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The purpose of mastering the discipline "Methodology and methods of scientific research in
professional activity" is to study the main issues of the theory of statistics, macroeconomic and
microeconomic statistics, the formation of skills for statistical calculations and the use of statistical
analysis methods to train an economist who meets the requirements of professional standards and the
Federal State Educational Standard in the direction 38.03.01 "Economics".

The main tasks of studying the discipline:

mastering the most important concepts and provisions of the general theory of statistics in the
field of collecting primary statistical information, summarizing and grouping the obtained primary
data and their subsequent processing by statistical analysis methods;

mastering the methodology of collecting, processing and statistical analysis of data necessary
to solve the economic tasks;

getting an idea of the areas of application and the formation of skills for using the studied
techniques in the practical activities of an employee of the financial service of the organization.

[l study of the most important indicators of social statistics and the methodology of their
calculation.

Training in the discipline "Methodology and methods of scientific research in professional
activity" is aimed at the formation of the following competencies among students:

Code and name of competencies Indicators of competence achievement
UC-1. Capable able to carry out a critical IUC-1.1. Analyzes the problem situation as a
analysis of problem situations based on a system, performs its decomposition and
systematic approach, to develop a strategy of determines the connections between its
actions components.

IUC-1.2. ldentifies inconsistencies and gaps in
the information needed to solve a problem
situation, and also critically evaluates the
relevance of the information sources used.
IUC-1.3. Develops and substantiates a strategy
for solving a problem situation on the basis of a
systematic and interdisciplinary approach,
taking into account the assessment of existing
risks and the possibilities of minimizing them.

2. The place of discipline in the structure of the educational program

The discipline belongs to the mandatory part of block B1 "Disciplines (modules)".
The study of the discipline is based on the following disciplines, practical training:
* 1o
The main provisions of the discipline should be used in the future when studying the following
disciplines (practices):
e [] Finance, money circulation and credit;
[ Industry economics;
LI Risk assessment and analysis;
[ Marketing research;
[ Economic analysis
[] Pre-graduate practice.

3 Structure and content of the discipline

The total labor intensity of the discipline is 4 credits (216 hours).

3.1 Types of educational work and labor intensity
3.1.1. part-time education



p/p Type of educational work Number of Semesters
hours 1
1. | Classroom classes 28 28
mcluding:
1.1 | Lectures 14 14
1.2 | Seminars/practical classes 14 14
1.3 | Laboratory classes - -
2. | Independent work 188 188
including:
2.1 | Preparation for practical classes (study of 98 98
lecture material)
2.2 | Preparing for testing 45 45
2.3 | Independent task solving 45 45
Intermediate certification
test/ dif. test/ exam JIK3aMeH
Total 216 216

p/p

3.2 Thematic plan for the study of the discipline

(according to the forms of training)
3.2.1. part-time education

3.2.1. part-time education

Labor intensity, hour

Classroom work

Total
Lectures

Laboratory

classes

Practical

training

Independent work

—

Science and scientific research

]
NS
g}

The concept of the method and methodology
of scientific research

24

o 2| practical classes

|
|

Philosophical and general scientific methods
of scientific research

[S]

—
]

Private and special methods of scientific and
pedagogical research

24 2

—
]

Correlation of pedagogical science and
pedagogical practice

Experimental method in scientific and
pedagogical research

Survey method: interview

Methodology of pedagogical research of
personality

24 2

—
]

Preparatory stage of research work
Organization of the research process
Structure of the Master's thesis

24 1

10

The style of the scientific and pedagogical
text

Identification of problematic situations in the
text

24 1

10




Techniques of semantic text folding
Annotation and abstracting of scientific texts
Scientific review

Preparation of a master's thesis 24 1 1 10
Features of preparation and defense of a 24 1 1 8
master's thesis

Hroro 216 14 14 188




Abstract to the work program of the discipline « Foreign Language of
Business and Professional Communication»

1. Llesn, 327241 4 ILIAHHPYEMbIe pe3yJbTAaThl 00y4YeHHs 110 JHCUHILIHHE

K OCHOBHBIM HEJIAM OCBOCHHA JHCIHUITIJIHMHBI «HHOCTpaHHBIf:I SA3BIK JICIIOBOT'O

u npodeccuonanpHoro oobmeHus (Foreign Language of Business and Professional

Communication)» cleyeT OTHECTH:

- JIOCTHJKEHUE TPAKTUYECKOTO BIAJICHUS WHOCTPAHHBIM SI3BIKOM, ITO3BOJISIFOIIETO

HCIIOJIb30BaTh €ro B NMpOdCCCHOHAIBHOM, CIIOBOM W HayYHO-HCCIICAOBATCIBCKOM

chepax nesTelIbHOCTH;

- ¢dopmupoBaHMe W  pa3BUTHE CINOCOOHOCTH  OCYIIECTBIEHUS  HAY4YHO-

HCCIICIOBATEIbCKOM  paboThl, CBA3aHHOW ¢ TIpo)ecCHOHAIBHOW IOATOTOBKOM

MarucTpoB;

- (oopMUpPOBaAHUE MEXKBSI3BIKOBOW M MEKKYIBTYPHON KOMIIETEHIINN, KOTOPhIE BMECTe

C  JIpYTHMH  JHCHMUIUIMHAMU  CHOCOOCTBYIOT  pa3BUTHIO  CIEIHAIBHBIX

npodecCHOHAIBHBIX YMEHUN U HABBIKOB CTY/ICHTOB.

K ocHOBHBIM 3a/1a4aM OCBOCHUS JUCHUTUTMHBI « THOCTpaHHBIH $3BIK JICTOBOTO
u npodeccuonansHoro obmenust (Foreign Language of Business and Professional
Communication)» cJIeyeT OTHECTH:
- YCBOCHHC CTY/ICHTAMH 3HAHUI U HaBBIKOB paboThl ¢ HHMOpMAIHCH U3 3apyOCKHBIX
MCTOYHUKOB, COBEPIICHCTBOBAHME M pa3BUTHE IIOJYYCHHBIX 3HAaHUN, HaBBIKOB U
YMEHUH B pa3jIM4HbIX BUJaX pe4eBOi JeqATelIbHOCTH;
- o0ecreyeHUe CTYICHTOB IPAaKTHUKOM JEJIOBOro aclekTa OOIICHHA B paMKax
YHUBEPCaJIbHBIX CUTYaIUIi;
- O3HaKOMJIEHHE CTYACHTOB C JIEKCUKO-IpaMMaTH4YE€CKUM acIlleKTOM Hay4dHO-
TEXHUYECKOH JTUTEPATYPHI;
- ¢opmHpoBaHHE  HaBblKa  CaMOCTOSITEIILHOTO  MPEACTABICHUS  HAYYHO-
HCCIIeJ0BATEILCKUX pa3paboTok (Ha Oaze HaydHOH CTaThH).

O6ydenne 1o  jgucnumiauMHe  «MHOCTpaHHBIM  S3BIK  JIENIOBOTO W
npoecCHOHAIBHOrO OOIIEHHs» HANpaBlieHO Ha (GOPMHUPOBAaHUE Y OOY4aroIUXCs
CJIEIYIOLINX KOMIIETeHIIHH:

KO}I H HAUMCHOBAHHE I/IHIIHKaTopbl AOCTHIKCHHHA KOMIIETCHIHH
KOMIIETeH LIH i
YK-4. Crnocoben npumensts | UYK-4.1. YcranaBnuBaer u pa3BuBaeT npodeccHoHalIbHbIC
COBPEMEHHEIC KOHTAKTBI, OCYIIECTBIISCT aKa/IeMHYECKOe "
npodeccHOHAILHOE  B3aUMOJICHCTBHE €  IPHUMEHEHHEM
KOMMYHUKaTHBHbIE

COBPEMCEHHBIX KOMMYHHUKATUBHBIX TEXHOJIOTHH, B TOM YHCIIC
TEXHOJIOTHH, B TOM YHCJIC HA | Ha WHOCTPaHHOM SI3BIKE.

HHOCTPaHHOM(bIX) SI3bIKe(ax), NYK-4.2. CocraBisieT W pemakTHPyeT IOKYMEHTAIHIO C
1eJBI0 00ecTeYeH s aKaJJeMUIEeCKOT0 U MPo(eCcCHOHATBHOTO
B3alMOJCHCTBHS, B TOM YHUCJIC HAa HHOCTPAHHOM SI3bIKE.

PO pecCHOHATBHOTO NVYK-4.3. JemoHcTpupyet KOMMYHUKATUBHYIO

JJ1A aKaJICMHUYICCKOI'O 51

B3aMMOJICICTBHS KOMIIETEHTHOCTh B YCIIOBHUSIX Hay4YHO-HCCIICIOBATEIBCKOW U
IPOEKTHOM JeATeIbHOCTH U IIPE3CHTALUU e¢ Pe3yIbTaToB Ha
pa3IHYHBIX MyOJIMYHBIX MEpOTIPUSTHSIX, BKITFOYast

MEXKAYHAPOAHbIC, B TOM YHCJIC HA HHOCTPAHHOM SI3bIKE.




2. MecTo quCHHIVIHHBI B CTPYKTYpe 00pa30BaTe/1bHON NPOrpaMMbl

JlaHHBIM Kypc BXOJHUT B IIEpeYCHb 00s3aTCIBHON YacTH, (OPMUPYEMOiH
y4acTHUKaMH oOpa3oBaTelbHBIX OTHomleHUd Osioka bl «/lucumrmmubl (MO YIIH)».
Hucuunnmaa «MHocTpaHHBIN SI3BIK J1€T0BOrO M Mpo(heCCHOHAIBHOIO OOUIEHUS
(Foreign Language of Business and Professional Communication) » Joruuecku,
COJACPKATCIIbBHO M METOJMYCCKH CBfA3aHa C JPYTMMH T'yMaHUTapHBIMH
TUCLUUIUIMHAMU B y4eOHOM TIlaHe, HalpaBIEHHBIMH Ha  (opMHpoBaHHE
KOMMYHUKATHBHBIX HaBBIKOB [UI aKaJIeMHYeCKOro M  Ipo(ecCHOHAIBHOIO
B3aUMOJICHCTBUS C MCIOIB30BaHMEM HWH(POPMAIIMOHHBIX TEXHOJIOTHA, KOTOpbIE
HaIlpaBlieHbl Ha popMHUpOBaHUs H(PPOBOrO COZHAHUS CTYICHTOB.

3. CTpykTypa H coiep:KaHue THCHHILIHHbI

OO6mias TpyIOCMKOCTh JIHCIHILIMHBI COCTaBIsAcT 6 3a4cTHBIX cauHUIl (216
4acoB).

