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1. Hesnu, 327244 ¥ NVIAHUPYeEMble pe3yJabTAThl 00y4eHHs M0 JMCUMILINHE

K ocHOBHBIM meJassM OCBOCHHUA JUCIUIIIMHBI ((I/IHOCTpaHHBIfI A3BIK»
CJICAYCT OTHECCTHU!

— (QopMupoBaHHe U JalbHEHIIEe Pa3BUTHE KOMMYHUKATHUBHOW KOMIIETEHLIUH,
HEOOXOIUMON Jid peanu3aluu aJeKBaTHOrO W 3(P(EKTUBHOTO OOLICHUS B
Pa3TUYHBIX CUTYalUAX AEJIOBON U MEXKYJIbTYPHOH KOMMYHHUKAIUY;
— TIOJATOTOBKA CTYAEHTOB K CaMOCTOSATEIbHOMN JESITEIbHOCTH B COOTBETCTBUHM C
KBAJIM(DUKAMOHHOM XapaKTEPUCTUKON MarucTpa .

K ocHOBHBIM 3a1a4aM 0CBOCHHUSI TUCUUTUIMHBI « THOCTpaHHBIN S3BIK) CIIETYET

OTHECTH:
— ¢hopMHpOBaHUE aJICKBATHOTO PEYCBOTO TOBEJICHUS B CHUTYAlUSIX JICJIOBOTO
OOIICHUS,

— OBJIJICHUE IrpaMMaTHYECKHUMH SBJIICHUSIMU, CUHTaKCHYECKUMU

KOHCTPYKIMSIMU M DKCIPECCUBHBIMU SI3BIKOBBIMHU CPEJICTBAMU, TUITMYHBIMH IS
CUTyaIUui JIEJI0BOT0 U MEKKYJIbTYPHOTO OOIIECHNUS,
— oBJIaIcHUS (PYHKITMOHATBHBIMU (POPMAMU PEUECBOTO ITUKETA;
— 3HAKOMCTBO C OCHOBaMHM KOMMYHUKAaTHBHBIX CTpaTerMii M TaKTHK S3bIKa
Ou3Heca U YKOHOMHUKH;
— ¢opMHUpOBaHUY HABBIKOB U YMEHUH paOOTHI C JEIOBON KOPPECTIOHIEHITUEH.
O6yuyenune mo gucuuiinHe «VHOCTpaHHBI  SA3BIK»  HANpaBJIECHO Ha
dbopMupoBaHUE y 00yUaAIOIIUXCS CIAEAYIOUIUX KOMIETSHITHH:

Koa v HauMeHoBaHuM e KOMIIETEHIINH NuankaTopbl 10CTUKEHUS
KOMIIETEHIMH
YK-4. Criocob6eH MpuMeHsTh COBPEMEHHBIC NVYK-4.1. YcranaBnuBaer U pa3BUBaeT
KOMMYHHKATHBHBIE TEXHOJIOTHH, B TOM YHCJIe | NPO(ECCHOHAIBHBIE KOHTAKTHI, OCYHIECTBIIAET
Ha MHOCTPAHHOM(BIX) sI3bIKe(ax), s aKaJIeMUYecKoe U MpohecCHOHATBLHOE
aKaJIEMUYECKOT0 B MPOPECCUOHATBHOTO B3aMMOJICHCTBUE C IPUMCHCHHEM 5
B3aMMOICICTBUS COBPEMEHHBIX KOMMYHUKATUBHBIX TEXHOJIOTH,

B TOM YHCJIE HA UHOCTPAHHOM SI3bIKE.
NYK-4.2. CocraBisieT 1 pe1akTUpyeT
JOKYMEHTAIIHIO C IIeTIbI0 00eCeueHHs
aKaJIEMHUYECKOro U Mpo(hecCHOHATBHOTO
B3aMMO/IEHCTBUS, B TOM YHCJIE HA UHOCTPAaHHOM
A3BIKE.

NVYK-4.3. JleMoHCTpHpYET KOMMYHUKATUBHYIO
KOMIIETEHTHOCTb B YCIIOBHUSIX HayYHO-
HCCIEN0BATEIbCKON U IPOEKTHOM
JESITEIbHOCTU M MPE3EHTAIIH €€ PE3YyIbTaTOB
Ha Pa3IUYHbIX IyOJINYHBIX MEPOIIPUATHSIX,
BKJIIOYAsi MEKIYHAPOHbIE, B TOM YUCIIE Ha
MHOCTPAHHOM SI3bIKE.

2. MecTO TMCUMIUIMHBI B CTPYKTYpe 00pa3oBaTeibHON NMPOrpaMMbl
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JlucuuIuinHa OTHOCHUTCS K 00s3aTeNbHOW yacTu/4actu, (hopMupyemoi
y4acTHUKaMU  00pa3oBaTeNbHBIX OTHOIIeHUH Onoka bl  «/lucuuminHe
(Momymm)».

JucunmnnHa «/HOCTpaHHBIM  SA3bIK» B3aUMOCBS3aHA JIOTUYECKU U
COZEPKATETBHO-METOIMYECKHA CO CIECAYIOIIMMU JUCHUIUIMHAMU U IPAKTUKAMU
OOIT:

e MareMaTuyeckoe MOJIETUPOBaHNE paboUnX MPOLECCOB aBTOMOOUIIS;
e [{udpoBbie TEXHONOTMHN B aBTOMOOUIIECTPOCHHUU;
e MamuHHOe 00yyeHre U HEeHPOHHBIE CETH

e ABTOMOOWJIBHOE NPOTrpaMMHOE 00ecrieYeHne

3. CTpyKTYypa u coepkaHue TUCUUILTHHBI

OOmias TPyJAO0EMKOCTh JUCIMILIMHBI cocTaBisgeT 4 3adeTHblX eaunui (144
yaca).

