe OcBOeHHE pa3padOTaHHOW TNPOrpaMMBl MO HHOCTPAHHOMY SI3BIKY JIOJDKHO
chopMHpOBaTh y CTYIEHTOB 3HaHMA OW3HEC TEPMUHOJIOTHH, YMEHHUS T'OTOBHTH NPE3CHTALUU U
IHMcaTh 3CCE, HABBIKM CaMOCTOSITEIbHOM pabOThl C ILENbI0 IOMCKAa M aHauu3a TpeOyemoi
uHpOpPMaLIUK, TEM CaMbIM HOJTOTOBUB MPOYHBIA (YHAAMEHT Ui OCBOCHHS MPOQPECCHOHATHHON
MHOSI3BIYHOM TEPMHUHOJOTMHM W PA3BUTHS MHOS3BIYHBIX NPOQPEeCcCHOHATHHO-KOMMYHHKATUBHBIX
HaBBIKOB Ha CJICAYIOIINX CEMECTPax 00yUYCHHUSI.

6.2 Meroanueckne yKazaHus JJIs1 00y4aloUIMXcsl M0 OCBOECHHUIO
AUCIHUILIHHDBI

[Iporpamma oOyuenus 1o aucuuiuinHe "VIHOCTpaHHBIN S3bIK" HMMEET Cleqyolue
OCOOEHHOCTH:

- paszierieHue MporpaMMbl OOYUEHHS HA MHOCTPAHHBIN S3BIK 711 TOBCEAHEBHOTO 001eHus (1
U 2 ceMecTphl) U IPOo(heCCUOHATTEHO-OPUEHTUPOBAHHBIH (3 - 6 ceMecTphl) OJIOKH,

- BBIZICTICHHE CaMOCTOSITETIbHON paOOThl B aBTOHOMHBIM BUJ pabOTHI CTYJEHTOB, KOTOPBIH
OIICHUBACTCS OTMEIHHO U UMeeT MPpodecCHOHAEHO-OPUCHTHPOBAHHBIN XapaKTep,

- ICTIOJIb30BaHUE OAIIIbHO-PEUTUHIOBON CUCTEMBI KaK OCHOBBI /17151 OLICHKY 3HAHUM 1 YMEHUN
CTYJICHTOB U BBICTaBJICHUS UTOIOBOM OLIEHKH B KOHIIE KaXJ0T0 CEMECTpa.

Hucnunnuna "MHOCTpaHHBbIe S3bIK" U3ydaeTcs CTyAeHTaMu 6 ceMecTpOB. ITO O3HAYAET, YTO
C CaMoOro MepBOro cemecTpa CTYIEHTHI JOJDKHBI MPAaBHIBHO IMOCTPOUTH CBOIO PAabOTYy Haj
COBEPILIEHCTBOBAaHUEM CBOETO YPOBHSI BIAJCHUS HHOCTPAHHBIM SI3BIKOM: IPOPadATHIBATh HOBYIO
JIEKCHUKY TI0 U3y4aeMbIM TEMaM, BHUMATEJIbHO YNTATh Mpe/jiaraeéMble TEKCThI, 00paiiias BHUMaHUE
Ha HOBBIE CJIOBA M UCIIOIh30BAHKUE PA3HBIX TPAMMATHUYECKUX KOHCTPYKIIUM, aKTHBHO Y4aCTBOBATh
B TPYNNOBBIX O0CYXJE€HHUSIX M (opMax pabOThl Ha 3aHATHUAX, CAMOCTOSATEIBHO CO37aBaTh
CBSI3aHHBIE YCTHBIE M MUChbMEHHBIE TEKCTHI 10 U3y4aeMbIM TEMaM.

B pamkax gucruruiuHbl  «MHOCTpaHHBIA — S3BIK» BHJBI  CAMOCTOATENIBHOW pabOTHI
OpraHM30BaHbl MO MPHUHIMIY «OT MPOCTOrO K CI0KHOMY». Ha mepBoM cemecTpe 3amaueit
CaMOCTOSITENIbHOM ~ paboThl  SBJISETCS HAYYUTh CTYACHTOB HAXOJUTh 3alpalldBaeMyro
npenoaaBareneM HHPOPMAIUIO U JIeJaTh KPaTKyIO CIIPaBKy MO OCHOBHBIM MOMEHTaM. Pe3ynbraT
paboTHI IPEICTABIISIETCS B BUJIE TTPE3CHTALINH.

Ha BTOpoM cemecTpe 3aiaueit 3TOro Bujia ACSITEIBHOCTH SIBISETCA PA3BUTHE KPUTHUECKOTO
MBIIJIEHUS CTYJIEHTOB. B KauecTBe 3ajaHusi Ha CaMOCTOSATENBHYIO paloTy CTyJeHTaM
MpeIaraeTcsi O3HAKOMUTHCS C HECKOJBKUMU HCTOYHMKAMU W, KPUTHYECKH HX OCMBICIHB,
MOATOTOBUTH TPYNIOBYIO PE3EHTALUIO.

Ha tpeThem u ueTBepTOM cemecTpax 3afaueii caMOCTOATEIbHON pabOTHI SBISETCS HAYYUTh
CTYIEHTOB paboTarh ¢ rpadukamMu (KpyroBoil W cCTONOYATON auarpaMMamu, JHHEHHBIMU
rpadukamm): YUTATh AUATPAMMBI, BBIIETSATH OCHOBHBIE H BTOPOCTETICHHBIE MOMEHTHI, OMTUCHIBATD
JIarpaMMbl HA HHOCTPAHHOM SI3bIKe. Pe3ynbrar paboThl MpeACTaBISIETCS B BUAEC MUChMEHHOTO
OTIMCAHUs JUarpaMM U YCTHOM MPE3eHTAIIMN Ha OCHOBE MCITOJIH30BAaHUS TPAPUKOB.



23

Ha nmarom u mectom cemecTtpax camocTosiTeNbHas paOoTa 3akiIo4aeTcsi B MPOBEACHUHU
TPYNIIOBBIX 7e0aTOB C IIeNbI0 (OPMHUPOBAHUS HABBIKOB apryMEHTHUPOBaHHS U pabOThl B
KOMaH/ax.

Bce nmpemiokeHHble BHIBI CaMOCTOSTENBHOW pabOThl HAIPSMYK CBS3aHbl C
UCIIO0JIb30BAaHUEM 3JIEKTPOHHBIX PECYPCOB UM KOMIIBIOTEPHOTO IPOrPaMMHOI0 00€CIIeUeHHUs], YTO
TaKXe CIIOCOOCTBYET Pa3BUTHUIO NMPO(ECCHOHAIBHBIX HaBBIKOB CTYJEHTOB, HEOOXOIUMBIX B UX
nanpHeimei npodeccuoHaNTbHON AEATEIbHOCTH.

7. MDoH] OLIEHOYHBIX CPEACTB

7.1. MeToabl KOHTPOJISI M OLIEHUBAHUSA Pe3yJIbTATOB 00y4YeHUsA

B nporiecce o0ydeHus HCTIOIB3YIOTCS CIIEYIONINE OIICHOYHBIE ()OPMBI CAMOCTOSTEIbHON
paboTBI CTYIEHTOB, OIICHOYHBIE CPEACTBA TEKYIIETO KOHTPOJIS YCIIEBAEMOCTH U MTPOMEKYTOUHBIX
aTTeCTaIUH.

K o1ieHOYHBIM CpenCcTBaM TEKYILEro KOHTPOJIS OTHOCSATCS:

- KOHTpOJIbHAs paboTa,

- YCTHBII orpoc,

- IOKJIa[l/COOOIIIEHHE,

- Kelic-3aa4n,

- poJieBas urpa,

- orcaHue rpa)uKoB.

K oreHOYHBIM cpeAcTBaM CaMOCTOSITEIIBHOW PaOOThI

- MOATOTOBKA MPE3CHTAINH;

- IOJrOTOBKA K IIPOBEICHUIO 1¢0aTOB.

K oleHOYHBIM cpecTBaM MPOMEKYTOYHOTO KOHTPOJISI OTHOCHTCSI:

- ITOTOBAs JICKCUKO-TPaMMaTHUYECKasi KOHTPOJIbHAs pad0Ta Ha MPOBEPKY 3HAHUS N3YUYEHHOT'O
JIEKCUYECKOT0 ¥ TPaMMaTHUYECKOT0 MaTepHala,

- Oecena ¢ mpenojaBaTelneM IO TPOIIEHHBIM TeMaM C LENbI0 KOHTPOJIS YPOBHS
c(OPMHPOBAHHOCTU HABBIKOB OOILIEHHS B TUIIMYHBIX CUTYaIUSX.

OO0pa31pl 3a1aHUH TSI TPOBEACHHUS TEKYIIETO KOHTPOJIS, TEMBI IS TIPE3EHTALNI 1 dCCe,
3aJjaHusl I CaMOCTOSTENIbHOW paboThl CTYAEHTOB, 00pa3el] HTOrOBOM KOHTPOJIBHON pabOThI
IpUBENEHBI B 11 . 7.3.