3.1  Buasbl yueOHoii padorbl 1 TPY10€MKOCTh
(10 opmam 0OyueHUs)

QuHo-3a04Hast popMa 00yHeHHUs

Ne Bua yeieBmoii pad KoanvecTBo Cemectp
o/ yueOHoiIi padoThl 4ACOB 1
1 | AyauTopHbie 3aHATHS 14 14
B Ttom uucne:
Jlexiun - -
1.2 | Cemunapckue/mpaKTHUECKHE 14 14

3aHATHA
1.3 | JlabopaTopHble 3aHATHS - -

2 | CamocrosiTesibHasi padoTa 202 202
3 | TlpoMexyTo4YHAS ATTECTAIUSA

3auet/mud.3aueT/FK3aMeH 3aueT
Hroro 216 216

3.2 TemaTnuecknii NIaH H3y4eHHs] JHCHHILIHHbI
(o opmam 0OyUeHH)

3.2.1. Ouno-3a0uHas ¢opma obyueHUs

TpynoeMKocTh, HacC

Aymuropnas padora | CamocTrosTeabHasi

padota
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1.1 Tewma 1. Professional 108 8 100
Business Issues

1.2 Tema 2. Professional 108 6 102
Research Issues

Hroro 216 14 202




Abstract to the work program of the discipline «Cross-Cultural Analysis in
Professional Activity»

1. Goals, objectives and planned results of training in the discipline

The purpose of mastering the discipline "Cross-Cultural Analysis in Professional Activity" is
to study the main issues of the theory of statistics, macroeconomic and microeconomic statistics, the
formation of skills for statistical calculations and the use of statistical analysis methods to train an
economist who meets the requirements of professional standards and the Federal State Educational
Standard in the direction 38.03.01 "Economics".

The main tasks of studying the discipline:

mastering the most important concepts and provisions of the general theory of statistics in the
field of collecting primary statistical information, summarizing and grouping the obtained primary
data and their subsequent processing by statistical analysis methods;

mastering the methodology of collecting, processing and statistical analysis of data necessary
to solve the economic tasks;

getting an idea of the areas of application and the formation of skills for using the studied
techniques in the practical activities of an employee of the financial service of the organization.

[l study of the most important indicators of social statistics and the methodology of their
calculation.

Training in the discipline "Cross-Cultural Analysis in Professional Activity" is aimed at the
formation of the following competencies among students:

Code and name T)f cor“npetencies B Indicators of competence achievement
UC-5. Able to analyze and take into account IUC-5.1. Analyzes the most important
the diversity of cultures in the process ideological and value systems formed in the

course of historical development, and
substantiates the relevance of their use in social
and professional interaction.

IUC-5.2. Builds social and professional
interaction taking into account the common and
specific features of various cultures and
religions, the characteristics of the main forms
of scientific and religious consciousness,
business and general culture of representatives
of other nations and faiths, various social
groups.

IUC-5.3. Ensures the creation of a non-
discriminatory environment of interaction in
the performance of professional tasks,
demonstrating an understanding of the
characteristics of different cultures and nations.

2. The place of discipline in the structure of the educational program

The discipline belongs to the mandatory part of block B1 "Disciplines (modules)".
The study of the discipline is based on the following disciplines, practical training:
- no

The main provisions of the discipline should be used in the future when studying the following

disciplines (practices):

e [] Finance, money circulation and credit;
[] Industry economics;
L] Risk assessment and analysis;
[ Marketing research;
[1 Economic analysis
[] Pre-graduate practice.



3. Structure and content of the discipline

The total labor intensity of the discipline is 4 credits (216 hours).

3.1 Types of educational work and labor intensity
3.1.1

. part-time education

p/p Type of educational work Number of Semesters
hours 1
1. | Classroom classes 28 28
including:
1.1 | Lectures 14 14
1.2 | Seminars/practical classes 14 14
1.3 | Laboratory classes - -
2. | Independent work 116 116
including:
2.1 | Preparation for practical classes (study of 50 50
lecture material)
2.2 | Preparing for testing 33 33
2.3 | Independent task solving 33 33
Intermediate certification
test/ dif. test/ exam JK3amMeH
Total 144 144

3.2 Thematic plan for the study of the discipline

(according to the forms of training)
3.2.1. part-time education

p/p 3.2.1. part-time education Labor intensity, hour
Classroom work o2
- s
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1. | Cross-cultural management: subject, history 16 2 2 - - 12
and methods
2. | Approaches to the classification of national 16 2 2 - - 12
business cultures. Parameters of cultural
differences
3. | Culture and management of the organization. 16 2 2 - - 12
Nationally determined types of organizational
cultures
4. | Features of Russian management and 16 2 2 - - 12
business culture
5. | Cross-cultural communication 16 2 2 - - 12
6. | Features of business communication and 16 1 1 - - 12

etiquette in different cultures




Overcoming cross-cultural conflicts in the 16 | 1 12
management of an organization
The effectiveness of intercultural 16 | 1 12
negotiations: styles of organization and
conduct
Models and strategies of corporate culture 16 1 1 20
Culture of joint activity in a multicultural
environment

Hroro 144 14 14 116




Abstract to the work program of the discipline «Media Planning»

1. Goals, objectives and planned results of training in the discipline

The purpose of mastering the discipline "Media Planning" is to study the main issues of the
theory of statistics, macroeconomic and microeconomic statistics, the formation of skills for statistical
calculations and the use of statistical analysis methods to train an economist who meets the
requirements of professional standards and the Federal State Educational Standard in the direction
38.03.01 "Economics".

The main tasks of studying the discipline:

mastering the most important concepts and provisions of the general theory of statistics in the
field of collecting primary statistical information, summarizing and grouping the obtained primary
data and their subsequent processing by statistical analysis methods;

mastering the methodology of collecting, processing and statistical analysis of data necessary
to solve the economic tasks;

getting an idea of the areas of application and the formation of skills for using the studied
techniques in the practical activities of an employee of the financial service of the organization.

[] study of the most important indicators of social statistics and the methodology of their
calculation.

Training in the discipline "Media Planning" is aimed at the formation of the following
competencies among students:

Code and name of competencies Indicators of competence achievement
OPK-4. Able to analyze the needs of society IOPK-4.1 Knows the basic provisions of the
and the interests of the audience in order to theory of creating the image of scientific and
predict and meet the demand for media texts technical development;
and (or) media products, and (or) IOPK-4.2 Is able to analyze the needs of
communication products society and the interests of the audience in

order to predict and meet the demand for media
texts and (or) media products in relation to
image management in the promotion of
scientific and technical developments;
IOPK-4.3 Knows the methods and techniques
of developing image technologies in the
promotion of scientific and technical
developments

2. The place of discipline in the structure of the educational program

The discipline belongs to the mandatory part of block B1 "Disciplines (modules)".
The study of the discipline is based on the following disciplines, practical training:
- no

The main provisions of'the discipline should be used in the future when studying the following
disciplines (practices):
[] Finance, money circulation and credit;
[] Industry economics;
[1 Risk assessment and analysis;
[l Marketing research;
[1 Economic analysis
[] Pre-graduate practice.

3. Structure and content of the discipline
The total labor intensity of the discipline is 4 credits (216 hours).

3.1 Types of educational work and labor intensity




3.1.1. part-time education

p/p

Type of educational work

Number of Semesters

hours

1 -

Classroom classes

28

28 -

including:

Lectures

14

4 -

Seminars/practical classes

14

14 -

ot | ot |
L3 b —

Laboratory classes

Independent work

116

116 -

including:

Preparation for practical classes (study of
lecture material)

50

50 -

Preparing for testing

33

33 -

Independent task solving

33

33 -

Intermediate certification

test/ dif. test/ exam

IK3aAMEH -

Total

144

144 :

3.2 Thematic plan for the study of the discipline

(according to the forms of training)
3.2.1. part-time education

p/p

3.2.1. part-time education

Labor intensity, hour

Classroom work

Total

Lectures
Laboratory
classes
Practical
training

Independent work

Topic 1. Definition

of the concept

of "media planning",

its goals and objectives.

The main

advertising media and their characteristics

t2| practical classes

(R

—
(]

Topic 2.
The media
planner's professionogram.

16

12

Topic 3. The main
stages
of media planning

16

12

Topic 4. The main
quantitative

characteristics

of the media plan: calculation
of indicators and their
application in

advertising practice

16

12

Topic 5.

16

12




Media Planning software

Topic 6. Principles
selection
of media carriers.

16

12

Topic 7.

Characteristics and

features of the main

placement channels: about

Press about TV about Radio about
Internet about Outdoor
Advertising

16

12

Topic 8.

Effectiveness

of the conducted
advertising campaign in
media planning

32

24

Hroro

144

14

14

116




Abstract to the work program of the discipline « Internal Corporate
Communications»

1. Goals, objectives and planned results of training in the discipline

The purpose of mastering the discipline "Internal Corporate Communications" is to study the
main issues of the theory of statistics, macroeconomic and microeconomic statistics, the formation of
skills for statistical calculations and the use of statistical analysis methods to train an economist who
meets the requirements of professional standards and the Federal State Educational Standard in the
direction 38.03.01 "Economics".

The main tasks of studying the discipline:

mastering the most important concepts and provisions of the general theory of statistics in the
field of collecting primary statistical information, summarizing and grouping the obtained primary
data and their subsequent processing by statistical analysis methods;

mastering the methodology of collecting, processing and statistical analysis of data necessary
to solve the economic tasks;

getting an idea of the areas of application and the formation of skills for using the studied
techniques in the practical activities of an employee of the financial service of the organization.

[1 study of the most important indicators of social statistics and the methodology of their
calculation.

Training in the discipline "Internal Corporate Communications" is aimed at the formation of
the following competencies among students:

Code and name of competencies Indicators of competence achievement

UC-2. Able to manage the project at all stages | IUC-2.1. Develops the concept of project

of its life cycle management at all stages of its life cycle within
the framework of the designated problem:
formulates the goal and ways to achieve, tasks
and ways to solve them, substantiates the
relevance, significance, expected results and
possible areas of their application.

IUC-2.2. Develops a project implementation
plan in accordance with the existing conditions,
necessary resources, possible risks and the
distribution of areas of responsibility of project
participants.

IUC-2.3. Monitors the implementation of the
project at all stages of its life cycle, makes the
necessary changes to the project
implementation plan taking into account the
quantitative and qualitative parameters of the
achieved interim results.

IUC-3.1. Demonstrates the managerial

UC-3. Able to organize and manage the work | competence necessary to form a team and

of the team, developing a team strategy to guide its work based on the developed

achieve the goal cooperation strategy.

IUC-3.2. Plans, organizes, motivates, evaluates
and corrects joint activities to achieve the set
goal, taking into account the interests,
behavioral characteristics and opinions of its
members.

1UC-3.3. Applies methods, methods and
strategies for optimizing the socio-
psychological climate in the team, conflict
prevention and resolution, training technologies
and the development of professional and
communicative competence of team members.




2. The place of discipline in the structure of the educational program

The discipline belongs to the mandatory part of block B1 "Disciplines (modules)".
The study of the discipline is based on the following disciplines, practical training:
- Cross-Cultural Analysis in Professional Activity

The main provisions of the discipline should be used in the future when studying the following

disciplines (practices):

e [] Effectiveness of Advertising and Public Relations;

e [] Current Problems of Management in the Field of Advertising and Public Rela;

e [| Advertising Technologies in Business Communication;

e [] Marketing research;

e [] Innovative Marketing

e [ Pre-graduate practice.

