ﬂ,OKYMEHT noAnncaH NpocTou 3NeKTPOHHOM NoANUCbIO
£ | Vindopmauma o Bnagensbue:
I I
| ®UO: Llapun3gHosa Mo3enb XappacosHa
K | v
| [lomxHOCTb: NpopeKTop no y4ebHoi pabote
| | |
} ‘,ﬂaTa nognucauua: 04.12.2024 11:23:17
i | ~ - . MUHUCTEPCTBO HAYKY 1 BBICLLIETO Of MICKON GEAEPALL
i i YHUKansHbINA N POrpaMMHbIN KNKOY ojioseiro ®EAEPANLHOE MOCYRAPCTBEHHOE ABTOHOMHOE TENLHOE Y4PEKAEHVE BbICLLEFD O A nonwT z ET> ®
i | 6980 1IN COPCTM N IR £ LB yinmepoirten
| ea40 01652 " .
[T ( ‘ 936bbazf5 10aeﬁ90?ﬁgz . £ AR 2£§4 AKAJIEMHUYECKHH YYEBHBIH IJIAH
“ ‘ ! ™ - X. apumsmiosa
d L i ‘ [ Hanparsente nouoronxie 42 04,01 Pekitasa 1t et ¢ ofiecenniocriio B
i " I Kanudikamis - Marnerp poduenn: Mimosaromuadi mapkertmr w pexse (Innovative Marketing in Advertizing)
i ’ it CPOK HOTyHEInE OGPAOBAII 110 CTAIAPTY - 2 1ot Dopata obyuemmut: Ot
i | ; Il Maxtisteckitfi cpok OGVHEIN - 2 T Toxt tGopa: 2024/2025
s
i !{1 | ll il ‘ 1 Cpadur yuehuoro npouecea ity g o_lx""‘c AUHHBIC
el ' | o ERCTY B )LAIUII: B
i | 2
: | i Carmuipt. Oxratipi Hontp JHexaGpn Annap. pa— Maps Anpen, Man Hian. Mo 215 |z H 5
R 2 23zl 2 g1 e z
I " 291N 27X '. 261 20 3011 271V 29Vi & |22 2 23|z z
i Kypeut SN 2x1 :1[1 ¥ 1 sV 3v svi ? EEl 2 3|3 H
1l g 2l 3 £ s 3
HE | 1| s |12 6 | 13|20 3w 1| efas]|2 s 2| 29 [16 29|16 6|12 daln|w]zs|1|slws]|2 6|13 z é 1 & 3| & Lo
I | 7|2 |= 12192 9 |16 |23 |30 | 7 |1af2nf2s nofas |28 g |a1s| 2 s 15|22 12w w7 2|37 [ ]2 |2 12 )19 Sl A e =g
B £
: # | il 1 2 3 4 5 6 7 8 9 w1zl is]19[20 (21 [22]23]24]25[26]27 2382913031 [32]35]34 42 143 | 44 46 | 47 1 48 [ 49 | 50 | 51 | 52
1 1 i “‘ 1 = = Ll o) D K I 1 nln 1 11 K| K K| K K Kl3]0 4 0 8 0 0 7150
HE] it 2 H|H|H|H|HIH|H|H = 2 YUKW | H o H [ H ] i L LK KIKIKIK|K|IK|K|I0]O0 3 Ol 6 6 |10 |52
It y I
HEEIT | kI x]=1=1=1=1=1=1l=1=1l=1l=1=]=]=]=l=[=[=[=[=]=|=]=]=]=[=[=[=]=J=1=1=[-= = [ = = =|=]=1=]=]=1=]lo]loJololololo]2]2
‘1 f I fi It | 5 [ Teopenonos obyncimne e [ Yoo pasiusa [ Pt mpawuss [ s npacriea =] Kamnwya [ Haywoneencaomne i paora [ Merem oreyiemyer
Il 11 1] m i
i i ;I | ‘ | | | | 3 T yuefinoro uponecea
it |
I ] li [ ‘ | ‘ Pacnpeaccie 1o cesectpan o Thuws yeGuoll Harpy Bt axvac Pachpcaeaciuisc Soapea i
i i cenectpas, aya, wac.