7.2. lllkasia 1 KpUTEPUU OLICHUBAHMS Pe3YJIbTATOB 00y4YeHUS
Ilokazatenem OLICHUBAHUWA KOMIICTCHIIMU HA PA3JIMYHBIX JTallaX €€ (I)OpMI/IpOBaHI/IH SABJIICTCA

JTOCTHKEHNE 00YJarOIUMHUCSA TJIAHUPYEMbIX PE3YIbTaTOB O0yUYEHHS 1O AUCIUILITHHE.
YK-4 - cnioco0HOCTH 0CYIIECTBIATH /1€JI0BYI0 KOMMYHHKAI[UIO B YCTHOM M MUCbMEHHOM
¢opmax Ha rocyrapcrBeHHOM si3biKe Poccuiickoii @enepauvu 1 HHOCTPAHHOM SI3bIKe

[Ipomexxyrounast arrectamusi oOydarommxcss B ¢dopme 3adeta/auddepeHInpoBaHHOTO
3auera/sK3aMeHa TIPOBOJUTCS TO pe3yJabTaTaM BBIMIOJHEHUS BCEX BHJOB Yy4eOHOW pPabOTHI,
MPEyCMOTPEHHBIX YU4eOHBIM IJIAHOM IO JAaHHOW IUCIUIUIHHE, TIPU 3TOM YYUTHIBAIOTCS PE3YIbTaThI
TEKYIIEr0 KOHTPOJS YCIeBaeMOCTH B TeueHHe ceMecTpa. OIeHKa CTENeHHu JOCTHXKEHUS
0o0ydJaromUMUCs  MIAHUPYEMBIX  pe3ylbTaTOB  OOY4YeHHS 1O JAUCHUIUIMHE  TMPOBOJIUTCS
mpernoaaBaTeneM, BeIyIuM 3aHATHS MO JUCIUILTUHE, METOJOM JIKCIEpTHOH omeHku. [1lo utoram
HpOMe)KYTO‘—IHOI\/’I arTeCcTallu 110 OUCHUIIJIMHE BBICTABJIIACTCS OIICHKA 3a4TE€HO/HE 3a4YTE€HO WIN
«YJIOBJIETBOPUTEIHEHOY/ «XOPOIIO»/ «OTITHIHO»/ «HEYJAOBICTBOPUTEIBHO» B 3aBUCHMOCTH  OT
MPeyCMOTPEHHOHN Y4eOHBIM IJIaHOM (POPMBI IPOMEKYTOUYHOTO KOHTPOJIS.
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K npomescymounoii ammecmayuu OOnycKaromess moavko CmyOeHmvl, 8bINOIHUGUIUE 6Ce
8UObL YUebHOU pabomyl, npedycmMompeHHvie paboyell NPocpamMmol no oucyuniure « MnocmpauHuwlil
A3IKY. BLINOJIHEHUE OOMAWHUX 3A0AHUU, GbINOTHEHUE MEKYWUX KOHMPOTIbHBIX pabom, SblNOIHeHUe
CamocmosmensHou pabomet.

[IpuMeHseTCs HaIIbHO-PEUMUnZ06a3 CUCIEMA OUECHUBAHUS CTYICHTOB.

Ounasn ¢opma o0yueHus
MaxkcumanbHOe KOJIMYECTBO 0ajlIoB, KOTOPOE CTYIEHT MOXET Ha0paTh IO pe3ylbTaTaMm
cemectpa, cocrapisier 100 6amnos. M3 Hux 40 OanoB OLEHUBAIOT ayJUTOPHYIO pabOTy CTY/ICHTA,
10 GamnoB - pe3yabTaT BBIMOJHEHUS CaAMOCTOATENbHOW paboThl, 50 Oa/wioB mpUXOAATCS Ha
IIPOMEKYTOUHYIO aTTECTALUIO.

Ayoumopnan paooma: maxkcumym 40 d6annos

® BEHINOJTHEHHUE JIOMAIIHUX 3a/JaHul, paboTa Ha 3aHATUSAX (OTBETHl HA YCTHBIC BOIPOCHI,
ydJacTrue B 0OCYKICHHSX, POJIEBBIX UTpax) — 20 0aJUIOB 110 UTOTaM CEMECTPa;

® BBINOJHEHHE JIGKCUKO-TPAMMATHYECKUX KOHTPOJIBHBIX pPabOT (BCEro 2 KOHTPOJIBHBIC
paboter) — 20 6amnoB (o 10 6amioB 3a KaKIyt0 KOHTPOIBHYIO paboTy).

Camocmoamenvnas paboma: maxcumym 10 é6annoe

e | cemectp: mpe3eHTtamus - 10 OamwoB (M3 HUX MakCMMyM B 7 0aJjulOB OIIEHHUBAETCS
MIPE3EHTAaINsI CaMOro JIOKJaaa u 3 6ajia — OTBET Ha BOMPOCHI IO TEME JTOKIIAa).

e 2 cemectp: rpymmoBas mpe3eHTanuss — 10 OautoB (M3 HUX MakcuMyM B 7 0amuioB
OLIEHUBAETCs MpEe3eHTalusi caMoro JoKiaga W 3 Oajga — OTBET Ha BOMNPOCHI MO TeMe
JOKJIaaa).

e 3 ceMecTp: NOJArOTOBKA MIPE3EHTAIIMM Ha OCHOBE omnucanus rpaguxkos — 10 6amios (13 HUX
MakCUMyM B 7 0aJUIOB OLIEHMBAETCS MPE3EHTAIUs CaMOro J0KiIaaa u 3 Gamia — OTBET Ha
BOIIPOCHI 10 TEME JJOKJIA/1a).

Ipomerccymounaa ammecmayua: makcumym 50 6annoe

® JICKCUKO-TpaMMaTH4ecKas KOHTpOJIbHas pabota — 25 GamnoB
e (Oecena Cc mMperoaBareeM Mo MPOHJEHHBIM TeMaM — 25 OaijioB

OuHo-3a04Hast popma oOyueHHnst
MakcumanpHOe KOJMYECTBO OaiioB, KOTOPOE CTYJIEHT MOXET Habparh MO pe3yibTaTaM
cemectpa, coctaBisger 100 6amnos. M3 Hux 20 0amioB OLEHUBAIOT ayAUTOPHYIO padOTy CTyAEHTa,
30 OamioB - pe3yabTaT BBIIOJHEHHUS CAaMOCTOSITENIbHOM paboThl, 50 OamioB NpUXOIATCS Ha
IPOMEKYTOYHYIO aTTECTAIHIO.

Ayoumopnasn pavoma: maxcumym 20 d6annos
e BHINIOJIHEHUE JIOMAIIHUX 3aJaHuii, paboTa Ha 3aHATHUAX (OTBEThl Ha YCTHBIE BOIPOCHI,
y4acTHe B O0CYXACHUSIX, POJIEBBIX UTpax) — 20 OaJIoB MO UTOraM ceMecTpa.

Camocmosmenvnas pavoma: maxcumym 30 oannos

e BBINOJHEHHE 33/IaHHI U3y4aeMoro Kypca, pasmenienHoro B LMS Moodle.

Ilpomesccymounas ammecmayun: maxcumym 50 o6annos
® JIEKCHKO-TpaMMaTHuecKasi KOHTpOJbHas pabora — 25 6auios;
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e Oecema c mpernoaBaresieM Mo MPOHIEHHBIM TeMaM — 25 6aJuioB.
Tabnuua cooTBeTCTBHI HAOPAHHBIX CTYJCHTOM OAJJIOB OLIEHKE «3aYTEHO»/»HE 3aUTEHO» U
OITMCAaHUE PE3YNIbTATOB:

3aounas popma o0OyueHust
MaxkcuManbHOE KOJMYECTBO OayioB, KOTOPOE CTYAEHT MOXKET Ha0paTh IO pe3yjbTaTam
cemectpa, coctaBisier 100 6amtoB. M3 Hux 10 6a/uioB OIEHUBAIOT ayAUTOPHYIO pabOTy CTY/ICHTA,
40 OamyoB - pe3ysibTaT BBINOJIHEHUS CAMOCTOSTENbHOW paboThl, 50 OaiaoB HPUXOIATCS HA
IIPOMEXKYTOUHYIO aTTECTALUIO.
Ayoumopnan paboma: maxcumym 10 6annoe

e paboTa Ha 3aHATHUSX (BBIIOJIHEHHUE JIEKCUKO-TPAMMATUYECKUX 3aJaHHii, OTBEThHl HA YCTHBIC
Bonpockl) — 10 0asioB o UTOraM cemecTpa.

Camocmoamenvnas paboma: maxcumym 40 dannoe

e  BBHINOJIHEHHUE 3aJaHKI H3ydaeMoro Kypca, pasmemnieaaoro 8 LMS Moodle.

Ilpomesricymounan ammecmayusn: makcumym 50 6annoe
® JIEKCHKO-TpaMMaTHuYecKasi KOHTpOJbHas padora — 25 0auios;
e (Oecena c TperiogaBaresieM 1Mo MPOHICHHBIM TeMaM — 25 0alljioB.

CrobaiibHas
Ixana
IKaJjJga Onucanue
OLICHUBAHHUSA
OLICHUBAHHUSA

BeImonHeHsl Bce BHIBI Y4€OHOW pabOoThI, MpEeTyCMOTPEHHBIE
yuyeOHbIM IUIaHOM. CTYIEHT JEeMOHCTPUPYET COOTBETCTBUE
3HAHWI, YMEHWI, HABBIKOB, NPUBEIACHHBIM B TaOIUIAX
MOKa3zaTeNei, OmepupyeT NPHOOPETEHHBIMH  3HAHUSMH,
55— 100 3auTeHO  [yMEHHSMH, HABBIKAMH, IPUMEHSCT UX B CHUTYAIUsIX OBITOBOTO H
npodeccruoHaabHOro B3aumozeicTeus. [Ipu 3ToM Moryt ObITh
NOTTYIIIEHB He3HAYUTEIbHbIE OIMMOKH, HETOYHOCTH B BBIOOpE
QJIeKBaTHBIX JIEKCHYECKUX E€IMHUI M T'paMMaTHYECKUX

CTPYKTYD.
He BbimosHeH oauH WM Oojiee BHJIOB Yy4eOHOM paboThl,
PEIyCMOTPEHHBIX y4eOHBIM TUTAHOM. CryneHr

JIEMOHCTPUPYET HEMOJHOE COOTBETCTBUE 3HAHUM, YMEHUHU,
HAaBHIKOB  TPUBEICHHBIM B  TaONWIIaX  TIOKa3aTelew,
IOy CKaI0TCS 3HAUYUTEIbHbIE OIIMOKH, MPOSIBISAETCS
OTCYTCTBHE 3HAHUM, YMEHWN, HABBIKOB 1O OCHOBHBIM BHIaM
pEUeBOl NEeATENbHOCTH (ayAHpOBaHUE, TOBOPEHHUE, UYTCHUE U
MUCHbMO), CTYJIEHT HCHBITHIBAET 3HAYMTEIIbHBIC 3aTPYAHEHUS
[pU ONEPUPOBAHUU 3HAHUSIMU U YMEHHUSAMH IPHU UX MEPEHOCE
Ha HOBBIC CUTYAIlUX OOIIIECHUS.