3.1 Buabl y4eOHoii paGoThI U TPYA0EMKOCTH
(mo hopmam 0OyueHUs)

3.1.1. Ounas popma oOyueHus

Ne Koum | CemecTpbl
n/n Buna yueOHoi# padoThl 4eCcTBO 2
4yacoB
1 | AyautopHble 3aHATHSA 36 36
B Tom yucne:
1.1 | Jlexkuun
1.2 | CemuHapcKue/IpakKTUUECKHUE 3aHATUS 36
1.3 | JlabopaTopHbIe 3aHATHS
2 | CamocrosiTesbHasi pabora 108 108
3 | IlpomexxyTouHasi aTTecTanus
3auer
Hroro 144

3.2 TemaTruyeckuii MJaH U3y4YeHUS TUCIHUNIUHBI
(mo hopmam oOydeHus )

3.2.1. Ounas popma oOyueHus



No Pa3zgenbl/TeMbl
n/n TACHUATIINHBI

TpyaoemMkocThb, Yac

Bcero

AyautopHas padora
14 @) O

Jlexuuu

CemuHap

Kue/
MIPAKTHYECKHE

JlaGopar
PHBIC 3aHATHUS

[IpakTnu
CKasl IOJrOTOBKA

CamocrosiTe
JibHas1 paboTa

Pazgen 1. BBoaHo-
KOPPEKTHPOBOYHBIN Kypc
rPaMMATHKHU AHTJIHIICKOT0
AI3BLIKA.

1.1 Tema 1. [lenoBasg KOMMyHUKAaIUs B
oduce, padboune 3amxaun/ Borpocsl,
YHCIUTENbHbIE (TPAMMATHKA)

30

24

1.2 | Tema 2. [lenoBast KoppecroHieHIHst/
Mo nanbHble T71arojs! (rpaMmmaTHKa)

20

16

1.3 | Tema 3. Berpeua ¢ aenoBbIMH
nmapTHEpaMU Ha MPEIIPUATHIX
MapTHEPOB: MPE3EHTAIUS ce0s U
komnanuu. [ToAroToBKa Mpe3eHTaInH.
TED-talks. CtpanaTtenbHblii 3a10T
(rpamMmmaruka).

40

10

30

Pasznen 2. Hayunas simrepatypa Ha
AHIIMICKOM si3bIKe. UTeHue
MATEPHAJTOB OTPAC/IEBbIX KYPHAJIOB

2.1 Tema 1. Ycroemasle KOMIIaHUA

2.2 | Tema 2. UreHue, uzydcHue
TEMATUYCCKOI'O CJIOBApsS U O6CY)KI[6HI/IG
3 (Tpex) TeMaTHYECKUX CTaTei
(xypuansr: Journal of Engineering
Design; Research in Engineering
Design; Journal of Engineering, Design
and Technology u 1.1.)

30

10

20

3 Hrorosoe 3ansitue. [loBTopenne.
3aveTHas padora

20

14

HNToro

144

36

108

3.3 Conep:xkaHue TUCHUILITUHBI

Pazgen 1. BBOAHO-KOPPEKTHPOBOYHBIN KypC I'PAMMATHKH AHIJIMHCKOIO

fI3bIKA

. Tema 1. JlemoBas komMMyHHKanus B odwuce, paboume 3amayu.

KynsrypHo - cnenuduyueckre 0COOEHHOCTH MEHTAJUTETa CTPAH H3Y4aeMoro

s3bIka. Paccka3z 00 OCHOBHBIX pa0OyMX 3ajadax, CTaHAAPTHOM pabodeM HE.

I'pammaTuka: Kak 3aJ1aBaTh pa3HbIe TUIIBI BOIPOCOB (001IMii, crieruanbHblil). Kak

YUTaTh YUCIWTENbHBIC: 1edble Yuciaa OT 1 1o mMwuidapaa; aApodu; (popmylibl;




MeTpHUYecKas U UMIIEPCKas;

. Tema 2. JlenoBas koppecnioHaeHIMsA. OCHOBHBIE PEATIUU U JOCTUKECHHUS
B 00JaCTM HAy4YHBIX M TPO(HECCHOHATBHBIX HWHTEPECOB, B 3KOHOMHYECKOH W
COLIMATbHON XKU3HU CTPaH M3Y4aeMOro si3blKa. |’ paMmaTHKa: MOJANbHbBIE TIaroibl
BO3MOKHOCTH, YMEHHSI, pa3pelIeHus, 3arpeTa

. Tema 3. Bcerpewa ¢ fAeoBBIMH  NApTHEPAMU Ha MPENIPHUATHAX
NapTHEPOB: Tpe3eHTausl ceOs W KOoMIaHuW. JIMHTBUCTHYECKHE CpEACTBa
(maGoHBI) TOATOTOBKH  JICJIOBOM  TPE3CHTAIlMM HA  aHTJIUHCKOM  SI3BIKE.
HesepOanbubiii komnonent (TED-talks). I'pammaruka: moBTOpeHHE OCHOBHBIX
IrpaMMaTHYECKHX BPEMEH aHTJIMMCKOTO SA3bIKa, CTPaJAaTeIIbHbIN 3aJI0T;

Paznen 2. Hayynasi JuTeparypa Ha aHIJIMICKOM si3bike. UrteHme

MAaTepPHAaJIOB 0TPACJIeBbIX :KYPHAJIO0B
. Tema 1. Ycreniasie KOMIAHUU: YTCHUE U 00CYXKIeHUE HH(DOpMAIUU O
KPYIHBIX UTPOKAX HA PhIHKE: OCHOBHAS MPOIYKIIUS, KOHKYPEHTHBIE IPEUMYILIECTBA,
HUIIIH, 000POTHI, OCHOBHBIE PHIHKH COBITA.

. Tema 2. Utenue, n3yueHrue TEMaTHYECKOTO CIOBapsa U 00CyxaeHue 3
(Tpex) Tematuueckux crareii (kypHanbl: Journal of Engineering Design; Research
in Engineering Design; Journal of Engineering, Design and Technology u T.1.):
YTeHHE OTOOpPAHHBIX IOJ] YPOBEHb TPYIIIBI AyTEHTUYHBIX OOpa3IOB HAYYHBIX
TEKCTOB, paboTra ¢ NMpodecCHOHATBHO-OPUCHTUPOBAHHON JICKCUKOH, 00CYXIeHNE
METOJIOB, SKCIIEPUMEHTOB, JOCTUTHYTHIX PE3YJIBTATOB (C dJIEMEHTaMU IepecKasa,

paccyXJIeHus, T0Ka3aTeIbCTBA, MIOJEMUKH, aHalIn3a U 0000IICHN).