it | el &
). il ! R Aysuropinac i T 2uype
LA g g |E: %
i ‘ Hitiee [Erm— . H & H £ i3
‘ ' I ‘ H 3 : & |Zg| 2 u
i \ NN : | 8 s | ¢ £t
i i H i F z i H il
1 [ ‘4‘ } | ‘ ¥ = .g : se
] | [ = 2
LI ‘ I T 2 3 4 s 6 7 X 5 10 11 13 13 15 | 16 | 17 | 1w
AN -
I | | | _B1 B.aok 1. JIncunummst (Moy.ur) 66| 2376 628 212 1748 |224|224 180‘
| B1.1__ [Ofsmareasins uacts 48] 1728 452 136 316 1276 [196]196] 60
| 3 it i logy [ Scientilic R
BLLI Mc'm:m'nonm u}!{:‘rc:u HAYMHBIX B mesrensHocTi (Methodology and Methods ol Scientilic Research in | 5 180 » 14 28 138 2
Profcssional Activitv)
B1.1.2  |Kpocc-kyabTypHBlii aHanH: B ' it acsrensioci (Cross-Cultural Analysis in Professional Activity) 1 3 108 28 14 14 80 28
5. ¥ B Chepe peKIaMbi i CBsCH © oDweCT: 10 (Current Problems of Management in the Field of 5
3 s s 1 180 42 14 28 8
BL13 Advertising and Public Rela 5 13 2
Bl.lL4 [M (Mcdia Planning) I 5 180 56 14 42 124 56
Bl1.1.5 |MHocTparHbiii sk AC0BOTO 1t MPO() 0 (Forcign Language of Business and Professional Co ication) 1,2 6 216 36 56 160 28] 28
1.1.6  |BuyT TBHBIC KOMMY (Internal Corporate Communications) 3 108 28 14 14 80 28
1.1.7  [Mcroae 0 [POrHO! (Methods of E ic and Social F ing) 2 5 180 42 14 28 138 42
1.1.8  [Pcxnasmbic TexHoaorn B A (Advertising Technologics in Business C ication) 2 4 144 356 14 42 88 56
L1Y [H ii X (Innovative Marketing) 2 5 180 42 14 28 138 42
B1.1.10_[DdipertisrocTs pei 11 cesseii ¢ 00 B w10 (Effectiveness of Advertising and Public Relations) 3 3 108 24 12 12 84 24
BLIIL ?Kmncmﬁ LUK 1 TUTAHHPOBAHIE MPOCKT 1t nporpasy e npo(eccionansHoii aesrenbHoeTH (Project and Program Life Cyele and Planning 3 4 m 36 12 2 108 3§
in Profcssional Activit
B1.2  |Yacrs, goj VEALASE VUEICTHIRANIL 00D AS0BATEILILIX 0T 18| 648 176 76 100 472 [ 28] 28120
B1.2.1 |Mexaysapoausii sapxerunr (International Marketing) 1 3 108 28 14 14 80 28
Bl.22 |V noprdheasn npoayxtos (Products Portfolio Manag ) 3 3 108 36 12 24 T2 26
151.2.3  |OucHia croinsoctit ii (Evaluating the Cost of Innovation) 3 4 144 36 12 24 108 36
B1.2.3J1 [DackTusibie muciuuunis 8 288 76 38 38 212 28 | 48
B1.2.9/L1 [Duexrisunie mcwnunnb 1 o 144 28 14 14 116 28
51.2.91.1.1{Tcopus 0 (Process M Theory) 2 4 144 28 14 14 116 28
B1.2.24.1.2|11 H PAKTHIT ) npoayKTamit s opraumsatun (Processes and Practices of Products M of Orp ) 2 4 144 28 14 14 116 28
B1.2.9/1.2 [DaexTiBiuLIe mcmnummng 2 2 2 24 12 12 48 24
B1.2.37.2.1| Mauywicesie 1111 8 O (Image Technol in Business C ication) 3 2 72 24 12 12 48 24
B1.2.311.2.2]V M Titst (M ing the Image of an Industrial Enterprise) 3 2 72 24 12 12 48 24
B1.2.9/1.3 [Daextusinsie meuumuiin 3 2 2 24 12 12 48 24
51:2.9)1.3.1|Heii 1mr (Neuro Markcting) 3 2 72 24 12 12 48 24
2|Koncanmimr (Consulting) 3 2 i 24 12 12 48 24
Buox 2. pariika = 45
[NpoitssoacTBCHHAN NpakTHKA (Mpo p ) (Industrial practice ( ional and creative)) 2 3
[1poHzE0ICTECHHAN NpaKkTHKA (HayuHO-tceacaoearensckas) (Industrial practice (rescarch)) 3 12
[Tpoi3BOACTECHHIS MPAKTHKA (HAY'HO-HCCNCAOBATEALCKAS pabota) (Industrial practice (rescarch work)) 4 12
TIpoI2BOACTECHHAS MPAKTIKA (MpeL vHast) (Predipl practice) 4 9
Mozayss "TIpoexTit i npoextias acsressnocrs” (Module "Projects and Project Activity™) 9
TIposB0ICTECHHAS MPAKTHKA (MPOCKTHAN) (Industrial practice (project)) 2 9
B3 |Baox 3. Focvaaperseiias nrorosist 1 recramnst 9
B3.1 TMoAroTOBKA K CAAUC I CAAMA FOCYAAPCTBCHHOTO dKsaneHa (Preparation and Passing the State Exam) 3
B3.2 [MoaroToBKA K NMPOUCIVPE 2T M 3ALUTA \ i ) i1 padoTst (P ion and Delense of the Final Qualifying 6
oBe) Ay, C 3 L JK. M3 1 2 2 A il
@aRYALTATHBILIC U CHIILIIILI S * Ceneerp Obnem NAHTOPHBIC SAHATILL K. HAC = _ 4 CRO/UIBIC JA1IBIC 110 0 BEMAM IPOIPAMMBbI
: B3.C. Beero | Jlewuwmt | Com/Ip.[  Jlas. Brox 1. 3.0, 66 AyauTopHsic 2ausTHs, ak.ac B Heaemo| 14 | 16 | 18
Iys PHBIC TCXHOZIOMH B NPO(ICCCHOHATLHOIT AcsTebHOCTH (Humanitarian 2
5 e x s 1 2 6 18 18 a0k 2. [paxtica, 3.c. 4 S
iads Technolonics in Professional Activity) 20 Baox 2. Mpacri: 45 Uneno axsaneHos| 4 | 4 | 3
v JIATCHTHOCTBIO i1 B TC) x (M of
2 E: < S s 2 2 36 18 18 Bnok 3. THA. z.c. 4 Ot 3
OTA Latency of Innovations in Technical Svstems ’ AR LIS 2 TncaosasEros| 2| 2 | 3
Beero, z.c. 120 Unecao ami) X 3a4ETOB. 3 1 2
Yycno kypCoBbIX padoT
UHCI0 KYPCORBIX MPOCKTOR
) Obwbes nporpasais, 2.¢. B cemeetp| 24 | 36 [ 30 | 30
| Hasteann: terma o yueGuo-yetomeicexoli padore Jteran haky Japenviouti kahe:pof
| «Zyle,
= 7 / Houep AV 000020725