0—54 He 3auteno

Tabmuma cOOTBETCTBUN HaOpaHHBIX CTYAEHTOM OalJIOB MATHOAILHOM INKaJ€ OIEHWBAHUS H
ONHUCaHUE PE3yJIbTATOB:

Crob0anabHas
IIaTudanapuas
HIKaJIa Onucanue
IIKAJIA OLlEHUBAHUSA
OLlCHUBAHUSA




26

86 - 100

OT1ianyao

BremmonHensr  Bce  BUABI  yueOHOM  paboOTHI,
MpeIyCMOTpeHHbIE  y4eOHbIM  maHoMm. CTyaeHt
JEMOHCTPUPYET COOTBETCTBHE 3HAHHWHA, YMEHHIA,
HaBbBIKOB TIPHUBCACHHLBIM B Ta6HI/II_IaX IIoKa3sareiisiMm,
ONepHUPYET MPHOOPETCHHBIMUA 3HAHHSMH, YMCHHSMH,
HaBbIKaMHU, IIPUMCHSACT UX B CUTyallUAX MHOBBIIICHHON
cioxkHoctd. [lpy 3TOM MOryT OBITH JIOMYIICHBI
HE3HAYUTCIIbHBIC OH_II/I6KI/I, HCTOYHOCTH, 3aTPYAHCHUA
MpH aHAJTUTHYECKUX OMEpaIysIX, MepeHoce 3HAHUH U
YMGHI/Iﬁ Ha HOBBIC, HCCTAHAAPTHBIC CUTYalluU.

71-85

Xoportio

[IpakTHuecku 1eIMKOM BBIIIOJHEHBI BCE BUIbI yUeOHOM
paboThl, MPEAYCMOTPEHHbIE YYEOHBIM  IUIAHOM.
CTyzneHT J€MOHCTPUPYET COOTBETCTBUE 3HAHMIA,
YMEHUH, HaBBIKOB IPHUBEJCHHBIM B  Tabuuuax
IIOKa3aTesM, OIEpUPYET PUOOPETEHHBIMU
3HAHWSAMH, YMEHMSIMM, HaBBbIKAMHU, IPUMEHSET UX B
CUTYyAalUsX MOBBIIIEHHON CII0XKHOCTH. [Ipu 3TOM MOTYT
ObITh JIOMYIICHBl OTACNIbHbIE HErpyOble OIMOKH,
HETOYHOCTH, 3aTPyAHEHUS TpU  AHAIUTUYECKUX
olepaunusax, INEPEeHOCEe 3HAaHUNM M yMEHMM Ha HOBBIE,
HECTaHJIapTHBIE CUTYaLUH.

55-70

Y 10BIETBOPUTEIILHO

YacTHYHO BBIMIOJHEHBI BCE BHIBI Y4eOHOW paboOTHI,
IpeIyCMOTpeHHble  y4eOHbIM  IulaHOM.  CTyAeHT
JEMOHCTPHUPYET YIOBJIETBOPUTEIBHOE COOTBETCTBUE
3HaHUl, yMEHU, HaBBIKOB NPUBEIEHHBIM B TaOIUIAX
[I0Ka3aTessiM, YaCTUYHO ONEPUPYET NPHUOOPETEHHBIMU
3HAHWAMH, YMEHUSMH, HAaBBIKAMH, MHCIIBITHIBAET
JOCTaTOYHO CepbE3HbIC 3aTpyAHEHUS pu
ONICPUPOBAHUM 3HAHUAMM U YMEHUAMM IIpH HX
IIEPEHOCE HA HOBBIE CUTYALINH.

HeynonersopurensHo

He BoimonHeH ouH ninu 6os1ee BUI0B yueOHOM paboThI,
NPEeIyCMOTPEHHBIX  y4eOHbIM  IutaHoM. CTyaeHT
JIEMOHCTPHPYET HEMOJIHOE COOTBETCTBHE 3HAHMWHU,
YMEHUH, HaBBIKOB MpPHUBEJCHHBIM B  TabauIax
MOKa3aTemsIM, JOMyCKAITCs 3HAYMTENbHBIE OUIMOKH,
MPOSIBJISIETCS] OTCYTCTBUE 3HAHUM, YMEHUI, HABBIKOB 110
psny MoKa3aTese, CTY/IEHT UCTIBITHIBAET
3HAYUTENbHbIE 3aTPyAHEHHUS MPU  ONEPHUPOBAHUU
3HaHUSIMH M YMEHUSIMH TP HX TIEPEHOCE Ha HOBHIC
CUTYyallUU.
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7.3. OueHo4YHbIE CPeACTBA

7.3.1. Tekymmii KOHTPOJIb

1 cemecTp
1. Bonipocs! 1J1s1 yCTHOTO onpoca
Tema 1: My Family.
1. What is your full name? Why did your parents select this name for you? Did you have a
nickname?
2. When and where were you born?
3. How did your family come to live there?
4. Were there other family members in the area? Who?
5. What was the house (apartment, farm, etc.) like? How many rooms? Bathrooms? Did it have
electricity? Indoor plumbing? Telephones?
6. Were there any special items in the house that you remember?
7. What is your earliest childhood memory?
8. Describe the personalities of your family members.
9. What kind of games did you play growing up?
10. What was your favorite toy and why?

Tema 2: My University
. What subjects are you studying at university?
. What will you do after finishing your studies?
. Is there an increased trend for further education in our country?
. Is higher education too expensive in our country?
. In your opinion, what makes someone a good student?
. How do teachers teach in our country?
. How has education changed in Russia over the past few decades?
. How will education change in the near future?

coONO Ol HS~ WN -

Tema 3: My Country
. Which part of our country do like to live? Why?
. What makes you feel proud of our country?
. Do you know the history of Russia?
. Will you stay in Russia in the Future?
. What are the attractive cities in our country? Why?
. How would you like to change the future of our country?

OO WN P~

2. Texyumas JeKCUKO-TpaMMaTH4YecKasi KOHTPOJILHAs padoTa
1. Open the brackets and put the verbs into the Present Simple Tense.

Tom (to work) at a bank. He (to be) the manager. He (to start) working

every day at 8:00 am. He (to finish) his work every day at 6:00 pm. He (to

live) very close to the bank. His brother and sister also (to work) at the bank. But, they
(to live/not) close to the bank. They (to start) working at 9:00 am. In the

bank, Tom (to be) the boss. His employee asked him one day. * you ever (to

get) tired from the job?” Tom replied — “No, I (to do/not)”

2. Fill in the blanks with appropriate prepositions where necessary. At/ On/In/Of/To

I'm moving to a new flat 7 August.

A large number people gathered to protest.

I'm going to a party New Year's Eve.

I have my gym class Wednesdays.


https://www.thoughtco.com/matching-up-nicknames-with-given-names-1421939
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Please send it back me.

My train leaves 18.40 Platform 1.

This place is exhibitions and shows.

The lecture starts 6 o’clock the evening  next Monday  room number 10.

3. Complete following sentences with the right form of adjectives.

1. lam astudent now. | have ___ (little) free time than before.
2. Notebooks are (expensive) than desktop computers.
3. Walking is not as (fast) as cycling.

4. The film was (bad) than I thought.

5. Yesterday | bought (late) model of iPhone.

6. Chinese is one of (difficult) languages of all.

7. The Queen of the UK is (rich) woman in the world.

3. TeMbI YCTHBIX COOOIIEHHI:
1) A famous Person: his biography and working day
2) My University
3) Universities in English-speaking countries
4) My town
5) My country

OuneHoYHBIE CPEACTBA VI CAMOCTOSITEIbHOM Pad0ThI: MOATOTOBKA NIPe3eHTALMH HA TeMY
«Bepymuii yHMBEpCHUTET MHPa»

1 3amamue: xopomwue u rmioxue mnpeseHraunn. Ctpykrypa npesentanuu. Yacts "Bpenenue'.
Pacnipenenenue Tem: KaXIblid CTYIEHT BBIOMPAET AHTIIOSA3BIYHBIA YHHUBEPCUTET, [0 KOTOPOMY OH
OyZeT nenath mpe3eHTAIHIo.

JlomanHee 3a1aHKe: O3HAKOMUTCS ¢ CAUTOM BBIOpaHHOTO yHUBepcuTeTa. OTBETUTDH Ha CIEAYIOIINE
BOIPOCHI: OCHOBHBIE pa3fielibl caiiTa, Kakue (akyabTeThl WM KOJJIEIXH €CTh B YHUBEPCHUTETE,
mporpaMMmal NOATrOTOBKH CTYACHTOB, KaKas IMporpaMmMbl MHTEPECHA TMYHO BaM U ITOYEMY. CocTaBuTh
BBEJICHUE K CBOEH MPE3EHTAIINH.

2 3anamue: TIpOBEpKa BBINOJHEHUS JOMAIIHEro 3ajaHusA. PaccMoTpeHme wacTeil mpe3eHTaIuu
"OcHoBHas yacTh" 1 "3akmoueHue". OnpenenuTs ABe 00s13aTeNbHbIE YaCTH MPE3CHTALUH.

JlomaliHee 3a/laHue: COCTABUTb OCHOBHYIO 4acTh Ipe3eHTanuu. Omnpeaenurcs ¢ TEMOH TpeTben
YacTH MPe3eHTAI1, 000CHOBATh CBOM BBHIOOP.

3 3amamue: POBEpKa BBHINOJIHEHUs JOManIHero 3anaHus. CocTaBiIeHHE 3aKIFOYMTEIBHOW YacTH
IPE3CHTALUH.

JlomainiHee 3allaHWe: MOJITOTOBUTH TPE3CHTALMIO JJIS BBICTYIUICHHUS Ha  MEXKIYHApOJIHOM
CTyZIeHUECKOM (opyme.

4 3anamue: CTYJACHTHI BHICTYIIAIOT CO CBOMMU MPE3EHTAUSIMU Ha MEXKIYHAPOJHOM CTYACHUYECKOM
dbopyme, TJIe OHU 3HAKOMSITCS C MUPOBBIMU JiuepaMu B cepe oOpazoBaHUsl U MOTYT 3a7aTh CBOU
BOIIPOCHI IIPEJICTABUTENISAIM YHUBEPCUTETOB.