3.4 TemaTnka ceMUHAPCKUX/IPAKTHYECKHUX U J1a00PATOPHBIX 3aHATHI

3.4.1. CemuHapcKue/IpakTHIECKUE 3aHITHUS

Pazgen 1. BBOAHO-KOPPEKTHPOBOYHBIN KypC I'PAMMATHKH AHIJIMHCKOIO
SI3bIKA

. Tema 1. JlenoBas kxomMMyHuKanus B oduce, pabouue 3amauu.
KynbrypHo - cnenuduueckue OCOOEHHOCTM MEHTAJIUTETa CTPaH H3y4yaeMOoro

s3bika. Paccka3z 00 OCHOBHBIX paOoOyWX 3ajavax, CTaHAAPTHOM pabodeM HE.
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['pammaTuka: Kak 3a71aBaTh pa3HbIe TUIIBI BOMPOCOB (001IMi, crieruanbHbIil). Kak
YUTaTh YUCIUTENbHBIC: 1eJble Yuciaa OoT 1 m0 mMwumapaa; ApoOu; GopMyJbl;
MEeTpUYECKasi U UMIIepCKasi;

. Tema 2. JlenoBas koppecnioHaeHIMs. OCHOBHBIE PEATTUU U JOCTUKECHHUS
B 00JIaCTM Hay4YHbIX U TPOQPECCUOHATBHBIX HHTEPECOB, B SKOHOMHUYECKOH U
COIMAILHOM KU3HU CTpPaH M3ydyaeMoro si3blka. [ paMMaTHKa: MOJAJIbHBIC TJIAroJIbl
BO3MO>KHOCTH, YMEHHUSI, pa3pelieHus, 3ampeTa

e Tema 3. Bcrpeua c [1enoBbIMH MapTHEpaMH Ha TPEATPUITHIX
napTHEPOB: Tpe3eHTalusi cebs U KoMMaHuu. JIMHTBUCTUYECKUE CpeACTBa
(1abs0oHBI) TOATOTOBKH  JICJIOBOM  MPE3EHTAllMM HAa  AHTJIMHCKOM  SI3BIKE.
HesepOanbubiii kommnonent (TED-talks). I'pammaruka: moBTOpeHHE OCHOBHBIX
rpaMMaTUYECKUX BPEMEH aHTJIMICKOTO sI3bIKA, CTPAAAaTEeIIbHBIN 3aJI0T;

Paznen 2. Hayynasi JuTeparypa Ha aHIJIMICKOM s3bike. UrteHme

MAaTepUAaJIOB 0TPACJIEeBbIX KYPHAJIOB
. Tema 1. VYcrneurnsie KOMIAHUU: YTEHUE U OOCYXKJIEHUE UH(POPMALIUH O
KPYIHBIX UTPOKAX HA PhIHKE: OCHOBHAS MPOIYKIUS, KOHKYPEHTHBIE TPEUMYIIECTBA,
HUIIIH, 000POTHI, OCHOBHBIE PHIHKH COBITA.

. Tema 2. Utenue, n3yueHrne TeMaTHYECKOT'O CIIOBAps U OOCYXXJICHHE 3
(Tpex) Tematnueckux crareii (kypHansl: Journal of Engineering Design; Research
in Engineering Design; Journal of Engineering, Design and Technology u T.1.):
YTeHHEe OTOOpPAHHBIX IOJ] YPOBEHb TPYIIBI AyTEHTUYHBIX OOpa3IOB HAYYHBIX
TEKCTOB, paboTa ¢ MpodhecCHOHATHHO-OPUEHTUPOBAHHOW JIEKCHKOM, 00CYKIeHUE
METOJI0B, 3KCIIEPUMEHTOB, JOCTUTHYTHIX PE3YyJbTAaTOB (C 3JIIEMEHTAMHU IepecKasa,

paccyXJIeHus, T0Ka3aTeIbCTBA, MOJEMUKH, aHalIn3a U 0000IICHNS).

3.5 TemaTnka KypcoBbIX NPOEKTOB (KYPCOBBIX padoT)
OTCYTCTBYIOT KYpCOBBIE€ MPOEKTHI COTJIACHO YYCOHOMY TIJIaHY
4. YyebHO-MeTOAUYeCKOe U HHPOPMAIIMOHHOE o0ecTieueHne

4.1 Hopmatusublie 1o0KyMeHTbI H 'OCTb1
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ISBN 5-06-004600-1 (B nep.) AHrIMACKHI SI3bIK 17151 HHKEHEPOB: YYEOHUK JJIs
CTYZCHTOB BY30B, O0YYaIOMINXCS MO0 TEXHUUECKUM CIEIHATEHOCTSIM

4.2  OcHoBHas IUTEpaTypa

1. Kamae, A.A. OCHOBBI [JI€JIOBOTO AaHTJIMMCKOTO sI3bIKA [DIEKTPOHHBIN
pecypce] : yueb. mocobue — DnekTpoH. gaH. — Mocksa : ®JIMHTA, 2012.
— 176 ¢. — Pexxum noctyna: https://e.lanbook.com/book/20262. — 3ari. ¢
JKpaHa.

4.3 JlomoJHUTeJIbHAS JUTEpaTypa

1. Ilerpona, FO.A. [lenoBoil aHTIMHCKUH S3BIK [ DIEKTPOHHBIN pecypc] : yueo. /
IO.A. IlerpoBa, B.b. Uepemuna, JI.5. I'oparenko. — DNEKTpOH. JaH. —
MockBa : ®JIMHTA, 2016. — 150 c¢. — Pexum pocryna:
https://e.lanbook.com/book/77000. — 3ari. ¢ skpaHa.