3. Structure and content of the discipline
The total labor intensity of the discipline is 4 credits (216 hours).

3.1 Types of educational work and labor intensity
3.1.1. part-time education

p/p Type of educational work Number of Semesters
hours 1 -
1. | Classroom classes 32 32 -
including:
1.1 | Lectures 16 16 -
1.2 | Seminars/practical classes 16 16 -
1.3 | Laboratory classes - - -
2. | Independent work 76 76 -
mcluding:
2.1 | Preparation for practical classes (study of 30 30 -
lecture material)
2.2 | Preparing for testing 23 23 -
2.3 | Independent task solving 23 23 -
Intermediate certification
test/ dif. test/ exam test -
Total 108 108 -

3.2 Thematic plan for the study of the discipline
(according to the forms of training)
3.2.1. part-time education

p/p 3.2.1. part-time education Labor intensity, hour

Classroom work

Total
Lectures
practical classes
Laboratory
classes
Practical
training
Independent work




1. | Topic 1. The system of internal corporate 8 4 4 12
communications
2. | Topic 2. An attractive 25 4 4 12
corporate brand for employees
3. | Topic 3. Formation of corporate culture 25 4 4 12
4. | Topic 4. Fundamentals of corporate identity 25 2 2 12
5. | Topic 5. Communication between the Board 25 2 2 28
of Directors and the company's management
Hroro 108 16 16 76




Abstract to the work program of the discipline «Methods of Economic and
Social Forecasting»

1. Goals, objectives and planned results of training in the discipline

The purpose of mastering the discipline "Methods of Economic and Social Forecasting" is to
study the main issues of the theory of statistics, macroeconomic and microeconomic statistics, the
formation of skills for statistical calculations and the use of statistical analysis methods to train an
economist who meets the requirements of professional standards and the Federal State Educational
Standard in the direction 38.03.01 "Economics".

The main tasks of studying the discipline:

mastering the most important concepts and provisions of the general theory of statistics in the
field of collecting primary statistical information, summarizing and grouping the obtained primary
data and their subsequent processing by statlstlcal analysis methods;

mastering the methodology of collecting, processing and statistical analysis of data necessary
to solve the economic tasks;

getting an idea of the areas of application and the formation of skills for using the studied
techniques in the practical activities of an employee of the financial service of the organization.

[] study of the most important indicators of social statistics and the methodology of their
calculation.

Training in the discipline "Methods of Economic and Social Forecasting" is aimed at the
formation of the following competencies among students:

Code and name of competencies Indicators of competence achievement
OPK-5. He is able to analyze current trends in | [OPK-5.1 Knows the basic methods of solving
the development of media communication communicative tasks, the basics of evaluating
systems of the region, the country and the the effectiveness of the developed marketing

world for professional decision-making, based | support of innovative processes;

on the political and economic mechanisms of IOPK-5.2 Is able to think creatively,

their functioning, legal and ethical regulations | economically on the issues of ongoing
innovations at the enterprise, innovation
processes in the country and abroad, to give a
correct assessment of innovation policy
measures, based on the analysis of market
conditions to find innovations, new solutions,
be able to apply the knowledge gained to solve
practical problems of business innovation;
IOPK-5.3 Is able to use modern technical
means and information technologies in solving
communicative tasks;

IOPK-5.4 is able to use domestic and
international experience in developing
marketing support for innovative projects,
introducing innovations, obtaining positive
results with access to world markets;
IOPK-5.5 Has the skills to read, understand and
compile scientific, analytical, statistical reports
in the field of professional activity, skills for
independent, methodically correct solution of
communicative tasks

2. The place of discipline in the structure of the educational program

The discipline belongs to the mandatory part of block B1 "Disciplines (modules)".
The study of the discipline is based on the following dlSClp]lnCS practical training:
e Methodology and Methods of Scientific Research in Professional Activity



The main provisions of the discipline should be used in the future when studying the

following disciplines (practices):

e [] Finance, money circulation and credit;
[] Industry economics;
[1 Risk assessment and analysis;
[] Marketing research;
[] Economic analysis
[] Pre-graduate practice.
Evaluating the Cost of Innovation

3 Structure and content of the discipline
The total labor intensity of the discipline is 4 credits (216 hours).

3.1 Types of educational work and labor intensity
3.1.1. part-time education

p/p Type of educational work Number of Semesters
hours 1 -
1. | Classroom classes 28 28 -
including:
1.1 | Lectures 14 14 -
1.2 | Seminars/practical classes 14 14 -
1.3 | Laboratory classes - - -
2. | Independent work 188 188 -
including:
2.1 | Preparation for practical classes (study of 98 08 -
lecture material)
2.2 | Preparing for testing 45 45 -
2.3 | Independent task solving 45 45 -
Intermediate certification
test/ dif. test/ exam JK3aMeH -
Total 216 216 -

3.2 Thematic plan for the study of the discipline
(according to the forms of training)
3.2.1. part-time education

p/p 3.2.1. part-time education Labor intensity, hour

Classroom work o

" S

5 | .. :

— wn - ) E = E

8 e =} Sz 8= )

k= = — ®m w2 E -

] - = < @ .= =

g g o S sl == @

S| € |R° &8 F

® | = =

= =

1. | Introduction. General questions 24 2 2 - - 10

2. | Forecasting within the framework of 24 2 2 - 10
classical linear regression

model

3. | Forecasting within the generalized Linear 24 2 2 - - 10
regression model (OLUM)

4. | Forecasting if available error autorcgression 24 2 2 - - 10




Forecasting within the framework of a model 24 2 2 10
with heteroscedasticity of residues
Forecasting qualitative variables 24 | 1 10
Introduction B time series analysis 24 1 1 10
Fundamentals of the analysis of expert
assessments
Fundamentals of the analysis of expert 24 | 1 10
assessments
Forecasting with unknown parameters of the 24 1 1 8
regression and autoregression model.
Durbin procedure. The Cochrane-Orcutt
iterative procedure.

Total 216 14 14 188




Abstract to the work program of the discipline «Products Portfolio
Management»

1. Goals, objectives and planned results of training in the discipline

The purpose of mastering the discipline "Products Portfolio Management" is to study the main
issues ofthe theory of statistics, macroeconomic and microeconomic statistics, the formation of skills
for statistical calculations and the use of statistical analysis methods to train an economist who meets
the requirements of professional standards and the Federal State Educational Standard in the direction
38.03.01 "Economics".

The main tasks of studying the discipline:

mastering the most important concepts and provisions of the general theory of statistics in the
field of collecting primary statistical information, summarizing and grouping the obtained primary
data and their subsequent processing by statistical analysis methods;

mastering the methodology of collecting, processing and statistical analysis of data necessary
to solve the economic tasks;

getting an idea of the areas of application and the formation of skills for using the studied
techniques in the practical activities of an employee of the financial service of the organization.

[1 study of the most important indicators of social statistics and the methodology of their
calculation.

Training in the discipline "Products Portfolio Management" is aimed at the formation of the
following competencies among students:

Code and name of competencies Indicators of competence achievement

PC-1. IPC-1.1 plans work on filling the site,
Able to organize work on creating and editing | IPC-1.2 prepares tasks for performers,
content

2. The place of discipline in the structure of the educational program

The discipline belongs to the mandatory part of block B1 "Disciplines (modules)".
The study of the discipline is based on the following disciplines, practical training:
- Cross-Cultural Analysis in Professional Activity

The main provisions of the discipline should be used in the future when studying the following
disciplines (practices):
e [ Effectiveness of Advertising and Public Relations;

e [] Current Problems of Management in the Field of Advertising and Public Rela;

e [ Marketing research;
e [] Innovative Marketing
e [ Pre-graduate practice.

3. Structure and content of the discipline
The total labor intensity of the discipline is 4 credits (216 hours).

3.1 Types of educational work and labor intensity
3.1.1. part-time education
p/p Type of educational work Number of Semesters
hours 1 -
1. | Classroom classes 32 32 -
including:
1.1 | Lectures 16 16 -
1.2 | Seminars/practical classes 16 16 -
1.3 | Laboratory classes - - -




Independent work

76

76

including:

2.1

Preparation for practical classes (study of
lecture material)

30

30

22

Preparing for testing

23

23

23

Independent task solving

23

23

Intermediate certification

test/ dif. test/ exam

test

Total

108

108

3.2 Thematic plan for the study of the discipline

(according to the forms of training)
3.2.1. part-time education

p/p

3.2.1. part-time education

Labor intensity, hour

Classroom work

Tot
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Topic 1. The essence, tasks and
main provisions of project
activity, analysis, evaluation and
project management in
infocommunications and
information technologies

4 -

12

Topic 2 The main areas
of project management in
infocommunications and
information technologies

25

12

Topic 3. Comparison

of corporate

project management standards in
infocommunications and
information technologies

25

12

Topic 4. Organizational
structure of project management.
Organization of corporate
project management in
infocommunications and
information technologies

25

12

Topic 5. Flexible
project management methodologies.
Software Development Project Management

25

28

Total

108

16 16 -

76




Abstract to the work program of the discipline «Advertising Technologies in
Business Communication»

1. Goals, objectives and planned results of training in the discipline

The purpose of mastering the discipline "Advertising Technologies in Business
Communication" is to study the main issues of the theory of statistics, macrocconomic and
microeconomic statistics, the formation of skills for statistical calculations and the use of statistical
analysis methods to train an economist who meets the requirements of professional standards and the
Federal State Educational Standard in the direction 38.03.01 "Economics".

The main tasks of studying the discipline:

mastering the most important concepts and provisions of the general theory of statistics in the
field of collecting primary statistical information, summarizing and grouping the obtained primary
data and their subsequent processing by statistical analysis methods;

mastering the methodology of collecting, processing and statistical analysis of data necessary
to solve the economic tasks;

getting an idea of the areas of application and the formation of skills for using the studied
techniques in the practical activities of an employee of the financial service of the organization.

[] study of the most important indicators of social statistics and the methodology of their
calculation.

Training in the discipline "Advertising Technologies in Business Communication" is aimed
at the formation of the following competencies among students:

Code and name of competencies Indicators of competence achievement

OPC-2. Is able to analyze the main trends in IOPC-2.1 Knows the specifics of managing the
the development of public and state institutions | process of protecting the results of intellectual

for their versatile coverage in the media texts activity and the impact of this process on the
and (or) media products and (or) efficiency of the company;
communication products being created IOPC-2.2 Is able to make management

decisions based on various forms and
technologies of protection of the results of
intellectual activity of the enterprise;

IOPC-2.3 Has the skills of practical application
of forms and technologies for the protection of
the results of intellectual activity.

2. The place of discipline in the structure of the educational program

The discipline belongs to the mandatory part of block B1 "Disciplines (modules)".
The study of the discipline is based on the following disciplines, practical training:
- Cross-Cultural Analysis in Professional Activity

The main provisions of the discipline should be used in the future when studying the following

disciplines (practices):

e [] Effectiveness of Advertising and Public Relations;
[] Current Problems of Management in the Field of Advertising and Public Rela;
[] Advertising Technologies in Business Communication;
[1 Marketing rescarch;
[] Innovative Marketing
[1 Pre-graduate practice.

3. Structure and content of the discipline

The total labor intensity of the discipline is 4 credits (216 hours).

3.1 Types of educational work and labor intensity
3.1.1. part-time education



p/p Type of educational work Number of Semesters

hours 3 -

1. | Classroom classes 36 32 -

including:

Lectures 18 18 -

Seminars/practical classes 18 18 -

|t [
G| b —

Laboratory classes - - -

2. | Independent work 108 108 -

including:

2.1 | Preparation for practical classes (study of 50 50 -
lecture material)

2.2 | Preparing for testing 29 29 -

2.3 | Independent task solving 29 29 -

Intermediate certification

test/ dif. test/ exam test -

Total 114 144 -

3.2 Thematic plan for the study of the discipline
(according to the forms of training)
3.2.1. part-time education

p/p 3.2.1. part-time education Labor intensity, hour

Classroom work

Total

Lectures
Laboratory
classes
Practical
training
Independent work

w| practical classes

1
1

—

oo

1. | Topic 1. The advertising in the marketing 24 3
communication system.