2 cemecTp
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1. Bonipocsl i1 yCTHOTO onpoca.
Tema 4. Traveling. Planning a business trip.
. Do you like travelling?
. Whom do you often spend the holiday with? ...
. Have you done much travelling? ...
. What kind of places have you visited in your life? ...
. When you visit new places, what do you like to do? ...
. Do you prefer travelling alone or in a group? ...
. Do you often travel abroad?
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Tema 5. Means of Transport
. What kinds of public transport are there where you live? ...
. Do you prefer public transport or private transport? ...
. How do you travel to work? ...
. Is a bicycle a good means of transport? ...
. Do you think that there should be a separate lane for bicycles?

O~ wN -

Tema 6. Healthy lifestyle
. Do you think people pay enough attention to their health?
. Do you think the government is responsible for public health?
. Do you think there are more unhealthy people these days as compared to a decade ago?
. How do you think parents can encourage children to be healthy?
. How do you usually cope with stress?

O b wdNPEF

2. Tekymasi JeKCHKO-TpaMMaTHUYecKasi KOHTPOJIbHasi padoTa
1. Complete following sentences with the right words.

Almost all people (be fond) of travelling. It is very interesting to see new places, another
towns and countries. People (may) travel either for pleasure or on business. There (be)
various means of travelling. For me there is nothing like travel by air; it is (many)

comfortable, more convenient and, of course, far quicker than any other means. There is none of the
dust and dirt of a railway or car journey, none of the trouble of changing from train to steamer and
then to another train.

With a train you (have) speed, comfort and pleasure combined. From the comfortable seat of
a railway carriage you (have) a splendid view of the whole countryside. If you (be)
hungry, you (can) have a meal in the dining-car; and if a journey is a long one you

(can) have a wonderful bed in a sleeper.

2. Put the verbs in brackets in the right form: Present Perfect or Past Simple.

1. You (to go) through security? - No, | (not/to check) in yet. | (to arrive)
only 20 minutes ago because of the traffic jam. Besides there is a really long queue.

2. It is the first time Susan (to have) a meal in such a luxurious restaurant.

3. You (to speak) to Mary today? Will she come to the competition tomorrow?

4. The first football match (to take) place more than a hundred years ago in Great Britain.

5. During my last holiday | (to get) to the wrong terminal and (to be) late for my flight.

6. You look great. You (to be) on a diet?

3. Complete following sentences with the right words.

There are as many means of transport as you (can) only imagine. They are a bus, a bicycle,
a car, a ship, a train, a plane and so on. And today | (want) to discuss all of them.

The most popular means of transport (be) a car. Nowadays there (be) so many car

producers and brands that a car becomes the most popular and comfortable type of transport. You
(can) travel by car everywhere. The only thing that (can) stop you is your driving
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license and the foreign country rules. A dream of many people is to buy a car and for most of them it
comes true.

Another popular transport (be) a bus. Not everyone (can) drive or many people just
want to enjoy the view and concentrate on their thoughts while travelling. And the bus allows all
these. The cost of travelling by bus (be) much lower than that of a car.

Bicycle (be) popular among young people. They (use) it during the warm seasons
to travel around the city or the nearby places. It’s healthy and affordable for most of people.

. Fill in the gaps in the sentences with the right modal verb in the correct tense.
. You .... (to talk) during your exam tomorrow.

. He ... (to cook) tonight because he's going to a restaurant.

. We ... (to forget) to lock all the doors before we leave.

. She ... do this work tomorrow, because now she doesn’t have enough time for it.
. Lucy .... (to attend) our meeting. She's stuck in a traffic jam.

. She's seven years old, but she ... read yet. Her parents are getting her extra lessons.
. ... (She / to wear) ... jewelry at school?

. The museum was free. So we ... pay to get in.

.... (You/ to swim) ... when you were 10?

10. Hurry up! The check-in .... (to start) in three hours and we are still at home.

OIS AWM~

5. Complete following sentences with the right forms of the words.

Today healthy lifestyle (be become) (much and much) popular both with the old and
the young. People (have become) more health-conscious. They say that (the great)
wealth is health. And it’s so true. The (healthy) we are, the  (good) we feel. The

(good) we feel, the (long) we live.

A healthy diet (be) an essential part of staying healthy. We know that we should not stuff
ourselves with fast food, sweets, sausages, pastry and fat food. Due to medical research, this type of
food (shorten) our life, it (lead) to obesity, heart and blood vessels diseases, diabetes,

gastric problems and lots of other serious ailments. To prevent all these problems we should
(enjoy) well-balanced home-made meals with a lot of organic fruits, vegetables, dairy products, grains
and seafood. We are what we eat.

6. Put the verbs in brackets in the right form: Present Simple or Present Continuous.

1. Don't give me any cheese. | (to hate) it!

2. You won't find Jerry and Tom at home right now. They (to study) in the library.

3. Harold Black's a famous pianist. He (to give) two or three concerts every week.
4. It often (not / rain) in the summer, but today it (rain).

5.¢ Mr. Jackson (help) his son with his homework?” - “Yes, every evening”

6. you (to take) any vitamins at the moment?

7. At first, I didn’t like my job, but I (to begin) to enjoy it now.

3. TeMbI YCTHBIX COOOIIEHMHI:
. My best journey.
. The most comfortable transport for me.
. 5 ways to improve my lifestyle.
. The city of my dream.

A WN B

OneHouHbIe CPeACTBa /ISl CAMOCTOSITeJIbHON padoThI: NPOBeJeHUE KPYIJIOro CTOJIA 10 TeMe
«KyabTypa aHII0A3bIYHBIX CTPAH»: B paMKax KPYIJIOTO CTOJIA CTYAEHTHI BBICTYIIAIOT C TAPHBIMU
Mpe3eHTAlUSIMH, OOCYKIAIOTCS CXOJICTBA M PAa3IMYUs MEXKIY POAHON KYJIbTYPOH U aHTJIOSI3bIYHON
KyJBTYpOH, KaKhue UMEHHO 0ObIYau WJIM HOPMBI TIOBEICHUSI MOTYT BBI3BaTh MEXKYJIbTYPHBIH IIOK Y
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CTOPOH OOIIEHMSI, BaXHOCTh 3HAHHUSI OCOOCHHOCTEH KYNbTYpbl cOOECEeTHUKA sl TOCTHXKEHUS
MOHUMAaHHMS B IIpOIecce OOILEHHUS.

3 cemecTp
1. Bonpocsl /151 YCTHOTO ONpoca.
Tema 7. Types of Business Models.
. What are the types of Business Entities? Why? Name them.

. What is a Sole Proprietorship? What advantages and disadvantages does it have?
. What is a Partnership? What advantages and disadvantages does it have?

. How can you protect yourself and your business with a Partnership Agreement?
. What is a Corporation? What advantages and disadvantages does it have?
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Tema 8. Recruitment.
. What is Recruitment? What does Recruitment involve?
. What is recruiting in HRM? Explain it.
. What types does Recruitment have? Describe them.
. What is the Employee Selection? Describe it.
. In what order does the Employee selection Process take place?

g b~ WODN B

2. Texkymasi JIeKCMKO-TpaMMaTH4YecKasi KOHTPOJIbHasA padora.

1.0pen the brackets and choose the correct tense form.

In the United States, where public relations has its origins, many early PR practices (to develop) in
support of the expansive power of the railroads. In fact, many scholars (to believe) that the term
"public relations" firstly (to introduce) in the 1897 Year Book of Railway Literature. Later, PR
practitioners (to recruite) from the ranks of journalism. Despite many journalists' discomfort with the
field of public relations, well-paid PR positions often (to chose) by the reporters and editors forced
into a career change by the instability of the print and electronic media industry. PR historians (to
say) the first PR firm, the Publicity Bureau, (to establishe) in 1900 by former newspapermen, with
Harvard University as its first client.

3. TeMbI YCTHBIX COOOIIEHMIA:
1. Types of Business Models.
2. Recruitment

4. 3agaHue 17151 ONUCAHUSA IT'PAPUKOB U IMATPAMM :
O3HakoMbTech ¢ MH(pOpMaIuel, NpeCTaBIEHHON Ha KpyroBOM nuarpaMmme, TUCTOTpaMMe U
00001HMTe ee B MUCbMEHHOM BH/I€, BBIJICIMB ITIaBHbIE MOMEHTSHI U CJIeJIaB HEO0X0IMMOE CpaBHEHHE.

4 cemecTp
1. Bompocs! 711 yCTHOrO onpoca.
Tema 9. Marketing
1. What types of Business Entities are there? Speak about them.
2. How can you protect yourself and your business with a partnership agreement? What does it
consist of?
3. Marketing vs PR vs Advertising. Compare them.
4. What is branding? Explain it.
5. What types of retailers do you know? Explain their characteristics.
6. Could you name the major distribution channels? Describe them.
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Tema 10. Product Advertising vs Corporate Advertising
1. Is a websity of a company the most effective type of advertising in your opinion?
2. Do you think it is important to make a presentation for each new product? How can a person get
promotion?
3. Do you consider A SURVEY to be a great marketing tool? Why? Give advice how to deal with
customers in a most effective way.
4. What is Corporate Advertising? What are the objectives of Corporate Marketing?
5. Could you give examples of Corporate Marketing or Corporate Advertising?

2. Tekymasi JIeKCHKO-TpaMMaTH4YeCKasi KOHTPOJIbHAasi padoTa
1. Put the verb in brackets in the correct Tense and Voice form: (ITocmasvme 2nazon ¢ ckookax
8 HYICHYIO 86PEMEHHYIO U 3A10206Y10 hopMmY):

1. Production and consumption levels (to coordinate) through prices.

a) coordinate b) are coordinated c) is coordinated d) are coordinating

2. High taxes (to impose) on producers of goods and services by the government recently.

a) are imposed b) imposed c¢) were imposed d) have been imposed

3. Three main problems (to solve) in this sector in the nearest future.

a) are going to solve b) will solve c) are solved d) will be solved

4. The conflict between demands and the ability to produce (to reconcile) continuously in any
economy.

a) is being reconciled b) has been reconciled c) reconciles d) is reconciling

5. The optimal level of government intervention (to achieve) with difficulty.

a) achieves b) was achieved c) were achieved d) achieved

2. Complete the sentences with suitable modal verbs. (Jonoanume npeonoscenus
ROOXO00AUWUMU MOOATIbHLIMU 21AZONIAMU):

1. Not all partners in a firm ... take an active part in management.

a) must b) have c¢) ought d) are

2. The consumer ... to solve the problem of choice.

a) have b) has c) must d) should

3. The consumer ... to choose the specific goods within the limits imposed by his budget.

a) can b) must c) are d) has

3. Choose the proper variant and fill in the blanks:

1. There is an equilibrium between demand _ and supply _ goods.

a) on; of b) of; of ¢) -; of d) for; of.