4.4  JjaexTpoHHBIE 00pa3oBaTe/IbHbIE PecypPChl

1. buzHec KOMMYHUKAIUA:
http://www.prdaily.com/Main/Articles/Listening_facts_you_never_knew 14645
.aspx http://www.noupe.com/how-tos/12-secrets-of-effective-business-
communication.html

2. Hanmcanue

pe3rome:

WWW.resume

gig.com

Www.resume-

now.com

3. Jlemomas mepenucka
http://www.letterwritingguide.com/businessletterforma

t.htm http://www.writeexpress.com/Formal-and-

Informal-Letters.html 4. JlenoBeie Tenedonnbie

IIEPETOBOPHIL:

https://www.englishtown.com/community/portal/spoken/phone/free.as
px http://speakspeak.com/resources/general-english-vocabulary/telephone-
language

4. IIpesenTanusi:
http://www.youtube.com/watch?v=QT5vIkGM810


http://www.prdaily.com/Main/Articles/Listening_facts_you_never_knew_14645.aspx
http://www.prdaily.com/Main/Articles/Listening_facts_you_never_knew_14645.aspx
http://www.prdaily.com/Main/Articles/Listening_facts_you_never_knew_14645.aspx
http://www.prdaily.com/Main/Articles/Listening_facts_you_never_knew_14645.aspx
http://www.noupe.com/how-tos/12-secrets-of-effective-business-communication.html
http://www.resumegig.com/
http://www.resumegig.com/
http://www.resume-now.com/
http://www.resume-now.com/
http://www.resume-now.com/
http://www.letterwritingguide.com/businessletterformat.htm
http://www.letterwritingguide.com/businessletterformat.htm
http://www.writeexpress.com/Formal-and-Informal-Letters.html
http://www.writeexpress.com/Formal-and-Informal-Letters.html
http://www.englishtown.com/community/portal/spoken/phone/free.aspx
http://www.englishtown.com/community/portal/spoken/phone/free.aspx
http://www.englishtown.com/community/portal/spoken/phone/free.aspx
http://www.englishtown.com/community/portal/spoken/phone/free.aspx
http://speakspeak.com/resources/general-english-vocabulary/telephone-language
http://speakspeak.com/resources/general-english-vocabulary/telephone-language
http://www.youtube.com/watch?v=QT5vlkGM810
http://www.youtube.com/watch?v=QT5vlkGM810
http://www.youtube.com/watch?v=dEDcc0aCja
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http://www.youtube.com/watch?v=dEDcc0aCja

5. Ycnelraple KOMIIaHUM:

http://www.ford.ie/AboutFord/CompanyInformation/HistoryOf

Ford http://www.gazprom-

mt.com/WhoWeAre/OurHistory/Pages/default.aspx
http://windows.microsoft.com/en-au/windows/history#T1=era0

4.5
odecreyenue

1. MS Word (MS Office 2007, 2010);

2. Windows / OneparnonHas cuctema cemeiictsa Linux

4.6

JIMneH3uoHHOEe M CBOOOTHO PACIIPOCTPAHACMOC ITPOrpaMMHOE

CoBpeMenHbIe TpodecCHOHATIbHBIE 0a3bI JaHHBIX M HH(OPMAIIHOHHBIE
CIPaBOYHbIE CHCTEMbI

1. http://rushim.ru/books/electrochemistry/electrochemistry.htm - snexrponHas

oubnroreka

2. http://www.ise-online.org International Society of Electrochemistry
3. KoncynpranT [lntoc - cripaBoyHas mpaBoBas cUCTeMa (IOCTYM IO JIOKATBHOM

CETH C KOMITBIOTEPOB OUOTUOTEKHN )
4. CJ1O Mockosckoro Ilonurexa

5. MarepuajibHO-TeXHUYECKOe obecreyeHune

J71d TONMHOUEHHOIO MPOXOXKIACHUS M OCBOCHUS JIAHHOW JUCHUIUIMHBI B

pacrnopspKeHue

CTYJICHTOB TIPEAOCTABIISIETCS HEOOXOAMMOE JUIsl  BBITIOJTHCHUS

TPYHIIOBOTO WJIM WHIWBUIYAIBHOTO 33/1aHKsI 000PYIOBAaHUE U MaTEPUAIIBI.

HauMenoBanue croenuaibHBIX
OMeENIeHN

OCHAIIIEHHOCTh CIenaabHbIX
IOMENIEHUI

HepequL JIMICH3NOHHOI'O
MMpOrpaMMHOI0 oOecrneyeHus

JlekmoHHas ayIUTOpUs U AJIs
MPaKTUYECKHUX PadoT

OCHAII[EHHEBIE
MPE3CHTAIIMOHHON TEXHUKOM
(nHTEepakTUBHAA JOCKa, 15
KOMITBIOTEPOB). DJIEKTPOHHBIN
Kypc nekuuil. Harnsaueie
nocoOus Ha MPE3EeHTAIIMHOHHBIX
TIaHIeTax (IepeHOCHbIE).

- Microsoft Windows 10
-Microsoft Office Professional
Plus

6. MeToanueckue peKoMeHaaluu

6.1
o0yueHus

MeToauueckue PEKOMEHIAIIMNA IJIA NIpenmoaaBaTe/id 10 Opranm3anuuu



http://www.youtube.com/watch?v=dEDcc0aCja
http://www.ford.ie/AboutFord/CompanyInformation/HistoryOfFord
http://www.ford.ie/AboutFord/CompanyInformation/HistoryOfFord
http://www.ford.ie/AboutFord/CompanyInformation/HistoryOfFord
http://www.ford.ie/AboutFord/CompanyInformation/HistoryOfFord
http://www.gazprom-mt.com/WhoWeAre/OurHistory/Pages/default.aspx
http://www.gazprom-mt.com/WhoWeAre/OurHistory/Pages/default.aspx
http://windows.microsoft.com/en-au/windows/history#T1%3Dera0
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Cornacao crangapty @I'OC BIIO mpenonaBaTenb MHOCTPAHHOTO SI3BIKA
JIOJDKEH OBITh OPUEHTHUPOBAH HA pEIICHHWE TaKUX METOAMYECKUX 3ajlad Kak:
CpPaBHEHHE PA3JIUYHBIX, MIPUHATHIX B OTCYECTBEHHOW M 3apyO€KHOU MpPAKTHUKE,
MOAXOA0B M METOJIOB OOy4YeHUSI HWHOCTPAHHOMY SI3BIKY Kak CpEACTBY
MEXyHapOJHOro oOOIeHus; (QopMHPOBaHUE Y CTYACHTOB HHOSI3BIYHOMN
KOMMYHUKAaTUBHON KOMITIETEHIIUU.