—
oo

2. | Topic 2. Psychological aspects of the use 24 3 3 - -
of technology in advertising and public
relations.

3. | Topic 3 PR technologies: 24 3 3 - - 18
varieties and
basic tools

4. | Topic 4 Creative technologies in advertising 24 3 3 - - 18
and CO.

5. | Topic 5 Advertising and CO technologies in 24 3 3 - - 18
state, public, commercial structures, mass
media, in the social sphere, politics,
economics, production, trade, science,
culture, sports

6. | Topic 6 Effectiveness of advertising and PR 24 3 3 - - 18
events

Hroro 144 18 18 - - 108




Abstract to the work program of the discipline «Effectiveness of Advertising
and Public Relations»

1. Goals, objectives and planned results of training in the discipline

The purpose of mastering the discipline "Effectiveness of Advertising and Public Relations"
is to study the main issues of the theory of statistics, macroeconomic and microeconomic statistics,
the formation of skills for statistical calculations and the use of statistical analysis methods to train
an economist who meets the requirements of professional standards and the Federal State Educational
Standard in the direction 38.03.01 "Economics".

The main tasks of studying the discipline:

mastering the most important concepts and provisions of the general theory of statistics in the
field of collecting primary statistical information, summarizing and grouping the obtained primary
data and their subsequent processing by statistical analysis methods;

mastering the methodology of collecting, processing and statistical analysis of data necessary
to solve the economic tasks;

getting an idea of the arecas of application and the formation of skills for using the studied
techniques in the practical activities of an employee of the financial service of the organization.

[1 study of the most important indicators of social statistics and the methodology of their
calculation.

Training in the discipline "Effectiveness of Advertising and Public Relations" is aimed at the
formation of the following competencies among students:

Code and name of competencies Indicators of competence achievement
IOPC-7.1 Knows the specifics of evaluating
OPC-7. Able to assess and predict possible the effectiveness of various types of
effects in the media sphere, following the advertising and PR;;
principles of social responsibility IOPC-7.2 Knows the specifics of various

methods of evaluating the effectiveness of
advertising and PR.

IOPC-7.3 Is able to evaluate the effectiveness
of advertising products and advertising
campaigns;

2. The place of discipline in the structure of the educational program

The discipline belongs to the mandatory part of block B1 "Disciplines (modules)".
The study of the discipline is based on the following disciplines, practical training:
o Cross-Cultural Analysis in Professional Activity
o Internal Corporate Communications

The main provisions of the discipline should be used in the future when studying the following
disciplines (practices):
e [] Current Problems of Management in the Field of Advertising and Public Rela;
e [] Marketing research;
e [] Innovative Marketing

e [] Pre-graduate practice.

3. Structure and content of the discipline
The total labor intensity of the discipline is 4 credits (216 hours).

3.1 Types of educational work and labor intensity
3.1.1. part-time education

p/p Type of educational work Number of Semesters
hours 3 | _




1. | Classroom classes 36 32
including:
1.1 | Lectures 18 18
1.2 | Seminars/practical classes 18 18
1.3 | Laboratory classes - -
2. | Independent work 108 108
including:
2.1 | Preparation for practical classes (study of 50 50
lecture material)
2.2 | Preparing for testing 29 29
2.3 | Independent task solving 29 29
Intermediate certification
test/ dif. test/ exam test
Total 114 144
3.2 Thematic plan for the study of the discipline
(according to the forms of training)
3.2.1. part-time education
p/p 3.2.1. part-time education Labor intensity, hour
Classroom work
L
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1. | Topic 1. Advertising and PR 24 3 3 - - 18
agencies. Advertising and
PR services
of organizations
2. | Topic 2. Advertising - profession and 24 3 3 - - 18
art
3. | Topic 3 Principles of building 24 3 3 - - 18
advertising management
(RAIS formula)
4. | Topic 4 Planning an advertising 24 3 3 - - 18
and PR campaign
5. | Topic 5 Creating an advertising and 24 3 3 - - 18
PR messages
6. | Topic 6 Evaluating the effectiveness 24 3 3 - - 18
of an advertising and PR
campaign
Hroro 144 18 18 - - 108




Abstract to the work program of the discipline «Project and Program Life
Cycle and Planning in Professional Activities»

1. Goals, objectives and planned learning outcomes in the discipline

The purpose of mastering the discipline "Life cycle and project and program planning in
professional activity" is the formation of a system of knowledge, skills and abilities for working
with information technology related to the functioning at all stages of their life cycle in the process
of professional activity of modern enterprises.

The discipline "Life cycle and planning of the project and programs in professional activity"
is studied at the 2nd year of study. This discipline is a logical continuation of a number of courses
studied by students in the bachelor's program of the direction "Methodology and methods of
scientific research in professional activities”, including "Effectiveness of advertising and public
relations", "Intra-corporate communications", "Cross-cultural analysis in professional activities"
and a number of others. As a result of mastering the discipline "Life cycle and planning of projects
and programs in professional activities", students will be able to apply the theoretical and practical
knowledge they have gained when undergoing research practice and preparing a practice report, as
well as when writing a final qualifying work.

The main tasks of studying the discipline: ensuring the optimal ratio in the assimilation by
students of both theoretical and practical aspects of the educational material, taking into account the
expansion of opportunities for applying the knowledge they have gained in various areas of future
professional activity.

Training in the discipline "Life cycle and project and program planning in professional
activities" is aimed at developing the following competencies in students:

Code and name of competencies Competence achievement indicators

IUK-2.1. Formulates a set of tasks within the
UK-2. Able to determine the range of tasks | framework of the project goal, the solution of
within the set goal and choose the best ways to | which ensures its achievement

solve them, based on current legal regulations, | IUK-2.2. Identifies the links between the tasks
available resources and restrictions set, the main components of the project and the
expected results of its implementation

OPK-1. Able to apply knowledge (at an | IUK-2.3. Selects the best methods for planning,
intermediate level) of economic theory in | distributing areas of responsibility, solving
solving applied problems problems, analyzing results, taking into account
current legal regulations, available conditions,
resources and restrictions, and opportunities for
use

IPOC 1.1 -Applies knowledge (at an
intermediate level) of economic theory in
solving applied problems, interpreting the results
obtained

IOPC 1.2-Applies knowledge of economic laws
to analyze and model the real economic situation

1. The place of discipline in the structure of the educational program

The discipline refers to the mandatory part of block B1 "Disciplines (modules)".

The study of the discipline is based on the following disciplines, the passage of practices:

- Methodology and Methods of Scientific Research in Professional Activity;

- Product Portfolio Management;

- Advertising technologies in business communication (Advertising Technologies in Business
Communication);

The main provisions of the discipline should be used in the future when studying the following
disciplines (practices):



- Cross-cultural analysis in professional activity (Cross-Cultural Analysis in Professional Activity);
- Methods of Economic and Social Forecasting;
- Internal Corporate Communications;
- Effectiveness of Advertising and Public Relations;
2. Structure and content of the discipline
The total labor intensity of the discipline is 4 credit units (144 hours).
2.1 Types of educational work and labor intensity
3.1.1. Part-time education

Type of study work Number of Semesters
hours 3 -
1. [ Auditory lessons 36 36 -
including:
1.1 | Lectures 18 18 -
1.2 | Seminar / practical training 18 18 -
1.3 | Laboratory studies - - -
2. | Independent work 108 108 -
including:
2.1 | Preparation for practical exercises (study of 36 36 -
lecture material)
2.2 | Preparing for testing 36 36 -
2.3 | Independent problem solving 36 36 -
Intermediate certification
Credit/ Exam Exam -
Total 144 144 -

3.2. Thematic plan for studying the discipline
(according to the forms of education)

3.2.1. Part-time education

Sections / topics of the discipline Amount of work
Classroom work e
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1. | Topic 1. Fundamentals of the life cycle of the 16 2 - - - 14
project and programs in professional
activities
2. | Topic 2. Models of the life cycle of the 16 2 2 - - 12
project and programs in professional
activities
3. | Topic 3. Standards for the life cycle of the 16 2 2 - - 12
project and programs in professional
activities
4. | Topic 4. Planning the life cycle of a project 16 2 4 - - 10
and programs in professional activities




Topic 5. Resource management in the life 18 2 2 14

cycle of the project and programs in

professional activities

Topic 6. Project and program planning 18 2 2 14

technologies in professional activities

Topic 7. Risks in the life cycle of the project 16 2 2 12

and programs in professional activities

Topic 8. Evaluation of the effectiveness and 20 2 2 16

financing of the project. Content elements of

project management in professional activities

Final control work 8 2 2 4
Total 144 18 | 18 108




Abstract to the work program of the discipline «Current Problems of
Management in the Field of Advertising and Public Rela»

1. Goals, objectives and planned results of training in the discipline

The purpose of mastering the discipline "Current Problems of Management in the Field of
Advertising and Public Rela " is to study the main issues of the theory of statistics, macroeconomic
and microeconomic statistics, the formation of skills for statistical calculations and the use of
statistical analysis mecthods to train an economist who meets the requirements of professional
standards and the Federal State Educational Standard in the direction 38.03.01 "Economics".

The main tasks of studying the discipline:

mastering the most important concepts and provisions of the general theory of statistics in the
field of collecting primary statistical information, summarizing and grouping the obtained primary
data and their subsequent processing by statistical analysis methods;

mastering the methodology of collecting, processing and statistical analysis of data necessary
to solve the economic tasks;

getting an idea of the areas of application and the formation of skills for using the studied
techniques in the practical activities of an employee of the financial service of the organization.

L] study of the most important indicators of social statistics and the methodology of their
calculation.

Training in the discipline "Current Problems of Management in the Field of Advertising and
Public Rela " is aimed at the formation of the following competencies among students:

. Lo ekirimae s Nhre AuAseieiAs VA YA AvAAurAkem S AEAp TeAL AT sAiiuasm vemsiv
Code and name of competencies Indicators of competence achievement
UC-6. He is able to determine and implement IUC-6.1. Evaluates its resources and their
the priorities of his own limits (personal, situational, temporary),
activities and ways to improve it on the basis of | optimally uses them for the successful
self-assessment completion of the assigned
task.

IUC-6.2. Determines the priorities of
professional growth and ways to improve their
own

activitics based on self-assessment according to
the selected criteria.

IUC-6.3. Builds his own professional trajectory
using the tools of continuing education, taking
into account the accumulated experience of
professional activity and

dynamically changing requirements of the
labor market.

2. The place of discipline in the structure of the educational program
The discipline belongs to the mandatory part of block Bl "Disciplines (modules)".

The study of the discipline is based on the following disciplines, practical training:
- Media Planning

The main provisions of the discipline should be used in the future when studying the following
disciplines (practices):
e [] Marketing research;

e [] Pre-graduate practice.

3. Structure and content of the discipline
The total labor intensity of the discipline is 4 credits (216 hours).

3.1 Types of educational work and labor intensity



3.1.1. part-time education

p/p Type of educational work Number of Semesters
hours 1 -
1. | Classroom classes 28 28 -
including:
1.1 | Lectures 14 14 -
1.2 | Seminars/practical classes 14 14 -
1.3 | Laboratory classes - - -
2. | Independent work 116 116 -
including:
2.1 | Preparation for practical classes (study of 50 50 -
lecture material)
2.2 | Preparing for testing 33 33 -
2.3 | Independent task solving 33 33 -
Intermediate certification
test/ dif. test/ exam JK3aMeH -
Total 144 144 -

3.2 Thematic plan for the study of the discipline

(according to the forms of training)
3.2.1. part-time education

p/p

3.2.1. part-time education

Labor intensity, hour

Classroom work

Total
Lectures

o

Laboratory

classes

Practical

training

Independent work

Topic 1. Features of business
reputation

—
™
(R

02| practical classes

—_
g7

Topic 2.
The media
planner's professionogram.