2. The GNP _ head is an important characteristic in the economy of the country.
a) of b) - c) per d) for

3. Taxes greatly effect_ the way society allocates its scarce resources.

a) with b)toc) ond) -

4. High unemployment benefits in Europe result _ high unemployment rate.

a) in b) from c) out of d) —

5. Cuts _ tax rates will usually reduce _ the deadweight tax burden.

a) from; - b)in;-c)-;ind)—;to

4. Find English equivalents for Russian words and word combinations in brackets:

1. This is an important economic characteristic ( koropas 10PKHA TPUHUMATHCS BO
BHuUManue) in determining GNP.

a) to consider b) to be considered c) to have been considered d) considering

2. Some years ago (cymectBoBaio) a lot of command economies in the world.

a) had b) there were c) there exist d) there was
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3. (Yro6sr cau3uTs) cOSts the firm should change its production cycle.

a) Lower b) To lower c) To be lowered d) Have lowered

4. This new company (kak mosararor) to improve the situation in the market.
a) is said Db) is believed c) is known d) was believed

5. Taxes (kak u3BectHO) to redistribute incomes within an economy.

a) are believed b) is believed c) are known d) are said

3. TeMbI YCTHBIX COOOIIEHMIA:
1. Marketing
2. Product Advertising
3. Corporate Advertising

4. 3aganue 1Ji onucaHus rpauMKoOB M JUATPAMM :
O3HakoMbTeCh C HWH(OpPMAIMEH, MPEICTAaBICHHOW Ha IJWHEHHOM Trpaduke, Tadiuie u
00001IHTE €e B MICbMEHHOM BHJIE, BBIJICIIMB TJIABHBIC MOMEHTHI U CJIEJIaB HEO0XO0MMOE CpaBHEHHE.

5 cemecTp
1. Bomnpocsl Ajsl yCTHOTO omnpoca.
Tema 11. History of Advertising
1. Where did advertising come from? What century did advertising date back? What were the first
items to advertise?
2. What countries contributed much in advertising? Why?
3. What can you say about the Golden Age of advertising?
4. What happened in 19417
5. How did advertising develop during the Cold War?

Tema 12. Logic and Argumentation Principles
. What is Logic? What are the main types of argumentation?
. Why do we need to understand the principles of logic and reasoning?
. What are the inductive and deductive principles? Give the definitions.
. A flaw is the same with fallacy, isn't it? Give your examples of fallacies.
. Could you give any practical examples of induction and deduction?

b owpN -

2. Texkymiasi JieKCHKO-TpaMMaTH4eCcKasi KOHTPoJIbHas padora.
l. Bbtﬁepume npaeuﬂbublﬁ eapuanm omeema HA 60nNPOCbL K meme.

1. What is the effect of reduced aggregate demand in an economy?
a) decreasing inflation b) increasing inflation ¢) avoiding inflation
2. How can aggregate demand be reduced?
a) by an increase in taxes
b) by a decrease in government spending
c) by both a decrease in government spending and an increase in taxes
3. How does higher aggregate demand affect government spending?
a) there is an increase in taxes
b) there is a decrease in taxes and an increase in government spending
c) there is a decrease in government spending

Il. Bvibepume anznuiickoe npeonorcenue, Hauboee moYHo nepeoaiuiee cooeprcanue
npeovABIEHHO20.
1. Firms paid rates but had no vote at all.
a) Though companies paid property tax, they weren’t able to influence the governmental policy.
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b) Firms paid taxes but refused to participate in General Elections.
¢) Firms paid taxes to vote.
2. Instead of local business rates a national business rate was imposed.
a) A local business rate was imposed but not a national one.
b) A national business rate was imposed to substitute a local one.
c) Both national and local business rates were imposed.
3. Domestic rates gave way to poll tax with some relief for the poorest households.
a) Some relief for the poorest firms was obvious due to domestic rates.
b) Domestic rates made it possible to charge a gift tax.
c) To protect the poorest families, a tax on every person in the country was introduced instead of
domestic rates.

I11. Put the verbs in brackets in the correct form of gerund:
In spite of (to be) tired they continued working.

My friend succeeded in (translate) this difficult text.

We were informed of his (leave) the town.

He likes (listen) to the breaking news.

I can’t help (think) about it.

o~ E

3. TeMbI YCTHBIX COOOIIEHMHIA:
1. History of Advertising
2. Logic and Argumentation Principles

O1eHOYHBIE CPEICTBA /IS CAMOCTOSITEIbHOI PadoThI
CamocrosTenpHas padoTa: HamMcaHUE ACCe M0 TeMaM CEeMeCTpa M €ro 3aliuTa B YCTHOU ¢gopMme B
BUI€E 1€0aToB.

6 cemecTp

1. Boipocs! 1J1s yCTHOTO onpoca.

Tema 13. Story Writing

1. What is the structure of advertising message?

2. What are advertising texts? What do they begin with? What is the next?
3. What specific components does the advertising text consist of?

4. What is the main advertising argument?

Tema 14. Translation of Slogans and Ads

. What are the features of an ad text translating?

. Is a slogan a memorable saying or a motto?

. Why should a slogan contain a “zest”?

. Why should a slogan be short?

. What should we do if the text has national features of its country?

. What is the linguistic, stylistic and psychological methods to translate an ad?

. What are the most commonly used adjectives in English advertising? Give examples.

. How can we use imperative forms of verbs and metaphor in ads? Give examples.

. What do you think about using the possessive pronouns that reinforce the advertising message?

OO NO O WNEF

2. Texymasi JIEKCHKO-TPAMMATH4YeCKasi KOHTPOJIbHasi padora.
1. Bvibepume u3 ckobok coomsemcmayiowyio oopmy npuuacmus. Ilpednosicenus
nepegeoume.
1. They saw pieces of (breaking, broken) glass all over the room.
. (Looking, looked) through the newspaper she noticed a photo of her boy-friend.

N
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3. The UK occupies the British Isles (consisting, consisted) of two large islands.
4. Is the coat (buying, bought) last year small for you now?

5. The man (delivering, delivered) lectures is a well-known scientist.

6. When (asking, asked) about this event, he answered nothing.

1I. Ilepesedume npednodiceHus Ha pyCccKuil A3vlK, 00pawyas BHUMAHUS HA CIONCHbIE POPMbl
Ilpuyacmus 1.

1. Having received no answer | wrote him again.

2. Is the new school still being built in your street?

3. I have seen the film being shown now.

4.Being very ill she couldn’t go to the University.

5. Having been written many years ago the book aroused everybody’s interest.

111. I1lepesedume npednodiceHuss Ha PyCCKUll A3bIK, 00pauas BHUMAHUe HA He3A8UCUMDBLIL
npuuacmuslii 0bopom.

1. There being a strong wind, the flight was put off.

2. The boy having lost his money, he could not buy sweets.

3. They continued their way, both keeping silence.

3. TeMbl YCTHBIX COOOIIIEHMIL:
1) Story Writing.
2) Translation of Slogans and Ads

4. PosieBasi urpa:

@) uHmepevIo 0 npueme Ha padom

CryneHTsl nensTcs Ha mapbl. B kadecTBe AOMAIIHETO 3aJaHUs OHU HM3YYalOT PE3IOME H
COIPOBOJUTENBHOE MUCHbMO CBOETO MapTHEpPa W FOTOBATCS K MPOBEICHUIO MHTEPBbIO. Ha 3ansaTuun
MOOYEPEHO CTYACHTHI B ITapax MPOBOIST HHTEPBBIO. 3aTeM OHHU JCTAIOT MUHH-COOOIICHHE C IIEIBI0
JIaTh CBOIO OIICHKY TOMY, KaK COMCKaTellb Ha paboTy Bell ce0s B MPOLIecce MPOX0KICHUS HHTEPBBIO.
B xagecTBe qOoMaiiHero 3agaHus OHU JOJKHBI HAMKCATh ApTYMEHTHPOBAHHOE TTHUCHMO-0TBET, O TOM
MIPUHST WM HET YeTIOBEK Ha paboTy.
0) paccmompenue x#canoodwvl Kiuenma

Ha 3anstum cTyaeHTBl 00CYXIalT, Kakue BUABI MPOOJEM MOTYT BO3HUKHYTh MEXIY
KOMITAHHEH U ee KIMEHTaMHU. B KOHIe 3aHATHSA CTYACHTHI MOJYYalOT 3a/laHie HAmucaTh MUChbMO-
XKanoOy Mo OJHOM U3 00CYKIEHHBIX cuTyauuii. Ha 3aHsTHH CTyIeHTHl OOMEHUBAIOTCS MHUChbMaMHU-
’Kajmo0aMyd W B KadyecTBE JIOMAIIHETO 3aJaHus MUIIYT MHUChMO-OTBET Ha kanoOy. Ilocime aToro
«KJMEHTBD», O3HAKOMHUBIIIHUCH C OTBETOM, JIMYHO MPUXOJAT B KOMIIAHUIO JJII PACCMOTPEHHUS CBOEH
CUTYAaIIMU HEMOCPEJCTBEHHO C COTPYIHUKOM KOMITaHUU. B KOHIIe, KaXk1ast 3 CTOPOH JeJiaeT MUHU-
COO0O0IIIeHNe O CYTH TIPETEH3UH, O TOM, ObUT JIM pa3pelieH KOHMIUKT U 0 TOM, HACKOJIBKO KaXKIas U3
CTOPOH JJOBOJIbHA COCTOSBILIMMCS OOLIEHUEM.