YcnoBueM [nns  peanm3alliM  JAaHHBIX 3aad  ABISETCS oOecredeHue
HEOOXOIUMOT0  YpPOBHSI MPO(eCCHOHATBHO-METOIUUECKON peduiekcun  Ha
COOCTBEHHBIN OMBIT OOYYCHHS MHOCTPAHHBIM SI3bIKaM, a TAaK)KE Ha YCTAHOBJICHUE
U peaju3alui0 MEKIUCIUIUIMHAPHBIX CBSA3CH C TPEeIMETaMH  S3BIKOBOTO,
TICUXOJIOTO-TIEIarOTUYECKOTO U APYTHX ITUKIIOB.

Hucrumumaa  «MHOCTpaHHBIN  S3BIK» OPHEHTHpPOBaHA Ha TIOJATOTOBKY
CICIUAIMCTOB Pa3jIMYHOr0 Mpodwis, KOTOpas B COYECTAHUH C JPYTUMH
NPAKTUYCCKUMH  JAUCIUIUIMHAMHM  JIAaHHOTO  IIMKJA JIOJDKHA  OOCCIICUMTH
npo(eCCHOHAIbHO  JIMYHOCTHYIO  MOJATOTOBKY  OyJIYIIMX  CIICIHAIUCTOB,
oOydJarImmxcs Mo WX crenuaabHOoCTsIM. OCHOBHOM Kypc JaHHOW IMPOTrpPaMMbI
pa3paboTaH /il MAarUCTPOB, PaHEE M3yYaBIINX AHTJIMACKUNA S3bIK. [ J1aBHAS 11€Tb
JaHHOTO Kypca — pa3BUTHE KOMMYHHKATHBHOW KOMIIETEHIIUU B cpepe eT0BOro
OOIICHHS, KOTOPasl MMO3BOJIUT UM MPArMaTHIeCKu MPUEMIIEMO BapbUPOBATh CBOEC
pedeBoe TMOBEICHHWE B 3aBHCHUMOCTH OT CHTyaluu oOOmeHHus. [loCKONbKy B
00pa30BaTeILHOM MPOCTPAHCTBE TUCIHUIUINHA « MHOCTpaHHBIN SI3BIK» OTHOCHUTCS
K OJOKYy TyMaHWTapHBIX JHCHUIUIMH, OHAa HWMEET Ba)XHOE 3HAYCHHE B
dbopmupoBaHUU COITMOKYJIBTYPHOT'O o0JMKa COBPEMEHHOT'O
KOHKYPEHTOCITIOCOOHOT'O CITCIIUAIHCTA.

Kypc cocTtonT n3 npakTHYECKUX 3aHATHN, HO 3HAYUTEIIbHAA YaCTh 3aHATUI
OTBOJIUTCSI HA CaMOCTOSITEJIbHOE OBJIQJICHUE IUCUUIUIMHOW. PoneBbie urphl,
YTEHUE JICJIOBOM KOPPECHOHACHUWU, NPEAbSIBICHUE TNPE3CHTAlMd U BCE
OCTAJIbHBIE BHUJIbl KOMMYHHUKATUBHOUW NEATEIIBHOCTH JOJKHBI COMPOBOKIATHCS
JEKCUKO-TPaMMaTUYECKUMU CTPYKTypaMu JI€JI0OBOM KOMMYHHMKALIMH, OOJbIIUM
KOJIMYECTBOM MUCbMEHHBIX U YCTHBIX 33JJaHUI, HALIEJICHHBIX HAa Pa3BUTHE YMEHUI
nenoBoro obuieHus. [IpoOGaeMHbIi XapaKTep pOJEeBbIX UTP U Mpe3eHTalul Oyer
CIIOCOOCTBOBATh  JalbHEHIIEMY OOCYXJEHHUIO BOIPOCOB, TMOJHSATHIX B
mpoeccuoHaTbHO OPUECHTUPOBAHHBIX CUTYAITUSIX.

CrpykTypa Kypca COCTaBJI€HA C YYETOM MOCJIE0BATEIbHOIO ABUKEHHUS OT
MPOCTOr0 K CJOXKHOMY, TMO3BOJISIIOIIAS MPOJOKATh OOyYeHHE U BECTH
npoeCCUOHANIbHYIO JEATEeNbHOCTh B HMHOSI3BIYHON cpene. g  ycmnemHoro
OBJIQJICHUSI KYPCOM HMHOCTPAHHOIO $I3bIKa HEOOXOJMMO COYETaTh JIMHEHMHOCTh U
MOJIYJIbHOCTD, (YHIAMEHTAIBbHOCTh U MPAarMaTUYHOCTbD.
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6.2 MeToquecm/le YKazaHust JJIs1 oﬁyqamumxm IO OCBOCHHIO JUCHUIIINHBI

IIpu ycnemnoM ycBoeHun Kypca «VIHOCTpaHHBIN SI3BIK» 3HAHWS, YMEHUS,
BJIaJICHUSA, IIOJy4YEHHBICE MOIYT MCIIOIb30BaThCS CTYACHTAMU IIPU U3YYECHUU
APYTUX JUCUMIUIMH, @ TAKXK€ B YCIOBHUSAX PEANTbHOr0 OOILIEHUS C HOCHUTEISIMU
A3bIKA KaK B 00JIACTH IIOBCEJHEBHOT'O, TaK U B 00JIaCTH JEJII0OBOr0 OOLIEHMS.