16 2

58]

—_
[§]

Topic 3. The main

stages

of Current Problems of Management in the
Field of Advertising and Public Rela

16 2

12

Topic 4. The main
quantitative

characteristics

of the media plan: calculation
of indicators and their
application in

advertising practice

16 2

12

Topic 5.

Current Problems of Management in the
Field of Advertising and Public Rela
software

16 2

12




Topic 6. Principles
selection
of media carriers.

16

12

Topic 7.

Characteristics and

features of the main

placement channels: about

Press about TV about Radio about
Internet about Outdoor
Advertising

16

12

Topic 8.

Effectiveness

of the conducted

advertising campaign in

Current Problems of Management in the
Ficld of Advertising and Public Rela

32

24

Hroro

144

14

14

116




Abstract to the work program of the discipline «Innovative Marketing»

1. Goals, objectives and planned results of training in the discipline

The purpose of mastering the discipline " Innovative Marketing " is to study the main issues
of the theory of statistics, macroeconomic and microeconomic statistics, the formation of skills for
statistical calculations and the use of statistical analysis methods to train an economist who meets
the requirements of professional standards and the Federal State Educational Standard in the
direction 42.04.01 Advertising and public relations

The main tasks of studying the discipline:

mastering the most important concepts and provisions of the general theory of statistics in
the field of collecting primary statistical information, summarizing and grouping the obtained
primary data and their subsequent processing by statistical analysis methods;

mastering the methodology of collecting, processing and statistical analysis of data
necessary to solve the economic tasks;

getting an idea of the areas of application and the formation of skills for using the studied
techniques in the practical activities of an employee of the financial service of the organization.

R study of the most important indicators of social statistics and the methodology of their
calculation.

Training in the discipline " Innovative Marketing
following competencies among students:

is aimed at the formation of the

A AR TH AR AL AR LA LA e T S

Code and name of competencies Indicators of competence achievement
PC-3. IPC-3.1. develops measures for the
Development, testing, and implementation of mtroduction of innovative goods (services)
mnovative goods (services), creation of IPC-3.2 has the skills to create intangible assets
intangible assets (brands) and their (brands) in the organization and manage them
management in the organization IPC-3.3 develops and implements a set of

measures to attract new consumers of goods
(services)

IPC-3.4 possesses the skills of testing
innovative goods (services) when they are
introduced to the Russian and international
markets

[PC-3.5 has the skills to implement and
improve the assortment policy of the
organization

IPC-3.6 conducts communication (advertising)
campaigns in the field of goods (services,
brands)

[PC-3.7 possesses skills development of
technical specifications for the creation of the
corporate identity of the organization, its brand
IPC-3.8 possesses skills implementation of
programs to increase consumer loyalty to
goods (services, brands) of the organization
IPC-3.9 has the skills to preparation of
recommendations for making marketing
decisions regarding goods (services, brands)

IPC-3.10 able to determine the competitive
range of goods and services of the organization
[PC-3.11 able to test innovative products
(services, brands)

[PC-3.12 able to create intangible assets
(brands) and introduce them to the market




IPC-3.13 ability to assess the value of an
organmization's brands

IPC-3.14 able to improve the organization's
business processes in the field of brand
management

IPC-3.15 knows how to use project
management tools for successful brands
IPC-3.16 knows the conceptual apparatus in
the field of marketing components of
innovations, innovative goods (services),
intangible assets (brands)

[PC-3.17 knowledge of brand management
tools

[PC-3.18 knows methods for studying the
internal and external market, its potential and
development trends

IPC-3.19 knows procedures for testing goods
(services), intangible assets (brands)
IPC-3.20 knows Methods of using applied
office programs to perform statistical
calculations

IPC-3.21 knows methods of using applied
office programs for collecting and processing
marketing information

IPC-3.22 knows regulatory legal acts
regulating marketing activities

2, The place of discipline in the structure of the educational program

The discipline belongs to the mandatory part of block B1.2 "Disciplines (modules)".
The study of the discipline is based on the following disciplines, practical training:
The main provisions of the discipline should be used in the future when studying the
following disciplines (practices):
e £ Marketing research;
e R Economic analysis
e R Pre-graduate practice.

3. Structure and content of the discipline

The total labor intensity of the discipline is 6 credits (324 hours).

3.1 Types of educational work and labor intensity
3.1.1. part-time education

p/p Type of educational work Number of Semesters
hours 2 -
1. | Classroom classes 32 32 -

including;:

1.1 | Lectures 16 16 -
1.2 | Seminars/practical classes 16 16 -
1.3 | Laboratory classes - - -
2. | Independent work 184 184 -




including:
2.1 | Preparation for practical classes (study of 120 120 -
lecture material)
2.2 | Preparing for testing 32 32 -
2.3 | Independent task solving 32 32 -
Intermediate certification
test/ dif._test/ exam exam -
Total 216 216 -
3.2 Thematic plan for the study of the discipline
(according to the forms of training)
3.2.1. part-time education
p/p 3.2.1. part-time education Labor intensity, hour
Classroom work
L
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.| Topic 1 The History of Innovative Marketing. | 27 2 2 - - 23
Main Innovative
Definitions and Concepts
2. | Topic 2. 27 2 2 - - 23
Innovative Marketing Environment
3. | Topic 3. Innovative Market Research 27 2 2 - - 23
4. | Topic 4. Innovative Marketing Planning 27 2 2 = - 23
5. | Topic 5. Innovative Marketing Strategies 27 2 2 - - 23
6. | Topic 6. The Price Policy of the company in 27 2 2 - - 23
Innovative Marketing
7. | Topic 7. 27 2 2 - - 23
Marketing and innovation activities
8. | Topic &. 27 2 2 - - 23
Innovative Marketing in 21 Century: Trends
and Challenges
Hroro | 216 |16 | 16 [ - - | 184 |




Abstract to the work program of the discipline « International Marketing »

1. Goals, objectives and planned results of training in the discipline

The purpose of mastering the discipline " International Marketing" is to study the maim issues
of the theory of statistics, macroeconomic and microeconomic statistics, the formation of skills for
statistical calculations and the use of statistical analysis methods to train an economist who meets the
requirements of professional standards and the Federal State Educational Standard in the direction
42.04.01 Advertismg and public relations

The main tasks of studying the discipline:

mastering the most important concepts and provisions of the general theory of statistics in the
field of collecting primary statistical information, summarizing and grouping the obtamned primary

data and their subsequent processing by statistical analysis methods;
mastering the methodology of collecting, processing and statistical analysis of data necessary

to solve the economic tasks;

getting an idea of the areas of application and the formation of skills for using the studied
techniques in the practical activities of an employee of the financial service of the organization.
1 study of the most important indicators of social statistics and the methodology of ther

calculation.

Training in the discipline " International Marketing '

following competencies among students:

is aimed at the formation of the

Code and name of competencies

Indicators of competence achie vement

PC-3.

Development, testing, and implementation of
mnovative goods (services), creation of
mtangible assets (brands) and their
management in the organization

IPC-3.1. develops measures for the
introduction of innovative goods (services)
[PC-3.2 has the skills to create intangible assets
(brands) m the organization and manage them
IPC-3.3 develops and implements a set of
measures to attract new consumers of goods
(services)

IPC-3.4 possesses the skills of testing
mnovative goods (services) when they are
mtroduced to the Russian and international
markets

IPC-3.5 has the skills to mplement and
improve the assortment policy of the
organization

IPC-3.6 conducts communication (advertising)
campaigns m the field of goods (services,
brands)

[PC-3.7 possesses skills development of
technical specifications for the creation of the
corporate identity of the organization, its brand
IPC-3.8 possesses skills implementation of
programs to increase consumer loyalty to
goods (services, brands) of the organization
IPC-3.9 has the skills to preparation of
recommendations for making marketing
decisions regarding goods (services, brands)

IPC-3.10 able to determine the competitive
range of goods and services of the organization
IPC-3.11 able to test mnovative products
(services, brands)

[PC-3.12 able to create intangible assets
(brands) and introduce them to the market




IPC-3.13 ability to assess the value of an
organization's brands

[PC-3.14 able to improve the organization's
business processes in the ficld of brand
management

IPC-3.15 knows how to use project
management tools for successful brands
IPC-3.16 knows the conceptual apparatus in the
field of marketing components of innovations,
innovative goods (services), intangible assets
(brands)

IPC-3.17 knowledge of brand management
tools

[PC-3.18 knows methods for studying the
mternal and external market, its potential and
development trends

IPC-3.19 knows procedures for testing goods
(services), mtangible assets (brands)
[PC-3.20 knows Methods of using applied
office programs to perform statistical
calculations

IPC-3.21 knows methods of using applied
office programs for collecting and processing
marketing mformation

IPC-3.22 knows regulatory legal acts
regulating marketing activities

2. The place of discipline in the structure of the educational program

The discipline belongs to the mandatory part of block B1.2 "Disciplines (modules)".
The study of the discipline is based on the following disciplines, practical training;

) 1 Fiance, money circulation and credit;
. 1 Industry economics;
. 1 Risk assessment and analysis;

The main provisions of the discipline should be used in the future when studying the following
disciplines (practices):
e [ Marketing research;
e [] Economic analysis
¢ [ Pre-graduate practice.

3. Structure and content of the discipline
The total labor intensity of the discipline is 3 credits (162 hours).

3.1 Types of educational work and labor intensity
3.1.1. part-time education

p/p Type of educational work Number of Semesters
hours 2 -
1. | Classroom classes 32 32 -
mcludmg:
1.1 | Lectures 16 16 -
[.2 | Semmars/practical classes 16 16 -




Laboratory classes

Independent work

76

76

including;:

Preparation for practical classes (study of
lecture material)

40

40

Preparing for testng

18

18

Independent task solving

18

18

Intermediate certification

test/ dif. test/ exam

test

Total

108

108

3.2 Thematic plan for the study of the discipline

(according to the forms of training)
3.2.1. part-time education

p/p

3.2.1. part-time education

Labor intensity, hour

Total

Classroom work

Lectures

practical classes

Laboratory classes

Practical training

Independent work

Topic 1 The History of Marketing. Main
Marketing
Definitions and Concepts

]

S

L

Topic 2.
International Marketing Environment

(o]

Topic 3. Market Research

14

10

Topic 4. International Marketing Planning

14

10

Topic 5. International Marketing Strategies

14

10

=S e e

Topic 6. The Price Policy of the company in
International Marketing

14

b2 B3] B2 b2

b | B3] b b2

10

Topic 7.
Digital Marketing in the context of the
Globalization of markets

Topic 8.
International Marketing in 21 Century:
Trends and Challenges

10

Hroro

108

16

16

76




Abstract to the work program of the discipline «Evaluating the Cost of
Innovation»

1. Goals, objectives and planned results of training in the discipline

The purpose of mastering the discipline " Fvaluatmg the Cost of Innovation " is to study the
main issues of the theory of statistics, macroeconomic and microeconomic statistics, the formation
of skills for statistical calculations and the use of statistical analysis methods to train an economist
who meets the requirements of professional standards and the Federal State Educational Standard in
the direction 42.04.01 Advertising and public relations

The main tasks of studying the discipline:

mastering the most important concepts and provisions of the general theory of statistics in
the field of collecting primary statistical information, summarizing and grouping the obtained
primary data and their subsequent processing by statistical analysis methods;

mastering the methodology of collecting, processing and statistical analysis of data
necessary to solve the economic tasks;

getting an idea of the areas of application and the formation of skills for using the studied
techniques in the practical activities of an employee of the financial service of the organization.