OHEHO‘{HMG cpeacrea aJis CaMOCTOSITEJILHOM paﬁoTbl: nmpe3cHTaunus OM3HecC IJIaHA
cBoeil Oyayueil KOMIaHUU

CTyneHTsl AensSTCs Ha IPYHIbl U3 2-3 YelloBeK C IeJIbI0 OArOTOBUTH MPE3eHTallNI0 Or3HeC-
Tu1aHa cBoeit Oynymiei komnanuu. CTpykTypa OU3HeEC IU1aHa!
1. Personal Details (relevant work experience)
2. Details of the business (hame, type of business, etc)
3. Mission statement (describe the general aim of the business)
4. Objective (describe what specifically the company will do)
5. Product/service description
6. Market (describe your market, target customers, main competitors, the advantages of your product
or service over the competition)
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7. Details of production (describe the location of your business, details of production, the kind of
premises, machinery and vehicles which you need)
8. Personnel (number of people, job function)
9. Marketing (describe what sort of marketing or advertising you intend to do)
10. Finance (give a table to show how much money you need to set up a business and a graph to show
your cash flow forecast and estimated profit and loss account)

OcrajbHble CTYACHTHI BBICTYIIAIOT B POJIHA 6aHKI/Ip0B, KOTOPBIE 3aJar0T YTOYHSIOIIHEC
BOIIPOCBI U MNPUHUMAKOT PCUHICHHUEC O TOM, 6YI[GT JIM BbLJAH KpPEAUT Ha OTKPBITUC JaHHOI'O
NpECaAIpuUuATUs WA HET.

7.3.2. [IpoMe:xyTOUHAS] ATTECTAIUA

1 cemecTp
[TpomexyTouHas aTTecTanus MPOBOJUTCS B GopMe 3a4deTa. 3a4eT BKIF0YACT B Ce0sl UTOTOBYIO
JIEKCHKO-TPAaMMAaTHYECKYI0 KOHTPOJIBHYIO paboTy 1 Oeceqy 1o MpoiiIeHHBIM TeMaM.

1. UToroBasi ieKCHKO-TpaMMaTH4YecKasi KOHTPoOJIbHas1 padora.
2. Becena mo npoiiieHHbIM TeMaM.

1. UToroBas jieKCMKO-TpaMMaTHYecKasi KOHTPOJIbHasA padora.
1. Complete following sentences with the right words.

The first university in the Western Hemisphere was (1) (established/disappeared)
by the Spaniards: the University of Santo Domingo (1538) in what is now the Dominican Republic.
The (2) (earliest/ endmost) American institutions of (3) (tinier/higher) learning
were the four-year colleges of Harvard (1636) and William and Mary (1693). The first Russian State
Universities was founded in Moscow (1755) on the (4) (initiative/unconcern) of Mikhail
Lomonosov, an (5) (outstanding/ordinary) scientist of the Enlightenment, whose
unsettled (6) (encyclopedic/limited) mind and energy gave the inner (7)
(block/impetus) to the project. One of the oldest universities in Canada is that at Toronto, (8)
(disentitled/chartered) as King’s College in 1827. American colleges and universities tended to (9)

(imitate/opposed) German models, seeking to (10) (combine/disconnect) the
Prussian ideal of academic (11) (freedom/slavery) with the native (12)

(tradition/irregularity) of educational (13) (opportunity/failure) for the many.
Some “land-grant colleges” (14) (arose/dropped) from Morrill Act of 1862 act, which (15)

(granted/refused) each state (16) (tracts/limitations) of land, for example, the
Massachusetts Institute of Technology (MIT). Several European countries in the 19th century (17)

(reorganized/kept) and (18) (secularized/religionized) their universities, notably
Italy (1870), Spain (1876), and France (1896). Universities in these and other European countries
became mostly (19) (state-financed/bankrupted). Women began to be (20)
(admitted/unappreciated) to universities in the second half of the 19th century. Meanwhile,
universities’ curricula also continued to (21) (evolve/deteriorate). The study of modern
languages and literatures was (22) (added/uncombined) to, and in many cases supplanted, the
(23) (traditional/unestablished) study of Latin, Greek, and theology. Such (24)
(mysteries/sciences) as physics, chemistry, biology, and engineering (25)
(achieved/destroyed) a recognized place in curricula, and by the early 20th century the newer
disciplines of economics, political science, psychology, and sociology were also taught.

2. Complete following sentences with appropriate form of pronoun.
1. I study at Moscow Polytech. University has many buildings.
2. We moved to a new flat. is big and light.


https://www.britannica.com/place/Western-Hemisphere
https://www.britannica.com/place/Autonomous-University-of-Santo-Domingo
https://www.britannica.com/place/Dominican-Republic
https://www.britannica.com/science/learning
https://www.britannica.com/topic/Harvard-University
https://www.britannica.com/topic/College-of-William-Mary
https://www.britannica.com/topic/Moscow-State-University
https://www.britannica.com/place/Canada
https://www.britannica.com/topic/University-of-Toronto
https://www.britannica.com/place/Prussia
https://www.britannica.com/topic/academic-freedom
https://www.britannica.com/topic/academic-freedom
https://www.britannica.com/topic/land-grant-university
https://www.britannica.com/topic/Land-Grant-College-Act-of-1862
https://www.britannica.com/topic/land-economics
https://www.britannica.com/topic/Massachusetts-Institute-of-Technology
https://www.britannica.com/place/Italy
https://www.britannica.com/place/Spain
https://www.britannica.com/place/France
https://www.britannica.com/topic/language
https://www.britannica.com/art/literature
https://www.britannica.com/topic/Latin
https://www.britannica.com/topic/Greek-language
https://www.britannica.com/science/physics-science
https://www.britannica.com/science/chemistry
https://www.britannica.com/science/biology
https://www.britannica.com/technology/engineering
https://www.merriam-webster.com/dictionary/disciplines
https://www.britannica.com/topic/economics
https://www.britannica.com/topic/political-science
https://www.britannica.com/science/psychology
https://www.britannica.com/topic/sociology
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. We live in a small village. house is small and very pretty.

. My sister works in a theatre. She loves job.

. What is the colour of your new car? - colour is black.

. My friends don’t have much money. lives are quite difficult.
. My friend is married to a Brazilian man. name is Ricardo.

. Is this your book? - Yes, it is

0O ~NO O~ W

. Complete following sentences with the right form of adjectives.

. My brother has a (tidy) room than me.

. Australia is (big) than England.

I'm (good) now than yesterday.

. She's got (little) money than you, but she doesn't care.

. Cats are not as (intelligent) as dogs.

. He thinks Chinese is (difficult) language in the world.
. Valencia played (bad) than Real Madrid yesterday.

~NOUTA WN W

4. Complete following sentences with the right words.

I (like) to live in Chandigarh. Chandigarh (be) the capital of Punjab and is a very
beautiful, clean, well-planned city. I (be) from a small town, ‘Phagwara’ in Punjab and during
my summer break, | (use to) visit my grandparents in Chandigarh. | (fall) in love with
this city, and after | graduate, | (want) to find a job in Chandigarh and settle there.

Yes,I  (be) very proud of my country. It’s full of diversity and (have) so many religions,
languages, customs, and festivals. It’s a beautiful country blessed with the majestic Himalayas, sacred
rivers like Ganga, Yamuna, and so many ancient forts and palaces. People from all over the world
____ (come) to visit The Taj Mahal.

Yes, India is one of the (old) civilizations in the world and is a fusion of various cultures and
traditions. The history of India (begin) with the Indus Valley Civilization and the coming of
the Aryans. Throughout its history, its rich land (have) attracted outsiders like Moguls, British,
etc. India (become) Independent in August 1947 after the efforts of people like Mahatma
Gandhi and Subhas Chandra Bose.

5. Put the questions to the sentences with the question words from the brackets.
1. We visited some very interesting places last summer. (When?)

2. In Britain most people get information from television. (How?)

3.Ann works as a lawyer in a large international company. (Where?)

2. becena nmo npoiiieHHbIM TeMaM.
1. What is your full name? Why did your parents select this name for you? Did you have a nickname?
2. When and where were you born?
3. How did your family come to live there?
4. Were there other family members in the area? Who?
5. What was the house (apartment, farm, etc.) like? How many rooms? Bathrooms? Did it have
electricity? Indoor plumbing? Telephones?
6. Were there any special items in the house that you remember?
7. What is your earliest childhood memory?
8. Describe the personalities of your family members.
9. What kind of games did you play growing up?
10. What was your favorite toy and why?
11. What subjects are you studying at university?
12. What will you do after finishing your studies?
13. Is there an increased trend for further education in our country?
14. Is higher education too expensive in our country?
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15. In your opinion, what makes someone a good student?

16. How do teachers teach in our country?

17. How has education changed in Russia over the past few decades?
18. How will education change in the near future?

19. Which part of our country do like to live? Why?

20. What makes you feel proud of our country?

21. Do you know the history of Russia?

22. Will you stay in Russia in the Future?

23. What are the attractive cities in our country? Why?

24. How would you like to change the future of our country?

2 cemecTp

[IpomexyrouHass arrectamusi MPOBOIUTCS B ¢opme audepeHInpOBaHHOTO 3ayeTa.
HuddepenurpoBaHHblii  3a4eT BKJIIOYAaeT B ce0sd HUTOTOBYIO  JIEKCHKO-TPaMMaTHYECKYIO
KOHTPOJIbHYIO paboTy U Oeceny 1o NponeHHbIM TEMaM.

1. UToroBasi jieKCMKO-TpaMMaTH4YecKasi KOHTPOJIbHasA padora.
2. becena mo npoiIeHHbIM TEMAaM.

1. UToroBasi JieKCHKO-TpaMMaTH4YecKasi KOHTPoOJIbHasA padora.

1. Complete following sentences with the right words.
There are as many means of transport as you (can) only imagine. They are a bus, a bicycle,
a car, a ship, a train, a plane and so on. And today | (want) to discuss all of them.
The most popular means of transport (be) a car. Nowadays there (be) so many car
producers and brands that a car becomes the most popular and comfortable type of transport. You

(can) travel by car everywhere. The only thing that (can) stop you is your driving
license and the foreign country rules. A dream of many people is to buy a car and for most of them it
comes true.
Another popular transport (be) a bus. Not everyone (can) drive or many people just
want to enjoy the view and concentrate on their thoughts while travelling. And the bus allows all
these. The cost of travelling by bus (be) much lower than that of a car.
Bicycle (be) popular among young people. They (use) it during the warm seasons
to travel around the city or the nearby places. It’s healthy and affordable for most of people.