N3ydenne naHHOW JUCHUILIMHBI TaK)XKe CIIOCOOCTBYET paCUIUPEHUIO
Kpyrozopa OyAylmUX KOHKYPEHTOCIIOCOOHBIX CIEIHAIUCTOB, MOBBIIICHUIO
YPOBHSI UX O0IIeH KyJIbTYPhl U UHTEJUJIEKTA B 1IEJIOM.

B oOnactu BocnHTaHMs JTUYHOCTU UENbIO AUCHMIUIMHBI « HOCTpaHHBIN
A3BIK» SABIAECTCA (DOPMUPOBAHHME YBAXKEHHUS K JyXOBHBIM M MHTEIEKTYaJlbHBIM
LEHHOCTSIM JIPYTUX CTPaH U HApPOJIOB; Pa3BUTHE COLUATBHO-TMYHOCTHBIX KAUECTB
OyIoylIMX  CHEHHATMCTOB  TOKOJeHHA  “NEX!” —  IeNeyCTPEeMIICHHOCTH,
OpraHU30BaHHOCTH, TPYIOIIO0US, OTBETCTBEHHOCTH, KOMMYHUKATUBHOCTH.

7. ®OH OLIEHOYHBIX CPE/ICTB
7.1  MeToabl KOHTPOJISI M OLEHUBAHHUS PE3YJILTATOB 00y4YeHHSsI

B npomecce o00yueHUsT HCHOIB3YIOTCS CIEAYIOUIUME OIEHOYHbIE (POPMBI
CaMOCTOSITEIIbHOM Pa0OTHl CTYJEHTOB, OLIEHOYHBIE CPEACTBA TEKYIIETO KOHTPOJIS
YCHEBAEMOCTH U IPOMEKYTOUHBIX aTTECTAIUN:

— TMOATOTOBKA MPAKTUUYECKUM 3aHATHUAM;
— BBINIOJIHEHUE PSAJIa KOHTPOJIBHBIX 3a1aHUM.

7.2 IIkaja 1 KPpUTEPUH OLIEHUBAHUSA Pe3YJbTATOB 00yUeHHs

Ha nonrotoBky otBeta ctyneHTy oTBoaUTCS 40 MUHYT. OTBET COAEPKUT
JIB€ YaCTH: OTBET HA TEOPETUUYECKUN BOIIPOC U MOJATOTOBKA aHHOTAIIMU O TEKCTY
o0bemMoM 1000 3nakoB. OTBET OIEHMBACTCS KaK «3a4TCHO)» JU00 «HE 3a4TCHOY.
OmneHka «3a4TEHO» O3HAYaeT, YTO KOMIIETCHIIMM OCBOCHBI, «HE 3auTCHO» -
KOMIICTCHIIUHM HE OCBOCHBI.

Mlxana
Onucanue
OLICHUBAHUSA
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3aureHo

BrimostHeHBI BCe BUIBI y4€OHOU paOOThI, MPETYCMOTPEHHBIE Y4EOHBIM IJIAHOM.
CTyneHT JEeMOHCTPUPYET COOTBETCTBHE 3HAHUM, YMEHHUH, HaBBIKOB
MPUBEACHHBIM B TaOMUIaX TOKAa3aTeNel, ONepupyeT MNPHOOPETEHHBIMU
3HAHUSIMHU, YMEHUAMU, HABBIKAMH, IPUMEHSAET UX B CUTYaLHSIX IMOBBIIEHHON
cinoxxHOCTH. [Ipu 3TOM MOryT OBITH HOTYIIEHB HE3HAYUTEIBHBIC OIIMOKH,
HETOYHOCTH, 3aTPYAHEHUS ITPU aHATUTUYECKUX ONEpalursX, IEPEHOCE 3HAHUI
Y YMEHHI Ha JPYyrue KOHCTPYKUHUH.

He 3auteno

He BpimonHeH oauH uinu Oojiee BUJOB y4yeOHON pabOThI, MPELYCMOTPEHHBIX
yueOHbIM T1aHOM. CTYAEHT IEMOHCTPUPYET HEMOJIHOE COOTBETCTBHE 3HAHUM,
YMEHMH, HaBBIKOB IPHUBEAECHHBIM B TaOiHIlaxX IOKa3aTesied, JIOIyCKaloTCs
3HAYUTENIbHbIE OIMIMOKH, MPOSBISAETCS OTCYTCTBUE 3HAHUN, YMEHHI, HABBIKOB
0 psily OKa3aTesel, CTy/IEeHT UCIBITHIBAET 3HAUMTENIbHbBIE 3aTPYAHEHUS TIPU
ONEpUPOBAHMWU 3HAHUSAMU U YMEHUSIMH NpU HUX I[EpPeHoce Ha Jpyrue
KOHCTPYKIUH.

7.3  OueHo4YHBbIE CpeCTBA

7.3.1. Texymuii KOHTPOJIb

IIpuMepbl 3a1aHU U3 KOHTPOJIbLHOI PadoThI

1. Match the words, which you have met in the text with their definitions

nouns

Business, communication, statement, customer, cue, image, attitude, pitch, interaction,
representation.

N oo g B~ w D oF

other.

Something that you say or write that states a fact or gives information in a formal way.
An event, action, or statement that tells someone indirectly that they should do something.
An opinion that people have about someone or something.

The work of buying and selling products or services.

The process of giving information or ideas known to someone.

The level or degree of activity or of someone’s emotions.

The activity of being with and talking to other people, and the way that people react to each

8. Someone’s opinions or feelings about something, especially as shown by their behaviour.

9. Assign, symbol, or picture of something.

10. A person or company that buys goods or services.

a)verbs
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To refer, to promote, to relay, to function, to comprise, to encourage, to buy, to involve, to
provide, to use, to word, to transmit, to portray, to observe, to access, to deliver, to keep
track, to improve, to allow, to hold, to look for.

To transfer information, news, or a message to someone.

To include something as a necessary part of an activity, event, or situation.
To give someone something that they want or need.

To mention someone or something when you are speaking or writing.

To support or encourage something.

To have all the information you need about something.

To use words to express something in a particular way.

To consist of two or more things.