R study of the most important indicators of social statistics and the methodology of their
calculation.

Training in the discipline " Evaluating the Cost of Innovation" 1s aimed at the formation of
the following competencies among students:

Code and name of competencies Indicators of competence achievement

PC-3.

Development, testing, and implementation of
innovative goods (services), creation of
intangible assets (brands) and their
management in the organization

IPC-3.1. develops measures for the
introduction of mnovative goods (services)
IPC-3.2 has the skills to create intangible assets
(brands) in the organization and manage them
IPC-3.3 develops and implements a set of
measures to attract new consumers of goods
(services)

IPC-3 .4 possesses the skills of testing
innovative goods (services) when they are
introduced to the Russian and international
markets

[PC-3.5 has the skills to implement and
improve the assortment policy of the
organization

IPC-3.6 conducts communication (advertising)
campaigns in the ficld of goods (services,
brands)

[PC-3.7 possesses skills development of
technical specifications for the creation of the
corporate 1dentity of the organization, its brand
IPC-3.8 possesses skills implementation of
programs to increase consumer loyalty to
goods (services, brands) of the organization
IPC-3.9 has the skills to preparation of
recommendations for making marketing
decisions regarding goods (services, brands)
IPC-3.10 able to determine the competitive
range of goods and services of the organization
IPC-3.11 able to test innovative products
(services, brands)




[PC-3.12 able to create intangible assets
(brands) and introduce them to the market

IPC-3.13 ability to assess the value of an
organization's brands

[PC-3.14 able to improve the organization's
business processes in the field of brand
management

IPC-3.15 knows how to use project
management tools for successful brands
IPC-3.16 knows the conceptual apparatus in
the field of marketing components of
innovations, innovative goods (services),
intangible assets (brands)

[PC-3.17 knowledge of brand management
tools

[PC-3.18 knows methods for studying the
internal and external market, its potential and
development trends

IPC-3.19 knows procedures for testing goods
(services), intangible assets (brands)
[PC-3.20 knows Methods of using applied
office programs to perform statistical
calculations

IPC-3.21 knows methods of using applied
office programs for collecting and processing
marketing information

IPC-3.22 knows regulatory legal acts
regulating marketing activities




2, The place of discipline in the structure of the educational program

The discipline belongs to the mandatory part of block B1 "Disciplines (modules)".
The study of the discipline is based on the following disciplines, practical training:

. R Finance, money circulation and credit;
. & Industry economics;
. & Risk assessment and analysis;

The main provisions of the discipline should be used in the future when studying the
following disciplines (practices):
e R Marketing research;
e R Economic analysis
e R Pre-graduate practice.

3. Structure and content of the discipline
The total labor intensity of the discipline is 4 credits (216 hours).

3.1 Types of educational work and labor intensity
3.1.1. part-time education
p/p Type of educational work Number of Semesters
hours 4 -
1. | Classroom classes 32 32 -
including:
1.1 | Lectures 16 16 -
1.2 | Seminars/practical classes 16 16 -

1.3 | Laboratory classes - - -

2. | Independent work 112 112 -
including:

2.1 | Preparation for practical classes (study of 44 44 -
lecture material)

2.2 | Preparing for testing 22 22 -

2.3 | Independent task solving 22 22 -
Intermediate certification
test/ dif. test/ exam exam -

Total 144 144 -




3.2 Thematic plan for the study of the discipline

(according to the forms of training)
3.2.1. part-time education

p/p 3.2.1. part-time education Labor intensity, hour
Classroom work
L
L pr ab Pr In
o ac or ac de
Tot ct tic at tic pe
al . al or al nd
cl y tr ent
r as cl ai wo
: se as ni rk
s se ng
s
1. | Topic 1. Fundamentals of valuation 16 2 2 - - 12
of innovative enterprises
2. | Topic 2. 16 2 2 - - 12
Time estimation of cash flows
3. [ Topic 3. The concept of IA and IP 16 2 2 - - 12
4. | Topic 4. Methodological foundations of the 16 2 2 - - 12
assessment of innovative enterprises
5. | Topic 5. Features of determining the value 16 2 2 - - 12
of assets of innovative enterprises
6. | Topic 6. Valuation of intellectual property 16 2 2 - - 12
Basic approaches and methods of ownership
7. | Topic 7. 16 2 2 - - 12
Assessment of the value of intellectual
property by a costly approach
8. | Topic 8. 32 2 2 - - 24
Management consulting in Russia today
Hroro 144 16 16 - - 112




Abstract to the work program of the discipline «Process Management
Theory»

1. Goals, objectives and planned learning outcomes in the discipline

Ammastering the discipline «Theory of process management» isstudy, systematization and
consolidation of the foundations of the theory and practice of business process management in
organizations (enterprises, firms, etc.) in modern conditions of work of business entities. formation of a
complex of theoretical knowledge and practical skills necessary for the effective management of
business processes.

The main tasks of studying the discipline:

— creation of the foundations for the formation of a modern image of economic and managerial
thinking, ensuring the development and adoption of effective decisions in the field of business process
management.

— definition of the essence of process management;

- identifying the advantages and disadvantages of process management;

— studying the practice of process management at Russian enterprises;

— studying the classifications of business processes and ways to identify business processes;

— consideration of a business process as a way to manage an organization;

— an overview of methodologies that support the effective management of business processes in
an organization.

Training in the discipline «Theory of process management» is aimed at developing the
following competencies in students:

Code and name of competencies Competence achievement indicators

PC-2. Managing information from various sources | IPK-2.1  generates requests and receives
information from employees of the organization;
IPK-2.2 coordinates and approves information
materials;

IPK-2.3 organizes the transfer of information
materials, comments, corrections between
specialists in  information resources and
employees of other categories,

IPK-2.4 monitors the appearance of new or
necessary information in the organization, on the
Internet and other sources,

IPC-2.5 forms an overall assessment of the
significance and priority of the information
received,

IPK-2.6 is able to work with large amounts of
information

IPK-2.7 owns software and hardware for regular
communication, monitoring of information on the
Internet,

IPK-2.8 knows the structure of the organization,
arcas of responsibility and functions of
departments,

IPK-2.9 knows the internal rules for coordinating
and approving documents, IPK-2.10 works with
news aggregators, electronic subscriptions, social
networks, forums




2. The place of discipline in the structure of the educational program

The discipline is included in section B.1. Elective disciplines Nel. GEF-3 ++ in the direction

of preparation of HE 42.04.01 -»Advertising and Public Relations».

To study the discipline, students need competencies formed as a result of mastering the

disciplines «Methods of socio-economic forecasting», «Advertising technologies in business
communications», «Effectiveness of advertising and public relations», «Life cycle and planning
of a project and programs in professional activities ”, “Investment marketing”.

The main provisions of the discipline should be used in the future when studying the following

3. Structure and content of the discipline.

The total labor intensity of the discipline is 4 credit units (144 hours).

. Types of educational work and labor intensity

3.1
3.1.1. Part-time education

disciplines (practices): “Processes and practices of product management in an organization”,
“Neuromarketing”, “Consulting”, “Industrial practice”, professional cycle, as well as for the
preparation of final qualification work.

p/p Type of study work Number of Semesters
hours 1 2
1. | Auditory lessons 32 - 32
including:
1.1 | Lectures 16 - 16
1.2 | Seminar / practical training 16 - 16
1.3 | Laboratory studies - - -
2. | Independent work 112 - 112
including:
2.1 | Preparation for practical exercises (study of 50 - 50
lecture material)
2.2 | Preparing for testing 32 - 32
2.3 | Independent problem solving 30 - 30
Intermediate certification
credit / dif. test / exam Exam - Exam
Total 144 - 144
3.2. Thematic plan for studying the discipline
(according to the forms of education)
3.2.1. Part-time education
Labor intensity, hour
Classroom work v
s
e z
p/p Sections / topics of the discipline = N zl € g| § = s
1) = B | B ECE =
= S| &2 83 &= )
| &= 2% £E £
- =
=
The main elements of the organization. 26 2 2 - - 22
Basic approaches to organization 26 2 2 - - 22
management
Fundamentals of business process thirty 4 4 - - 22




management.

Basic business process modeling | thirty | 4 4 - - 22
methodologies.

Modern methodologies for modeling business 32 4 4 - - 24
processes.

Total 144 16 16 - - 112




Abstract to the work program of the discipline «Processes and Practices of
Products Management of Organization»

1. Goals, objectives and planned learning outcomes in the discipline

Aimmastering the discipline "Processes and practices for managing products in an
organization" isstudy, systematization and consolidation of the foundations of the theory and practice
of product management in organizations (enterprises, firms, etc.) in modern conditions of work of
business entities.formation of a complex of theoretical knowledge and practical skills necessary for
effective product management.,the formation of practical skills in creating a balanced product portfolio
in terms of maximizing sales in physical or monetary terms (revenue or profit) in the longest possible
term.

The main tasks of studying the discipline:

- study of decision-making methods in the management of operational (production) activities of
organizations;

- application of marketing information analysis skills in making managerial decisions in the
process of product management, promoting it to the market;

- study of the methodology and tools of investment analysis when releasing a new product and
promoting it to the market.

-development of measures to bring new products to the market;

-development of strategy and tactics of product management;
— studying the practice of brand management and product quality.

Training in the discipline "Processes and practices of product management in an organization"
is aimed at developing the following competencies in students:

Code and name of competencies Competence achievement indicators

PC-2. Managing information from various sources | IPK-2.1  generates requests and receives
information from employees of the organization;
IPK-2.2 coordinates and approves information
materials;

IPK-2.3 organizes the transfer of information
materials, comments, corrections between
specialists in  information resources and
employees of other categories,

IPK-2.4 monitors the appearance of new or
necessary information in the organization, on the
Internet and other sources,

IPC-2.5 forms an overall assessment of the
significance and priority of the information
received,

IPK-2.6 is able to work with large amounts of
information

IPK-2.7 owns software and hardware for regular
communication, monitoring of information on the
Internet,

IPK-2.8 knows the structure of the organization,
arcas of responsibility and functions of
departments,

IPK-2.9 knows the internal rules for coordinating
and approving documents, IPK-2.10 works with
news aggregators, electronic subscriptions, social
networks, forums




2. The place of discipline in the structure of the educational program

The discipline is included in the section formed by the participants of educational relations

B.1. Elective disciplines No. 1 of the discipline of the choice of GEF-3 ++ in the direction of

preparation of HE 42.04.01 -"Advertising and Public Relations".
To study the discipline, students need competencies formed as a result of mastering the
disciplines "Methods of socio-economic forecasting”, "Advertising technologies in business

communications", "Effectiveness of advertising and public relations", "Life cycle and planning of

a project and programs in professional activities ”, “Investment marketing”.
The main provisions of the discipline should be used in the future when studying the following
disciplines (practices): “Processes and practices of product management in an organization”,
“Neuromarketing”, “Consulting”, “Industrial practice”, professional cycle, as well as for the
preparation of final qualification work.