. Fill in the gaps in the sentences with the right modal verb in the correct tense.
. You .... (to talk) during your exam tomorrow.

. He ... (to cook) tonight because he's going to a restaurant.

. We ... (to forget) to lock all the doors before we leave.

. She ... do this work tomorrow, because now she doesn’t have enough time for it.
. Lucy .... (to attend) our meeting. She's stuck in a traffic jam.

. She's seven years old, but she ... read yet. Her parents are getting her extra lessons.
. ... (She / to wear) ... jewelry at school?

. The museum was free. So we ... pay to get in.

....(You/ to swim) ... when you were 10?

10. Hurry up! The check-in .... (to start) in three hours and we are still at home.

0T AWN—N

3. Complete following sentences with the right forms of the words.

Today healthy lifestyle (be become) (much and much) popular both with the old and
the young. People (have become) more health-conscious. They say that (the great)
wealth is health. And it’s so true. The (healthy) we are, the (good) we feel. The

(good) we feel, the (long) we live.
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A healthy diet (be) an essential part of staying healthy. We know that we should not stuff
ourselves with fast food, sweets, sausages, pastry and fat food. Due to medical research, this type of
food (shorten) our life, it (lead) to obesity, heart and blood vessels diseases, diabetes,
gastric problems and lots of other serious ailments. To prevent all these problems we should

(enjoy) well-balanced home-made meals with a lot of organic fruits, vegetables, dairy products, grains
and seafood. We are what we eat.

4. Put the verbs in brackets in the right form: Present Simple or Present Continuous.

1. Don't give me any cheese. | (to hate) it!

2. You won't find Jerry and Tom at home right now. They (to study) in the library.

3. Harold Black's a famous pianist. He (to give) two or three concerts every week.

4. It often (not / rain) in the summer, but today it (rain).

5.¢ Mr. Jackson (help) his son with his homework?” - “Yes, every evening”

6. you (to take) any vitamins at the moment?

7. At first, I didn’t like my job, but I (to begin) to enjoy it now.

3. Fill in the gaps with the correct modal verb in the right tense.

1. Last year he (not/to take part) in the competition because he had his leg broken.

2. At our hotel holiday-makers (to choose) between a single, a double or a family room.

3. You (to pick) our son up from school at 17.00. Please, don't forget.

4.1 (to leave) my house much earlier because | was afraid to get into a traffic jam and miss

my plane.

5.You (not/to see) me off if you don't have free time.

6. When 1 was 12 | (to choose) our holiday destination as my birthday present.

7. In ten years young people (to enter) the university without entrance exams.

8. you (to book) the plane tickets yourself? | am very busy this week.

9. I am afraid I never (to be) on a diet. I love cakes too much.

10. Tomorrow they (to stay) four hours in Paris airport waiting for the connecting flight.
2. becena mo npoiIeHHbIM TEMAaM.

1. Do you like travelling?

2. Whom do you often spend the holiday with? ...

3. Have you done much travelling? ...

4. What kind of places have you visited in your life? ...

5. When you visit new places, what do you like to do? ...

6. Do you prefer travelling alone or in a group? ...

7. Do you often travel abroad?

8. What kinds of public transport are there where you live? ...

9. Do you prefer public transport or private transport? ...

10. How do you travel to work? ...

11. Is a bicycle a good means of transport? ...

12. Do you think that there should be a separate lane for bicycles?

13. Do you think people pay enough attention to their health?

14. Do you think the government is responsible for public health?

15. Do you think there are more unhealthy people these days as compared to a decade ago?
16. How do you think parents can encourage children to be healthy?

17. How do you usually cope with stress?

3 cemecTp
[TpomexyTouHas aTTecTanus MPOBOJUTCS B opMe 3adeTa. 3a4eT BKII0YAeT B Ce0sl HTOTOBYIO
JIEKCUKO-TPAaMMAaTHYECKYI0 KOHTPOJIbHYIO paboTy U Oeceqy 1o MpoilIeHHBIM TeMaM.



40

1. UToroBasi JJeKCHKO-TpaMMaTH4YecKasi KOHTPoJIbHas1 padora.
2. Becena no npoiaeHHBIM TEMaM.

1. ATroroBas JIEKCUKO-TPaMMaTH4Y€CKad KOHTPOJbHasA paﬁoTa.
1. Use Participles I or 11 of the verbs in brackets where needed (Qéopasyitme om znazonoe 6 ckookax
npuuacmus | unu 11 no cmoicy):

1. ... (to know) that their resources are ... (to limit), people make a decision how to allocate
them in the best way.

a) known \ limited b) knowing \ limiting ¢) knowing \ limited d)known \ limiting

2. Scientists and engineers ... (to develop) substitutes for natural building materials have been
working hard for the last several decades.

a) Developed b) developing c) develop d) will develop

3. An association is an organization ... (to form) by people ... (to have) the same interests.

a) forming \ having b) formed \ had c) formed \ having d) forming \ had

2. Put the adjectives in brackets in the comparative degree (ITocmasvme npunazamenvnoie 6
CKOOKAX 6 CPABHUMENILHYIO CHIENEHD.):

1. At low prices the demanded quantity is ... (high).

a) most high b) the most high c) higher d) much higher

2. The government intervention in economies is ... (successful) if it helps private industries.

a) successful b)most successful c¢) the more successful d) more successful

3. Put the adjectives in brackets in the superlative degree (ITocmasvme npunazamenvhsle 6
CKOOKax 6 npeeocxo0Hylo Cmenenb CPaeHeHuUs.).

1. Land quality is ... (important) for agriculture.
a) more important b) important ¢) most important d) the most important
2. As to price ceilings, without regulation and organization, they may lead to ... (great) social

and economic problems.
a) greatest b) the greatest c) the greater d) greater

4. Complete the sentences with the suitable words.(Jonoanume npeonoscenusn nooxooswumu no
CMBICTLY CL0BAMU):

1. In Cuba and the South Korea the government makes all resources allocation ...

a) intervention b) importance ¢) demand d) decisions

2. Economics ... production and consumption levels.

a) exports b) analyses c) nationalizes d) analyze

3. The statistics are usually ... by the government officials.

a) regulated b) made c) collected d) solved

4. A free market economy relies on indirect ...

a) supply b) regulation c) prices d) service

5. Demand is ... of goods that buyers wish to buy at each price.

a) the quality b) the equilibrium c) the surplus d) the quantity

6. Constant factors, like technology, input price and the degree of government regulation ... the
supply.

a) influence b) consume c) equal d) impose

7. ... 1s money going from man to man and used by the people in buying and selling goods and
Services.

a) input b) active c) inferior d) complement

8. The market is an equilibrium when the price regulates the quantity supplied and the
quantity ... .

a) invested b) reduced c) increased d) demanded

9. Government can regulate demand by adding its own demand to the demand of the ... sector.

a) floor b) private c) ceiling d) substitute
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5. Find English equivalents for Russian words and word combinations in brackets: (Haiioume
AHZIUILCKUE IKGUBAICHMBL 0J13 PYCCKUX C106 U C/IOGOCOUEMAHUIL 6 CKOOKAX):

1. In mixed economies both market and government (Baxus).

a) to be important b) is importance c) of importance d) are of importance

2. Becena no npoiiieHHBIM TeMaM.
. What are the types of Business Entities? Why? Name them.
. What is a Sole Proprietorship? What advantages and disadvantages does it have?
. What is a Partnership? What advantages and disadvantages does it have?
. How can you protect yourself and your business with a Partnership Agreement?
. What is a Corporation? What advantages and disadvantages does it have?
. What is Recruitment? What does Recruitment involve?
. What is recruiting in HRM? Explain it.
. What types does Recruitment have? Describe them.
. What is the Employee Selection? Describe it.
0. In what order does the Employee selection Process take place?

P OO ~NO O WNPE

4  cemecTp

[IpomexyrouHass arrecTamusi MPOBOIUTCS B Qopme auddepeHInpoBaHHOTO —3adera.
JuddepeHumpoBaHHblii  3aueT BKIOYaeT B ce0S HUTOTOBYH)  JICKCHKO-IPaMMaTHYECKYIO
KOHTPOJIBHYIO PaboTy U Oecey 1o MPOUIeHHBIM TEMaM.

1. UToroBasi JieKCHKO-TpaMMaTH4YecKasi KOHTPoJIbHasi padora.
2. Becena mo npoiiieHHbIM TeMaM.

1. UToroBasi jieKCMKO-TpaMMaTH4YecKasi KOHTPOJIbHasA padora.
3aoanue 1. Choose the proper variant and fill in the blanks:
1. Purchasing power is transformed _ one group of consumers _ another group of consumers
through transfer payments.
a) to; from; - b) from; to c) -; to d) from; —
2. Employees exchange _labor _money.
a) in, for b) for, _c) _, for d)on, _

3. The exchange rate _ US dollar _ ruble has just changed.

a) from; to b) of; from c) in, against d) of; against

4. Final goods are the goods _ by end-users.

a) have beenconsumed b) consume c) to haveconsumed d) to be consumed

5. The value of the total output _ in the public sector will make an effect on GNP.

a) is produced b) produces c) to produce d) to be produced

6. There _ equal income distribution within each country.

a) does not exist b) were c) are d) do not exist

7. By 2005 _ arise in the GNP per person in that country .

a) it had been b) there was c) there were d) there had been

8. This firm was said _ high profits.

a) to receive b) receive c) to be received d) receives

9. The government is supposed _ now the problem of tax holidays for small businesses.
a) consider b) to be considering c¢) considering d) is considered

10. The rate of exchange is known _ by the Central Bank.

a) to regulate b) to be regulating c) to be regulated d) regulated

11. If you run a sole proprietorship your work is partly _ an employee and_ an employer.

a) that of; that of b) the work; the work c) those of; those of d) that work; that work



42

12.  The computers sold in the market are of lower quality than _ our company.
a) those b) computers c) those of d) those computers

13.  _ often the average income in the country is analyzed.
a) Mostly b) Most ¢) Most of d) The most
14. tax rates _ tax revenue.

a) The lower; the higher b) Low; high c) Lower; lower d) Higher; lower

3aoanue 2. Find English equivalents for Russian words and word combinations in brackets:
1. (Korma menbru ucmosb3yroTcs), money makes an economy more efficient.

a) When is used b) When used c) Money used d) Having been used

2 Input prices will make the production more expensive, (eciu UX MOBBICUTH),

a) if increased b) if are increased c) input prices are increased d) if were increased
3. The company (kak monaranu) to modify its products.

b) believed b) to believe c¢) was believed d) were believed

4 The firm is considered .(mony4nia 6aCHOCIOBHYIO IPUOBLIB).

a) to make huge profit b) to have made huge profit c) made huge profit d) to be made huge
profit.