© © N o o B~ w DdoE

To pass information, beliefs, or attitudes to other people.

[EY
o

. To work or operate in the correct or normal way.

-
[N

. To bring information or documents to someone.

[EY
N

. To persuade to do or continue to do something by giving support or advice.

[N
w

. To show or describe someone or something in a particular way.

[
N

. To give someone permission.

[N
[Sa]

. To organize something.

[y
[op}

. To get information especially from a computer.

=
\l

. To watch someone doing something, or to watch something happening.

=
[0 0]

. To hope to get something that you want or need.

=
(o)

. To get something by paying money for it.
20. To make something better.

2. Fill in the blanks with the missing words:
BUSINESS COMMUNICATION

The term ‘business communication’ ........ (refers/refere) to any communication used to
promote a product, service, or organization; to relay information within a business; or to function
as an official statement from a company.

Business communication comprises a huge body of knowledge on marketing and
management. Marketing is the ways in which a company ...........

(encourages/encourage) people to buy its products by deciding on price, type of a customer, and
the advertising policy. There .....(are/is) two major aspects of marketing: the recruitment of new
customers; the retention and expansion of relationships with existing customers.
Management......... (involves/involving) the control and operation of a business or
organization. The source of marketing and management methods is in social sciences,
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particularly psychology, sociology, economics, and even in creative arts. The core of effective
marketing and management is communication.

There are several methods or means of business communication: writing business letters
and e-mails, telephoning, providing reports and presentations, face-to-face meetings, and, of
course, web-based communication.

Bonpocel 1151 YCTHOLO onipoca:

Kpumepuii oyenxu. KpureprieM OLIEHKHU SIBJIIETCS MOJHOTAa U TOUHOCTh
OTBETOB CTY/ICHTOB Ha MOCTABJICHHbIE Mepe]l HUM BONPOchl. OlieHKa 1o S-6aibHon
HIKaJIe.

IIpuMepsI BOIPOCOB K TeMaM
YcrpoiicTBo Ha padoTy:
What procedures does the application process include?
What is a CV?
How can you decode the abbreviation ‘CV’?

What is the difference between a CV and résumé?

o~ W npoE

What does a CV/résume include?
JesoBasi koppecnoHIeH U
What is a business correspondence?
What are the objectives of business correspondence?
What is the significance/importance of business correspondence?
How can the term ‘business letters’ be defined?
What are the required parts of a business letter?
What are the essential features of a good business letter?

What is the importance of high quality in business correspondence?

© N o g ~ w NdPE

What are the differences between the business letter and personal letter?
Pa3Burtne JeJIOBbIX KOHTAKTOB

What functions can be performed through a mobile device?

Why should business telephone calls be perfect?

How can you improve special skills for effective telephone conversations?

What stages can we distinguish when making a call?

What does the preparation for a phone conversation include?

What should you do at the introduction stage of business telephone conversations?

How should you complete business telephone conversations?

© N o g ~ w0 D PE

Why should you answer a call as soon as possible?
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9. IIpeObiBaHUE B CTpaHE U3y4aeMOTO SI3BIKA.
10. Do you like travelling?

11. Are you planning any trips this summer?

12. What means of transport do you prefer while travelling?

13. What is the longest trip you've ever taken by car?

14. Do you know how to drive a car?

15. Do you think you're a good driver?

16. Do you enjoy driving or would you rather let others drive?

17. Have you ever been abroad?

18. What foreign country have you ever visited?

19. Can you imagine what you need while on business trip?

PoJsieBbIe Urpsl

1. Read and reproduce the dialogues; then arrange your own role play ‘Business Telephone

Conversation’.

a) reserving a room in a hotel

- Hello! Garden View Hotel. Can | help you?

Yes, a single room for three nights. What is
your name?

- Sure. The hotel is located in a quiet square
within two-minute walk to ‘Earls Court’
underground station.

We’ll need your credit card.

- No, youneedn’t. You’ll do iton your arrival.
- Thanks for calling. Look forward to meeting

- I’d like to reserve a single room with a
bathroom for three nights form Monday,
the 7" of April, to Wednesday, the 10" of
April, inclusive.

- Andrew Wright. Would you be so kind
as to tell me if there is a tube station near
your hotel?

- It’s perfect. Which way should I pay?

- That suits me. Should I pay beforehand?
- Oh, it’s great! Thank you ever so much!

- Bye!

TecrupoBanue

ﬂ]l}l OYCHUBAHUA pe3ylbmamo8 mecCmupoeadnusl 603MONCHO UCNO1b306ANTb Cﬂedyiow;ue

Kpumepuu OyeHUuearust.
¢ [PaBUIIBHOCTL OTBCTA UJIU B1>160pa OTBECTA,

¢ CKOPOCTBb MMPOXOKICHUS TCCTA,

¢ HAJIN4YHUC MMPABUJIIBHBIX OTBCTOB BO BCCX MPOBCPACMBIX TEMAX TCCTA,
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® OLEHKAa NpOBOJAUTCS IO OanbHON cucteme. I[IpaBUIIBHBIM OTBET Ha BONPOC TECTOBOIO

3amanusg paBeH | Oamry. OOmiee KOJIM4YecTBO OajulOB 1O TECTY PaBHAECTCS KOJIUYECTBY
BOIIPOCOB;

e oO0mee KoJu4ecTBO BompocoB npuHuMaercs 3a 100%, orieHka BBICTABISETCS 10 3HAYCHUIO
COOTHOLICHUS TPaBUJIBHBIX OTBETOB K O6HI€My KOJIMYCCTBY BOIIPOCOB B IMPOLCHTAX;

¢ JUIA NCPECUCTa OUCHKU B TPAAULIMOHHYIO CUCTEMY UCIIOJIB3YCTCA Ta6JII/IIla COOTBECTCTBUAI:

I'pannusl B mporieHTax TpanuuroHHAs OLEHKA
85-100% 5 - oTIMYHO
71-84% 4 — XOpOIIIO WJTH 3a4TEHO
60-70% 3 — YIOBIIETBOPHUTEIHHO WIIH 32a4TEHO
0-59% 2 — He Y/IOBJIETBOPUTEIFHO WM HE 3a4TCHO
Tect D. Walt Disney
Test yourself. 4. What company uses the business model
1. What company introduced the first of franchising?
moving assembly line for cars? A. Rolls-Royce
A. The Rolls-Royce Company B. Nestlé
B. The BMW Company C. P&G
C. The P&G D. McDonald’s
D. Ford Motor 5. What company has become a symbol of
2. What was the name of the highly globalization?
successful car produced by the Ford A. McDonald’s
Motor Company in 1908? B P&G
A. Mustang C. Ford
B. Thunderbird D. Gazprom
C. Tin Lizzie 6. What company started with the child’s
3. What company “was started by a life saving?
mouse™? A. McDonald’s
A. P&G B P&G
B. McDonald’s C. Walt Disney
C. Nestlé D. Nestlé
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7. What company’s trademark is the coat of 13. What software product belongs to Apple
arms of its founder? Inc.?
A. Nestlé A. MS-DOS
B. P&G B. Android
C. Rolls-Royce C. iOS
D. Walt Disney Company D. TCP/IP
8. What company produced the aircraft 14. When did Steve Jobs and Steve Wozniak
engines? produce their first computer?
A. Rolls-Royce A 1978
B. Ford B. 1960
C. Volkswagen C 1973
D. Bentley D. 1977
9. The founder_ of what company was 15. What was released in 2007 by Apple Inc.?
fond of racing?
A. Apple |
A. Ford .
B. Macintosh
B. Microsoft :
C. Apple iPod
C. BMW :
D. iPhone
D. Rolls-Royce .
4 16. When Paul Allen and Bill Gates hacked
10. What famous Rolls-Royce automobile the school’s computer they were...
was launched in 1907? .
A. punished
A. Merlin

B. given money

B. Silver Ghost
C. offered to improve the operation of

C. Phantom the computer system
D. Bentley D. expelled from school
11. What highly successful product did P&G 17. What city are the founders of Microsoft
produce in 19467 Corporation from?
A. Tide A. Washington
B. Pampers B. Redmond
C. Chipso C. Seattle
D. Dreft D. Boston
12. When was Apple Inc. founded? 18. When did Microsoft launch Microsoft
A 1976 Windows operating system?
B. 1985 A. 1986
C. 1963 B. 1983

D. 2001 C. 1995



19
D. 1973

19. When did Microsoft capture over 90%
market share of the world’s personal
computers?

A. 1990s
B. 2000s
C. 1980s
D. 1970s
20. When was Gazprom founded?
A. 1989
B. 1995
C. 2002
D. 1974

21. How many per cent of worldwide gas
production does Gazprom provide?

A. About 25%
B. About 43%
C. About 15%
D. About 56%

22. Where is the major part of Gazprom’s
production fields located?

A. In Eastern Siberia
B. Atthe Urals

C. InWestern Siberia
D. At the Caucasus

23.Who is the major stake holder in
Gazprom?

A. Banks
B. Private persons
C. Foreign companies

D. The government of the Russian
Federation

24. What was the name of the first Bill Gates
and Paul Allen own company?

A. Altair BASIC

B. Traf-O-Data
C. TCP/IP
D. MITS

25. Match the companies with the cities where
their headquarters are located:

A. Microsoft a) Cupertino
B. Rolls-Royce b) Detroit

C. Ford Motor Company c¢)
Redmond

D. Apple Inc. d) London

26. Match the companies with the people who
contributed greatly in their development:

A. Walt Disney Company a) Paul
Allen

BMW  b) Jules Monnerat
Microsoft c) Herbert Quandt
Nestlé  d) Michael Eisner

E. McDonald’s e) Ray Kroc

O O W

27. Match the companies with the names of
their products:

A. Nestlé a) Crest

B. P&G  b) Merlin

C. Rolls-Royce c) Milo
D.

Ford Motor Company d)
Mustang

28. Match the products of different companies
with their names:

A. House-hold detergent a) Milo
B. Powdered beverage  b) Merlin
C. Aeroengine c) Dreft

D. Car d) Phantom

29. Match the companies with their
descriptions:

A. Gazprom a) has nearly
90000 employees in about 105
countries



B. McDonald’s b) possesses
subsidiaries in such sectors as
finance, media, aviation

C. Microsoft c) celebrated the
100th anniversary in 2004

D. Rolls-Royce d) brought the
prices down because of the self-
service
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7.3.2. IlpomexxyTo4Has aTTecTalus

YcTHBIE TEMBI AJIA 3a4YeTa

1. YerpoiicTBo Ha paborty.
2. B oduce.
3. JlemoBast KOppECHOHICHITUS
4. TIpeObiBaHUE B CTPAHE U3yYaEMOTO S3bIKA.
5. PazButue ACJIIOBBIX KOHTAKTOB (TCJIG(l)OHHBI@ MePeroBOPLI, BCTPCUU HA
KOH(EepeHIUAX, Ha IPEANPUITUIX TAPTHEPOB).
6. [locemenne MeXIyHAPOAHON BHICTABKHU.
7. KoMImanuu 1 MeHe PKMEHT.
8. OTapIx u pa3BIICUCHUS.
IIpuMepsI BOIPOCOB Ha 3a4eTe
1.  Why is it important to tailor a CV/résume to the type of the job?
2 Why shouldn’t a CV/résumé be too long?
3. What does a covering letter contain?
4 How should a covering letter be written?
5. What is an application form designed for?
6. What should you think about while preparing for a job interview?
7 Have you ever taken part in a job interview?
8.  What should you bear in mind while navigating the application process?
9. Do you have anybody to help you write a CV and prepare for the interview?
10. How should you format a business letter?
11. Can an e-mail be considered as a form of business correspondence?
12.  What should you bear in mind while printing business letters?
13.  What letter style is commonly used for business letters?
14.  What are the types of business letters?
15. Have you ever written a business document?
16. How do you ensure that your business correspondence is well-written?
17. What should you do to get the most out of telephone conversations in business?
18. Can you imagine what you need while on business trip?
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