3. Structure and content of the discipline.
The total labor intensity of the discipline is 4 credit units (144 hours).

3.1. Types of educational work and labor intensity

3.1.1. Part-time education

p/n Type of study work Number of Semesters
hours 1 2
1. | Auditory lessons 32 - 32
including:
1.1 | Lectures 16 - 16
1.2 | Seminar / practical training 16 - 16
1.3 | Laboratory studies - - -
2. | Independent work 112 - 112
including:
2.1 | Preparation for practical exercises (study of 50 - 50
lecture material)
2.2 | Preparing for testing 32 - 32
2.3 | Independent problem solving thirty - thirty
Intermediate certification
credit / dif. test / exam Exam - Exam
Total 144 - 144

3.2. Thematic plan for studying the discipline

(according to the forms of education)

3.2.1. Part-time education

Labor intensity, hour

Classroom work v

:

o . L _ - | = o = <

p/n Sections / topics of the discipline = | Sz  £3| €= g

= | £|£5 £5|£5 <

= ] =% S 3| = = )

S| &= €% £ & =

== 3 =

=

—

1. |Theoretical foundations of managing the 14 2 2 - - 10
development and implementation of a new

product
2. |Research methodology for existing and new 14 2 2 - - 10




products.

3 Planning and organization of new product 24 2 2 20
development..

4 Reasons for success and failure of new 16 2 2 12

" | products

S. |New product development control 14 2 2 10

6 Managing the implementation of a new 14 2 2 10
product

7 | Positioning and selling new products 24 2 2 20

3 Marketing communications when promoting a 24 2 2 20
new product
Total 144 16 16 112




Abstract to the work program of the discipline «lmage Technologies in
Business Communication»

1. Goals, objectives and planned results of training in the discipline

The purpose of mastering the discipline Image Technologies in Business Communication is
to study the main issues of the theory of statistics, macroeconomic and microeconomic statistics,
the formation of skills for statistical calculations and the use of statistical analysis methods to train
an economist who meets the requirements of professional standards and the Federal State
Educational Standard in the direction 42.04.01 Advertising and public relations

The main tasks of studying the discipline:

mastering the most important concepts and provisions of the general theory of statistics in
the field of collecting primary statistical information, summarizing and grouping the obtained
primary data and their subsequent processing by statistical analysis methods;

mastering the methodology of collecting, processing and statistical analysis of data
necessary to solve the economic tasks;

getting an idea of the areas of application and the formation of skills for using the studied
techniques in the practical activities of an employee of the financial service of the organization.

R study of the most important indicators of social statistics and the methodology of their
calculation.

Training in the discipline Image Technologies in Business Communication is aimed at the
formation of the following competencies among students:

Code and name of competencies Indicators of competence achievement
PC-1 Organization of work on creating and [PC-1.1 planning work on filling the site,
editing content IPC-1.2 prepares tasks for performers,

IPC-1.3 distributes work on creating and
editing content,

IPC-1.4 coordinates the creation and editing of
content,

[PC-1.5 monitors and evaluates the results of
the work, formulates comments,

IPC-1.6 documents information about the
processes and results of work performed by
various performers

IPC-1.7 is able to draw up work plans, evaluate
their content and the complexity of
implementation, depending on qualifications,
IPC-1.8 able to work with large amounts of
information

IPC-1.9 ability to manage project and work
documentation

IPC-1.10 owns the basic principles and
technologies of project management

2, The place of discipline in the structure of the educational program

The discipline belongs to the mandatory part of block B1 "Disciplines (modules)".
The study of the discipline is based on the following disciplines, practical training:
e - R Finance, money circulation and credit;
o R Industry economics;
e R Risk assessment and analysis;

The main provisions of the discipline should be used in the future when studying the
following disciplines (practices):
e R Marketing research;



¢ R Economic analysis
e R Pre-graduate practice.
3. Structure and content of the discipline
The total labor intensity of the discipline 1s 4 credits (216 hours).
3.1 Types of educational work and labor intensity
3.1.1. part-time education
p/p Type of educational work Number of Semesters
hours 3
1. [ Classroom classes 16 16
including:
1.1 | Lectures 8 8
Seminars/practical classes 8 8
1.3 | Laboratory classes - -
2. | Independent work 92 92
including:
2.1 | Preparation for practical classes (study of 50 50
lecture material)
2.2 | Preparing for testing 21 21
2.3 | Independent task solving 21 21
Intermediate certification
test/ dif. test/ exam 3A4eT
Total 108 108

3.2 Thematic plan for the study of the discipline

(according to the forms of training)
3.2.1. part-time education

p/p 3.2.1. part-time education Labor intensity, hour
Classroom work
L
L pr ab Pr In
o ac or ac de
Tot ct tic at tic pe
al u al or al nd
r cl y tr ent
g as cl ai wo
S se as ni rk
s se ng
s
1. | Topic 1. Imageology as a science 18 2 2 - - 16
2. | Topic 2. 18 1 1 - - 16
Image: essence and attributes
3. | Topic 3. Image-making 18 1 1 - - 16
4. | Topic 4. Image-building in professional 18 1 1 - - 16
spheres
5. | Topic 5. 18 1 1 - - 14




Image Technologies in Business
Communicationsoftware

Topic 6. Corporate image

18

14

Hroro

108

14

92




Abstract to the work program of the discipline «Managing the Image of an
Industrial Enterprise»

1. Goals, objectives and planned results of training in the discipline

The purpose of mastering the discipline Managing the Image of an Industrial Enterprise 1s to
study the main issues of the theory of statistics, macroeconomic and microeconomic statistics, the
formation of skills for statistical calculations and the use of statistical analysis methods to train an
economist who meets the requirements of professional standards and the Federal State Educational
Standard in the direction 42.04.01 Advertising and public relations".

The main tasks of studying the discipline:

mastering the most important concepts and provisions of the general theory of statistics in
the field of collecting primary statistical information, summarizing and grouping the obtained
primary data and their subsequent processing by statistical analysis methods;

mastering the methodology of collecting, processing and statistical analysis of data
necessary to solve the economic tasks;

getting an idea of the areas of application and the formation of skills for using the studied
techniques in the practical activities of an employee of the financial service of the organization.

R study of the most important indicators of social statistics and the methodology of their
calculation.

Training in the discipline Managing the Image of an Industrial Enterprise is aimed at the
formation of the following competencies among students:

Code and name of competencies Indicators of competence achievement
PC-1 Organization of work on creating and [PC-1.1 planning work on filling the site,
editing content [PC-1.2 prepares tasks for performers,

IPC-1.3 distributes work on creating and
editing content,

[PC-1.4 coordinates the creation and editing of
content,

[PC-1.5 monitors and evaluates the results of
the work, formulates comments,

[PC-1.6 documents information about the
processes and results of work performed by
various performers

IPC-1.7 is able to draw up work plans, evaluate
their content and the complexity of
implementation, depending on qualifications,
IPC-1.8 able to work with large amounts of
information

IPC-1.9 ability to manage project and work
documentation

IPC-1.10 owns the basic principles and
technologies of project management

2. The place of discipline in the structure of the educational program

The discipline belongs to the mandatory part of block B1 "Disciplines (modules)".
The study of the discipline is based on the following disciplines, practical training:
e - R Finance, money circulation and credit;
e R Industry economics;
e R Risk assessment and analysis;

The main provisions of the discipline should be used in the future when studying the
following disciplines (practices):
e R Marketing research;



e R Economic analysis
o { Pre-graduate practice.
3. Structure and content of the discipline
The total labor intensity of the discipline 1s 4 credits (216 hours).
3.1 Types of educational work and labor intensity
3.1.1. part-time education
p/p Type of educational work Number of Semesters
hours 3
1. [ Classroom classes 16 16
including:
1.1 | Lectures 8 8
1.2 | Seminars/practical classes 8 8
1.3 | Laboratory classes - -
2. | Independent work 92 92
including:
2.1 | Preparation for practical classes (study of 50 50
lecture material)
2.2 | Preparing for testing 21 21
2.3 | Independent task solving 21 21
Intermediate certification
test/ dif. test/ exam 3auer
Total 108 108

3.2 Thematic plan for the study of the discipline

(according to the forms of training)
3.2.1. part-time education

p/p 3.2.1. part-time education Labor intensity, hour
Classroom work
L
L pr ab Pr In
e ac or ac de
Tot ot tic at tic pe
al u al or al nd
r cl y tr ent
g as cl ai wo
s se as ni rk
S se ng
S
1. | Topic 1. Imageology as a science 18 2 - - 16
2. | Topic 2. 18 1 1 - - 16
Image: essence and attributes
3. | Topic 3. Image-making 18 1 1 - - 16
4. | Topic 4. Image-building in professional 18 1 1 - - 16
spheres
5. | Topic 5. 18 1 1 - - 14




Managing the Image of an Industrial
Enterprise)software

Topic 6. Corporate image

18

14

Hroro

108

14

92




Abstract to the work program of the discipline « Neuro Marketing »

1. Goals, objectives and planned results of training in the discipline
The purpose of mastering the discipline " Neuro Marketing " is to study the main issues of
the theory of statistics, macroeconomic and microeconomic statistics, the formation of skills for
statistical calculations and the use of statistical analysis methods to train an economist who meets
the requirements of professional standards and the Federal State Educational Standard in the
direction 38.03.01 "Economics".

The main tasks of studying the discipline:

mastering the most important concepts and provisions of the general theory of statistics in
the field of collecting primary statistical information, summarizing and grouping the obtained
primary data and their ; subsequent processing by statistical analysis methods;

mastering the methodology of collecting, processing and statistical analysis of data
necessary to solve the economic tasks;

getting an idea of the areas of application and the formation of skills for using the studied
techniques in the practical activities of an employee of the financial service of the organization.

R study of the most important indicators of social statistics and the methodology of their
calculation.

Training in the discipline " Consulting” is aimed at the formation of the following
competencies among students:

Code and name of competencies [ndicators of competence achievement
OPK-4. Able to analyze the needs of society IOPK-4.1 Knows the basic provisions of the
and the interests of the audience in order to theory of creating the image of scientific and
predict and meet the demand for media texts technical development;
and (or) media products, and (or) I0PK-4.2 Is able to analyze the needs of
communication products society and the interests of the audience in

order to predict and meet the demand for media
texts and (or) media products in relation to
image management in the promotion of
scientific and technical developments;
[OPK-4.3 Knows the methods and techniques
of developing image technologies in the
promotion of scientific and technical
developments

2. The place of discipline in the structure of the educational program

The discipline belongs to the mandatory part of block B1 "Disciplines (modules)".
The study of the discipline is based on the following disciplines, practical training:

- no

The main provisions of the discipline should be used in the future when studying the
following disciplines (practices):
e { Finance, money circulation and credit;
e & Industry economics;
e R Risk assessment and analysis;
¢ R Marketing research;

3. Structure and content of the discipline

The total labor intensity of the discipline is 4 credits (216 hours).