3aoanue 3. Complete the sentences with suitable words and word combinations:
1. The GNP is made up of GDP and _ from abroad..

a) capital input b) labor supply c) property income d) national product

2. To stimulate economic growth the government regulates the level of _.

a) depreciation b) aggregate demand c) assets d) liabilities

3. The _ is the total money value of all final goods and services in an economy over a one-
year period.

a) VAT b) GDP c) GNP d) national income

4. An economically free person can do what s/he wishes with his/her _.

a) property b) output c) input d) taxes

5. Importsaregoods, produced abroad and sold in the _ market .

a) export b) domestic c) international d) external

6. Taxation and government spending _ finance public expenditure.

a) most b) mostly ¢) nearly d) most of

7. The _is raised at different stages of the production process.

a) government borrowing b) VAT c) personal income tax d) sales tax

8. Government _ include pension contributions to state-run social security funds.
a) taxes b) spending c) revenues d) payments

Q. _goods mostly paid by governments include national defense, health services, clean air.
a) State b) Luxury c) Public d) National.

10. Ina _tax structure the average tax rate rises with a person’s income level.
a) effective b) productive c) progressive d) regressive
11. Sales tax is an example of _ tax which levied on purchase of goods and services.

a) direct b) revenue c) indirect d) borrowing

12.  We _ between real and nominal GNP.

a) defer b) differ c) distinguish d) exchange

13.  When goods are _ for other goods and services much time is wasted.

a) swapped b) changed c) transformed d) transferred

14.  When money is used to make purchases it functions as _.

a) a means of payment b) a store of value c) a unit of account d) a standard of deferred
payment

15.  The Gross domestic product is produced by _ within the country.

a) all factors of production b) aggregate demand c) public spending d) Gross national product
16.  Value added tax is an example of _ tax which levied on purchase of goods and services.
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a) direct b) revenue c) indirect d) borrowing

17.  _istransformed from one group of consumers to another group of consumers through
transfer payments.

a) Tax revenues b) Purchasing power c) Public goods d) Public spending

2. Becea no npoiieHHBIM TeMaM.
1. What types of Business Entities are there? Speak about them.
2. How can you protect yourself and your business with a partnership agreement? What does it consist
of?
3. Marketing vs PR vs Advertising. Compare them.
4. What is branding? Explain it.
5. What types of retailers do you know? Explain their characteristics.
6. Could you name the major distribution channels? Describe them.
7. Is a websity of a company the most effective type of advertising in your opinion?
8. Do you think it is important to make a presentation for each new product? How can a person get
promotion?
9. Do you consider A SURVEY to be a great marketing tool? Why? Give advice how to deal with
customers in a most effective way.
10. What is Corporate Advertising? What are the objectives of Corporate Marketing?
11. Could you give examples of Corporate Marketing or Corporate Advertising?

5 cemecTp

[TpomeskyTouHas arTecTanus NPOBOAUTCA B popMe 3ayeTa. 3aueT BKIKYaeT B ce0sl UTOTOBYIO
JIEKCUKO-TPaMMaTUUYECKYI0 KOHTPOJIbHYIO paboTy U Oeceay Mo NpOHCHHBIM TEMaM.

1. UToroBasi jieKCMKO-TpaMMaTH4YecKasi KOHTPOJIbHasA padora.
2. becena mo npoiIeHHbIM TEMAaM.

1. UToroBasi JieKCHKO-rpaMMaTH4eCKasi KOHTPOJIbHAsA padora.
I. Iloobepume sx6uBanenm Kk OAGHHOMY PYCCKOMY CIOBY UNU CLOBOCOUEMAHUIO.
1. nanozoobn0ocenue

a) tax b) taxation C) tax rate

2. COBOKYNHbIU CNPOC

a) aggregate demand b) consumer demand C) primary demand
3. akyusuvie coopwvl

a) customs duties b) excise duties C) registration duties
4. nokynamenvnas cnocooHoCmy

a) earning power b) water power C) purchasing power
5. npusooumu K yemy-iubo

a) result in something b) follow something c) avoid something
6. YMeERbULAMb HAlO2U

a) decrease taxes b) impose taxes C) subtract taxes

1. yseauyusamov pacxoobvl

a) cut spending b) increase spending ¢) multiply spending

Il. Boioepume npasunwvuyro eudospemennyio ghopmy 2nazona.

1. Fiscal policy to influence the level of economic activity.
a) uses b) used C) is used
2. Spending can by increasing taxes.

a) to reduce b) be reduced C) to be reduced
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3. Nowadays taxation rate changes (e.g. income tax changes) time to make.
a) are taking b) take c) are taken
4. An increase in government spending aggregate demand.
a) is stimulated b) stimulates c) has been stimulated
5. The government considerably its expenditure over last two years.
a) is changed b) to be changed ¢) has changed
1. 3anoanume nponycku moodanvnvimu 2nazonamu uau ux IK6UEAIEHMAMU.
1. The government use a number of taxation measures to subsidize the social sector.
a) can b) has c) ought
2. If the government to increase spending, it creates a budget deficit.
a) should b) must c)is
3. The rise in the VAT on all goods or excise duties on particular products to lead to lower
purchasing power.
a) might b) is able ¢) should
4. A fall in government spending reduce aggregate demand.
a) must b) ought c) is able
5. A dramatic increase in government spending to stimulate aggregate demand.
a) could b) has ) must

V. 3anonnume nponycku npunazamensHwvimu 6 Hy)HCHOU hopme.

1. Anincrease in the VAT will lead to spending power.

a) low b) lower c) the lowest

2. An improvement in government spending creates jobs.

a) additional b) more additional c) the most additional

3. A significant proportion of government expenditure has been reviewed after the crisis
in the country’s history.

a) worse b) worst c) baddest

2. Becea mo npoieHHBIM TeMaM.
1. Where did advertising come from? What century did advertising date back? What were the first
items to advertise?
2. What countries contributed much in advertising? Why?
3. What can you say about the Golden Age of advertising?
4. What happened in 19417
5. How did advertising develop during the Cold War?
6. What is Logic? What are the main types of argumentation?
7. Why do we need to understand the principles of logic and reasoning?
8. What are the inductive and deductive principles? Give the definitions.
9. A flaw is the same with fallacy, isn't it? Give your examples of fallacies.
10. Could you give any practical examples of induction and deduction?

6 cemecTp

[IpomexyTouHas aTTtecTauus HOPOBOAMUTCA B (QopMe dK3aMeHa. DK3aMeH BKJIIOYaeT B cels
UTOTOBYIO JIEKCUKO-TPAaMMaTHYECKYI0 KOHTPOJIbHYIO paboTy U Oecey 1o NpoieHHBIM TEMaM.

1. UToroBasi JieKCHKO-TpaMMaTH4eCKasi KOHTPOJIbHAas padora.
2. becena o npoiAeHHBIM TEMaM.
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1. UToroBasi jJeKCHKO-TpaMMaTH4YecKasi KOHTPoJIbHasA padora.
1. Ilocmasvme 2nazon é ckookax é npasunvhuyto ¢popmy Ilpuuacmus 1.
1. I know the problem (to discuss) at the meeting.
2. (to design) by a famous architect the bridge across the river is both beautiful and strong.
3. (to live) in Moscow for many years she knew the city very well.
4. (to examine) the goods were prepared for loading.
5. Is this new method of work (to use) now?

11. Ilepeseoume npeonorxcenus Ha pycCKuil A3vlK, 00pauias 6HUMAHUE HA npuYacmue u
He3a8UCUMbBLIL RPUYACMHBLI 000pOm.
1. The article tells about new technologies, the most attention being paid to computer development.
2. Shocked by the news the old man kept silence.
3. Looking through the magazine she found a dress of her dreams.
4. Having lost the key she could not get into the house.
5. I asked her questions, she giving no answer.
6. Being inhabited by more than 7 million people, the city was huge, noisy and uncomfortable to
navigate.
7. It being a hot day, they decided to go to the river.

I11. 3anoanume nponycku ¢ mexcme nooxoosuwum no cmuicay ciosom. demand, profit,

launch, goal, contribution, share, promote, staff, subsidiary, increase.
Pinelcom

Pinelcomaims at creating and delivering value to its customers, value to its employees, and
value to the region. Our success in moving towards this is proved by the financial result of
this year. Sales at the end of the year was 83,5 million euros, that is an of 12 per cent over
the previous year, and rose by 6 per cent. In spite of strong competition, we have increased
our market share to 25 per cent. As a result our price has risen to reach 11,6 euros per one
share.

A huge increase in production and rising have had a positive effect on our cash
reserves. We are planning to start full manufacturing in our recently opened Polish in May.

At the moment our Research and Development department is developing a new product,
which we are going to into the market next summer. Our Marketing specialists are already
working on the advertising campaign to this product on the market.

Finally, I would like to congratulate our on the good performance. Thank you all for
your support and to our company.

IV. Hanumure nenoBoe NUCbMO HAa TEMY: 3allpOC B KOMIIAHUIO HA MOCTaBKY 2 cTaHkoB ¢ UITY mis
BBITNIOJTHEHUS TOKApHBIX U (hpe3epHBIX padoT.
2. Beceqia no npoiiieHHBIM TeMaM.
. What is the structure of advertising message?
. What are advertising texts? What do they begin with? What is the next?
. What specific components does the advertising text consist of?
. What is the main advertising argument?
. What are the features of an ad text translating?
. Is a slogan a memorable saying or a motto?
. Why should a slogan contain a “zest”?
. Why should a slogan be short?
. What should we do if the text has national features of its country?
10. What is the linguistic, stylistic and psychological methods to translate an ad?
11. What are the most commonly used adjectives in English advertising? Give examples.
12. How can we use imperative forms of verbs and metaphor in ads? Give examples.
13. What do you think about using the possessive pronouns that reinforce the advertising message?
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