3.1 Types of educational work and labor intensity
3.1.1. part-time education



p/p Type of educational work Number of Semesters
hours 4
1. | Classroom classes 32 32
including:
1.1 | Lectures 16 16
1.2 | Seminars/practical classes 16 16
1.3 | Laboratory classes - -
2. | Independent work 112 112
mcluding:
2.1 | Preparation for practical classes (study of 44 44
lecture material)
2.2 | Preparing for testing 22 22
2.3 | Independent task solving 22 22
Intermediate certification
test/ dif. test/ exam JK3aMeH -
Total 144 144 -
3.2 Thematic plan for the study of the discipline
(according to the forms of training)
3.2.1. part-time education
3.2.1. part-time education Labor intensity, hour
Classroom work
L
L pr ab Pr In
o ac or ac de
Tot ot tic at tic pe
al u al or al nd
v cl y tr ent
as cl ai WO
e .
s se as ni rk
s se ng
S
Topic 1. Analysis and diagnostics of financial 16 2 2 - - 12
and economic activity of the enterprise
Topic 2. 16 2 2 - - 12
Crisis management
Topic 3. The categorical apparatus of the 16 2 2 - - 12
"Change" system. Classification
of changes. Definition of "change
management"
Topic 4. The main 16 2 2 - - 12
quantitative
characteristics

of the media plan: calculation
of indicators and their
application in

advertising practice

Topic 5. 16 2 2 - - 12
Neuro Marketing software




Topic 6. Pricing for 16 2 2 12
consulting
services.
Topic 7. 16 2 2 12
Types of business consulting:
Topic 8.Neuro Marketing in Russia 32 2 2 24
today

Hroro 144 16 16 112




Abstract to the work program of the discipline «Consulting»

1. Goals, objectives and planned results of training in the discipline
The purpose of mastering the discipline " Consulting " is to study the main issues of the
theory of statistics, macroeconomic and microeconomic statistics, the formation of skills for
statistical calculations and the use of statistical analysis methods to train an economist who meets
the requirements of professional standards and the Federal State Educational Standard in the
direction 38.03.01 "Economics”.

The main tasks of studying the discipline:

mastering the most important concepts and provisions of the general theory of statistics in
the field of collecting primary statistical information, summarizing and grouping the obtained
primary data and their subsequent processing by statistical analysis methods;

mastering the methodology of collecting, processing and statistical analysis of data
necessary to solve the economic tasks;

getting an idea of the areas of application and the formation of skills for using the studied
techniques in the practical activities of an employee of the financial service of the organization.

R study of the most important indicators of social statistics and the methodology of their
calculation.

Tramning in the discipline " Consulting” 1s aimed at the formation of the following
competencies among students:

Code and name of competencies Indicators of competence achievement
PC - 2 1s able to calculate and analyze the IPK- 2.1. Substantiates and applies statistical,
economic indicators of the results of the economic and mathematical, marketing
organization's activities (The type of tasks of methods of studying the external environment
professional activity 1s computational and and the activities of the organization, performs
economic) calculations of financial and economic

indicators, including using standard methods
and regulatory legal acts

IPK-2.2. Substantiates and calculates the
planned need of enterprises and organizations
for material, labor and financial resources
necessary for the production of products and
services, taking into account the forecasting of
socio-economic processes and phenomena at
the micro and macro levels

IPK- 2.3. Conducts an economic analysis of
economic activity and forms plans for the
financial and economic development of the
organization, taking into account the influence
of internal and external factors of the
organization

IPK- 2.4. Calculates indicators of economic
efficiency of labor organization, production,
introduction of innovative technologies and
determines reserves for improving the
efficiency of the organization, directions for
improving the forms of labor organization and
management

2. The place of discipline in the structure of the educational program




The discipline belongs to the mandatory part of block B "Disciplines (modules)".
The study of the discipline is based on the following disciplines, practical training:
- no

The main provisions of the discipline should be used in the future when studying the
following disciplines (practices):
e R Finance, money circulation and credit;

e R Industry economics;
e R Risk assessment and analysis;
e R Marketing research;
e R Economic analysis
e R Pre-graduate practice.
3. Structure and content of the discipline
The total labor intensity of the discipline is 4 credits (216 hours).
3.1 Types of educational work and labor intensity
3.1.1. part-time education
p/p Type of educational work Number of Semesters
hours 4 -
1. | Classroom classes 32 32 -
including:
1.1 | Lectures 16 16 -
1.2 | Seminars/practical classes 16 16 -
1.3 | Laboratory classes - - -
2. | Independent work 112 112 -
including:
2.1 | Preparation for practical classes (study of 44 44 -
lecture material)
2.2 | Preparing for testing 22 22 -
2.3 | Independent task solving 22 22 -
Intermediate certification
test/ dif. test/ exam JK3aMeH -
Total 144 144 -
3.2 Thematic plan for the study of the discipline
(according to the forms of training)
3.2.1. part-time education
p/p 3.2.1. part-time education Labor intensity, hour
Classroom work
L
L pr ab Pr In
o ac or ac de
Tot ct tic at tic pe
al u al or al nd
v cl y tr ent
as cl ai wo
e .
< se as ni rk
s se ng
§




Topic 1. Analysis and diagnostics of financial
and economic activity of the enterprise

16

12

Topic 2.
Crisis management

16

12

Topic 3. The categorical apparatus of the
"Change" system. Classification

of changes. Definition of "change
management”

Topic 4. The main
quantitative

characteristics

of the media plan: calculation
of indicators and their
application in

advertising practice

12

Topic 5.
Consulting software

16

Topic 6. Pricing for
consulting
services.

16

Topic 7.
Types of business consulting:

Topic 8.
Management
consulting in Russia
today

32

24

Hroro

144

16

16

112




Abstract to the work program of the discipline « Humanitarian Technologies
in Professional Activity »

1. Goals, objectives and planned results of training in the discipline

The purpose of mastering the discipline "Humanitarian Technologies in Professional
Activity" is to study the main issues of the theory of statistics, macroeconomic and microeconomic
statistics, the formation of skills for statistical calculations and the use of statistical analysis
methods to train an economist who meets the requirements of professional standards and the
Federal State Educational Standard in the direction 42.04.01 Advertising and public relations.".

The main tasks of studying the discipline:

mastering the most important concepts and provisions of the general theory of statistics in
the field of collecting primary statistical information, summarizing and grouping the obtained
primary data and their subsequent processing by statistical analysis methods;

mastering the methodology of collecting, processing and statistical analysis of data
necessary to solve the economic tasks;

getting an idea of the areas of application and the formation of skills for using the studied
techniques in the practical activities of an employee of the financial service of the organization.

R study of the most important indicators of social statistics and the methodology of their
calculation.

Training in the discipline "Humanitarian Technologies in Professional Activity" 1s aimed at
the formation of the following competencies among students:

Code and name of competencies Indicators of competence achievement
UK-5. Able to perceive the intercultural IUK-5.1. Analyzes and interprets events, the
diversity of society in socio-historical, ethical | current state of society, manifestations of its
and philosophical contexts intercultural diversity in socio-historical,

ethical and philosophical contexts

IUK-5.2. Understands the system of universal
values, understands the importance for the
development of civilizations of historical
heritage and socio-cultural traditions of various
social groups, ethnic groups and confessions,
as well as world religions, philosophical and
ethical teachings

2. The place of discipline in the structure of the educational program

The discipline belongs to the mandatory part of block B1 "Disciplines (modules)".
The study of the discipline is based on the following disciplines, practical training:
- no

The main provisions of the discipline should be used in the future when studying the
following disciplines (practices):

e Risk assessment and analysis;
e R Marketing research;
e R Economic analysis
e { Pre-graduate practice.
3. Structure and content of the discipline
The total labor intensity of the discipline is 1 credits (54 hours).
3.1 Types of educational work and labor intensity
3.1.1. part-time education
p/p Type of educational work Number of Semesters

hours 1 | =




1. | Classroom classes 14 14
including:
1.1 | Lectures 6 0
1.2 | Seminars/practical classes 8 8
1.3 | Laboratory classes - -
2. | Independent work
including:
2.1 | Preparation for practical classes (study of
lecture material)
2.2 | Preparing for testing
2.3 | Independent task solving
Intermediate certification
test/ dif. test/ exam 3a4er
Total 14 14
3.2 Thematic plan for the study of the discipline
(according to the forms of training)
3.2.1. part-time education
p/p 3.2.1. part-time education Labor intensity, hour
Classroom work
L
I pr ab Pr In
eJ ac or ac de
Tot ot tic at tic pe
al u al or al nd
v cl y tr ent
as cl ai wo
e .
S se as ni rk
s se ng
s
1. | Topic 1. Characteristics of humanitarian 6 2 4 - - -
technologies
2. | Topic 2. 8 4 4 - - -
The use of humanitarian technologies in
higher education
Hroro 14 6 8 - - -




Abstract to the work program of the discipline «Management of Latency of
Innovations in Technical Systems»

1. Goals, objectives and planned results of training in the discipline
The purpose of mastering the discipline " Management of Latency of Innovations in
Technical Systems" i1s to study the main issues of the theory of statistics, macroeconomic and
microeconomic statistics, the formation of skills for statistical calculations and the use of statistical
analysis methods to train an economist who meets the requirements of professional standards and
the Federal State Educational Standard in the direction 42.04.01 Advertising and public relations.".

The main tasks of studying the discipline:

mastering the most important concepts and provisions of the general theory of statistics in
the field of collecting primary statistical information, summarizing and grouping the obtained
primary data and their subsequent processing by statistical analysis methods;

mastering the methodology of collecting, processing and statistical analysis of data
necessary to solve the economic tasks;

getting an idea of the areas of application and the formation of skills for using the studied
techniques in the practical activities of an employee of the financial service of the organization.

R study of the most important indicators of social statistics and the methodology of their
calculation.

Training in the discipline " Management of Latency of Innovations in Technical Systems” is
aimed at the formation of the following competencies among students:

Code and name of competencies Indicators of competence achievement

PC - 3 able to calculate and analyze the [PC- 3.1. Substantiates and applies statistical,

economic indicators of the results of the economic-mathematical, marketing methods of

organization's activities (The type of tasks of studying the external environment and the

professional activity is computational and activities of the organization, performs

economic) calculations of financial and economic
indicators, including using standard methods
and regulatory legal acts

2. The place of discipline in the structure of the educational program

The discipline belongs to the mandatory part of block B1 "Disciplines (modules)".
The study of the discipline is based on the following disciplines, practical training:
- no

The main provisions of the discipline should be used in the future when studying the
following disciplines (practices):

e Risk assessment and analysis;
e { Marketing research;

e £ Economic analysis

e R Pre-graduate practice.

3. Structure and content of the discipline
The total labor intensity of the discipline is 1 credits (54 hours).

3.1 Types of educational work and labor intensity
3.1.1. part-time education
p/p Type of educational work Number of Semesters
hours 1 -
1. Classroom classes 16 16 -
including:
1.1 | Lectures 8 8 -
1.2 | Seminars/practical classes 8 8 -




1.3 | Laboratory classes - -
2. | Independent work
mc¢luding:
2.1 | Preparation for practical classes (study of
lecture material)
2.2 | Preparing for testing
2.3 | Independent task solving
Intermediate certification
test/ dif. test/ exam 3a4eT
Total 16 16

3.2 Thematic plan for the study of the discipline

(according to the forms of training)
3.2.1. part-time education

p/p 3.2.1. part-time education Labor intensity, hour
Classroom work
L
L pr ab Pr In
o ac or ac de
Tot ot tic at tic pe
al u al or al nd
cl y tr ent
z as cl ai wo
S' se as ni rk
s se ng
s
1. | Topic 1. Management of Latency of 8 4 4 - - -
Innovations in Technical Systems
2. | Topic 2. 8 4 4 - - -
The use of Management of Latency of
Innovations in Technical Systems in higher
education
Hroro 16 8 8 - - -




